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Blocks  may  seerwba^g,  but^in  Toleko  and  Pittsburgh, 
their  papers  are  the^wer  behind  the  powers  that  be 
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n  the  moath  following  the  attack  on  America,  Gannett  newspapers 
and  their  readers  responded  with  an  outpouring  of  caring,  concern  and 
-^lerosity.  The  newspapers  joined  forces  with  local  community  relief 
ag^cies  and  other  partners  to  raise  more  than  $4.4  million. 

Additionally,  Gannett  donated  $4.6  million  in  media  exposure 
to  die  American  Red  Cross  through  free  newspaper,  television  and 
on-line  advertising. 

Hearts  and  hands  across  America  have  gone  out  to  those 
touched  by  the  tn^  c  Sept.  1 1  events.  We  cheer  our  readers’ 
spirit  of  care  and  giving,  and  we  are  honored  to  help  enable 
and  encourage  these  contributions  in  our  communities. 

As  always,  Americans  have  responded  splendid^. 


^GAhNEIT 


Photo  by  Ricky  Flores,  The  Journal  News,  Westchester  County,  NY.  A  poster  of  this  photograph  brought  more  than  $165,000  in  contributions  in  six  weeks. 
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THE  SCIENTiriC  METHOD 

Had  anyone  had  the  courtesy 
to  speak  with  me,  I  co 
plueeed  a  few  factual  1 


B— B  to  speak  with  me,  I  could  have 
JL  plugged  a  few  factual  holes  in 
your  recent  editorial  [“Don’t  return  to 
sender,”  Oct.  29,  p.  II].  The  primary  one 
being  that  our  not  accepting  letters  to  the 
editor  was  temporary,  as  we  explained  to 
our  readers.  We  needed  time  to  figure 
out  what  would  actually  protect  our 
employees  who  open  the  mail. 

We  did  not  “airily”  announce  it,  as  you 
purport,  but  explained  why  we  were  doing 
it.  We  also  clearly  said  it  , 

was  “for  the  time  being.”  LET 

Perhaps  that’s  why  we  ^  „  , 

got  no  reader  reaction  —  .  ^ 

that  and  the  fact  that 

ertro/  c  1  *4.  editorandpubi 

75%  or  our  letters  come  .  . 

.  facsnmleto(6 

by  e-mail  anyway. 

„  armasnau-m 

By  the  time  your  ^ 

•  lu-t  J  1  Editor  &Publ 

editonal  hit  my  desk,  „  , 

,  J 1  4-  Broadway, Ne 

we  had  begun  accepting  y 

I  ^  *  T  1*  1.4  10003.  Please 

letters  again.  In  light  .  , 

cau  1-  4  J  title,  organiza 

of  the  complicated  .  ,  . 

rrn  XT  VI  tUm,  location, 

processes  The  New  York  ,,  , 

.  .  .  address.  Letter 

Times  is  now  using  to  , 

....  ,  for  all  the  usiu 

protect  its  employees,  a 

temporary  halt  while  we 

investigated  the  science  does  not  seem  like 

an  “overreaction.” 

JANE  AMARI 

EDITOR  AND  PUBLISHER 
Arizona  Daily  Star 
Tucson 


LETTERS 

E&P  welcomes  letters.  Send 
them  via  e-mail  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snail-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  include  name, 
title,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
Jar  all  the  usual  reasons. 


SOUARINO  THE  CIRC  NUMBERS 

The  Oct.  15  EaP contains  a  market 
profile  [p.  17]  that  focuses  on 
Atlanta  and  reports  some 


comments  from  Tom  Stultz,  president  of 
our  publishing  group  and  publisher  of  the 
Gwinnett  Daily  Post  in  Lawrenceville. 

While  our  newspapers  were  not  the 
main  focus  of  the  article,  we  appreciate 
the  acknowledgment  of  our  62,523 
paid  circulation. 

Accompanying  the  article  was  a  box 
sourced  to  the  Audit  Bureau  of 
Circulations  that  shows  the  audited 
numbers  for  only  four  newspapers.  Let 
me  remind  you  that  there  are  firms  other 
than  ABC  that  audit  circulation. 

In  the  2001  E&P  International  Year 

_ -  Book,  eight  such  firms 

E  R  S  listed  (under 

“Circulation  Audit 

Services”  on  p.VI-11) 
to  letters@  , «  , 

,  .  and  five  of  them  do 

her.com,  xna  ,  .  •  4U  tt  -4  j 

^  business  in  the  United 

t  to  Letters,  tit  l  4  j 

We  choose  to  do 

business  with  the 
Y(^k,NY  Certified  Audit  of 

wludename,  ^  r.*,-.-  n 

,  Circulations.  CAC  is  well 

mol affilta-  .  ,  , 

,  respected  m  our  industry 

%d  e-mail  j  i.  u  j 

,  ,  and  has  a  board 

may  be  edited  ■  ^  c  1 

^  consisting  ot  many  kev 

reasons.  j  _4t  •  L-  ' 

advertising  executives. 

One  of  those  is  Ernest 
“Skip”  Westerhold,  president  of  Newspaper 
Services  of  America,  whose  affiliated 
companies  probably  place  more 
advertising  business  with  newspapers  than 
any  other  single  source  in  the  country. 

You  do  a  disservice  to  hundreds  of  fine 
newspapers  when  you  quote  from  only 
one  source. 

RICHARD  T.  RAE 

VICE  PRESIDENT  AND  PUBLISHER 
The  Citizen  Newspapers 
Conyers,  Ga. 


- 50  YEARS  AGO  - - 

NEWSPAPERDOM®  from  EDITOR  &  PUBLISHER 


NOV.  17,  1951: 

An  assignment  for  all  newspaper¬ 
men  to  work  for  congressional 
enactment  of  a  statute  giving 
them  the  legal  right  to  inspect 
government  records,  within 


security  limits,  was  posted  this 
week  by  Alexander  F.  tones, 
president  of  the  American  Society 
of  Newspaper  Editors. 

In  its  color-gravure  “Pictorial” 


section,  the  Toledo  (Ohio) 

Sunday  Blade  of  Nov.  4  is  carrying 
to  all  comers  of  the  world  the 
story  of  the  acquisition  of  scores 
of  new  art  treasures  by  Toledo's 
Museum  of  Art. 


www.editorandpublisher.com 
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TwnHIews.coin  SWIT  delivers  the  most  reii|ie 
in  the  letst  time^They  eracked  the  code." 

-  Mark  Contreras,  Senior  Vice  Presictent 
Pulitzer  Newspapers,  Inc.  -  _w 


Easiest  selling  we  ever  did. 
itwasaUfowdoUarsr 

-  Dav^l^ne,  CEO  8t  Publisher 
Imperial  Valley  Press,  El  Centro,  CA 


re  newspaper  mme. 
so  they  know  what  we  need.*^ 


ich,  PuWisI 
S^Bha  Index-Tii 


le,  Sonorrm^A 


Get  revenue  fast,  without  risk. 

The  reviews  are  in!  When  it 
comes  to  wringing  new  revenue 
from  community  newspaper  Web 
sites,  the  TownNews.com  SWAT 
Team  has  the  formula.  Call 
TownNews.com  to  find  out  about 
their  no-risk  plan  to  turn  on  the 
revenue  from  your  paper's  online 
edition. 

If  your  current  online  sales 
effort  isn't  delivering  new  revenue, 
the  TownNews.com  SWAT  Team 
can.  To  get  the  revenue  started, 
call  toll  free,  1-800-293-9576. 


TOMfllNmBCOM 


Online  solutions.  Bottom  line  results." 


309-743-0800  •  800-293-9576 
1521  47th  Ave.,  Moline,  It  61265 


Operated  by  International  Newspaper  Network,  L.L.C. 


406-837-5171  •  800-579-6397 

P.O.  Box  1  744,  Bigfork,  MT  5991 1 


"When  we  use  TownNews-cem’s  SWAT  Team, 
it  means  instant  revenue." 

'  -  Gary  Blackburn,  Publisher 

Princeton  Daily  Clarion,  Princeton,  IN 


News  organiza¬ 
tions  that 

co-sponsored  a  long- 
awaited  review  of 
uncounted  Florida 
ballots  cast  in  last 
year’s  presidential 
election  were  to  begin 
reporting  the  results 
today  —  nearly  two 
months  after  they 
were  first  available. 

A  number  of  media 
outlets  —  including 
The  Wall  Street 
Journal,  The  New  York 
Times,  and  The  Wash¬ 
ington  Post  —  hired 
the  National  Opinion 
Research  Center 
(NOROatthe 
University  of  Chicago 
in  January  for  about 
$1  million  to  review 
nearly  180,000 
ballots. 

NORC’s  work  was 
completed  in  early 
September,  but  the 
release  of  its  findings 
was  delayed  at  the 
request  of  the  news 
organizations  following 
the  Sept.  11  terrorist 
attacks. 

The  consortium 
delayed  the  release 
of  NORC’s  finding 
because  the  terrorist 
attacks  forced  them  to 


A.  Metz  disputed  a  key  contention  of  newspapers 
for  decades:  that  they  are  in  the  business  of  gather¬ 
ing  news  and  manufacturing  newspapers  —  not  de¬ 
livering  copies  of  the  paper.  Metz’s  opinion  came  in 
a  dispute  invoKing  Teamsters  Local  460,  which  is 
trying  to  organize  nearly  400  carriers  at  the  39,772- 
circulation  St.  Joseph  (Mo.)  Neu's-Press.  The  new's- 
paper  is  appealing  the  decision  to  the  full  NLRE. 

Headed  by  Chairman  Peter  J.  Hurtgen,  the  five- 
member  NLRB  has  two  vacant  seats.  Like  Hurtgen, 
Wilma  B.  Liebman  and  Dennis  P.  Walsh  were  ap¬ 
pointed  to  the  board  by  former  President  Clinton. 

Eric  Geist,  national  organizer  for  The  New  spaper 
_  Guild,  a  sector  of  Com- 

munications  Workers  of 
’  America  (CWA),  said 

there  clearly  is  union  in- 
terest  among  carriers: 
“New'spaper  carriers  are 

P—  ^  among  the  worst-treated 

workers  in  the  country.  I 
would  say  that  at  CWA 
and  the  Guild  we  get  calls 
from  carriers  at  least  once 
a  month  asking  for  help.” 

Newspaper  industiy 
figures  suggest,  however, 
that  union  hopes  are 
e.xaggerated.  "That’s  a 
little  bit  optimistic  on 
LRB  judge’s  ruling  could  [the  unions’]  part.  You 
It  carriers  are  independent,  have  to  remember  that 

these  are  very'  fact-specific  cases,”  said  Maiy 
Sepucha,  who  is  the  director  of  employee  relations 
for  the  Newspaper  Association  of  America  (NAA) 
in  Vienna,  Va.  "It’s  the  kind  of  decision  that  is 
troublesome  because  it  flies  in  the  face  of  w'hat  the 


Concept  is  more  likely  a  pipe  dream, 
say  industry  reps  in  advance  of  appeal 
of  NLRB’s  ruling  on  employment  status 


BY  MARK  FITZGERALD 

CHICAGO 


Besides  hauling  newspapers,  will  carri- 
ers  be  cariying  the  union  label?  News¬ 
papers,  chains,  and  industiy'  associations 
take  their  first  step  this  Friday  to  overturn  a  deci¬ 
sion  by  an  administrative  law' judge  for  the  Nation¬ 
al  Labor  Relations  Board 
(NLRB)  that  contradicts  I 
nearly  tw'o  decades  of  case  I 
law  by  declaring  that  carri-  a  — 

ers  are  newspaper  employ-  fC  _ 

ees  —  and  not  indepen-  iS;  ====^^^S 

dent  contractors.  Distribu-  ^ 

tion  is  "an  integral  part”  of  it  ftlSIraSn 

the  newspaper  business, 

the  judge  ruled. 

“This  could  lead  to  the  :  ^ 

of  hundreds  of 


organizing  _ 

thousands  of  na- 

tionwnde,”  said  Thomas  J. 

McGrath,  director  of  the 
International  Brotherhood 
of  Teamsters’  Newspaper, 

Magazine,  and  Electronic  What  is  this,  the  ’50s?  An 
Media  Workers  division.  averse  decades-long  rule  l 

Independent-contractor  status  makes  newspaper 
carriers  ineligible  for  union  membership,  as  well  as 
workers’  compensation,  unemployment  insurance, 
and  disability  pay. 

In  his  decision.  Administrative  Law  Judge  Albert 
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^  Weekly  ROP 

TV  Listings,  Crossword  Puzzles 

and  Local  Weather 
for  your  paper 


American  Profile 


Camera-ready  content  available  weekly  for 
cutting  and  pasting  directly  into  your  newspaper 


when  you  subscribe 
to  American  Profile 
magazine 


FROM  LEFT:  ERIC  MENCHER/THE  PHILADELPHIA  INQUIRER;  JOE  ODEN/SAINT  PAUL  PIONEER  PRESS 


E  &  P  NEWS 


experience  has  been  in  these  kinds  of  cases.” 

Camille  Olson,  the  Chicago  attorney  who  on 
Friday  will  file  an  amicus  brief  before  the  full  NLRB 
on  behalf  of  the  NAA  and  about  a  dozen  other  asso¬ 
ciations  and  newspapers,  compares  the  newspaper 
industry  to  automakers,  which  manufacture  cars 
but  do  not  own  the  dealerships  where  they  are  sold. 

Administrative  Law  Judge  Metz,  however,  con¬ 
tended  in  his  opinion  that  delivery  is  a  “critical 
function”  of  the  newspaper  business. 

Metz’s  decision  is  the  second  newspaper  case 
ruling  handed  dovm  since  the  NLRB  declared  in 


Lundy  is  in,  Rosenthal  is  out 


two  1998  cases  that,  depending  on  the  facts  of  a 
particular  case,  it  would  assign  differing  weights  to 
factors  in  the  traditional  10-point  test  to  determine 
whether  a  worker  is  an  independent  contractor  or 
an  employee.  In  the  previous  case,  another  judge 
determined  distributors  for  Philadelphia  News¬ 
papers  Inc.  were  independent  contractors. 

Olson,  of  the  Chicago  firm  Seyfarth,  Shaw,  Fair- 
weather,  and  Geraldson,  said  Metz  had  “thrown  out 
a  19-year  string  of  newspaper  cases  —  that  have  all 
held  distributors  are  independent  contractors  — 
without  even  explaining  why.”  11 


Philips ‘Ink/ Changes  direction 


BY  LUCIA  MOSES 


Wlation  drops 
15%  in  four 
years,  something  has  to 
give.  At  The  Philadel¬ 
phia  Inquirer  last  week, 
it  was  the  editor. 

The  final  straw  came 
when  daily  circulation 
declined  8.8%,  to 
365,154  (352,565  under 
the  old  Audit  Bureau  of 
Circulations  rules),  in 
the  six  months  ended 
Sept.  30.  Editor  Robert 
J.  Rosenthal,  53,  who 
differed  with  his  bosses 
over  the  Knight  Ridder 
paper’s  suburban 
coverage  strategy, 
resigned  Nov.  5. 

Publisher  Robert  Hall 
named  Walker  Lundy, 
editor  of  the  Saint  Paul 
(Minn.)  Pioneer  Press, 
another  Knight  Ridder 
paper,  to  succeed  him. 
Lundy,  58,  a  respected 
editor,  will  become  the 
Inquirer's  first  top  editor 
to  come  from  outside  the 
paper  in  30  years. 

The  19th-biggest  U.S. 
daily  has  been  under 
pressure  from  its  parent 
company,  which  has 
ratcheted  up  the  profit 
margin  goals  for  its  pa¬ 
pers.  Knight  Ridder 


CEO  Tony  Ridder 
recently  named  the 
Inquirer  one  of  the  com¬ 
pany’s  top  trouble  spots 
(along  with  its  papers  in 
Detroit  and  San  Jose, 

Calif.),  but  Hall  has 
denied  that  the  company 
ordered  Rosenthal  out. 

“They've  just 
had  difficulty 
cracking  the 
suburban 

culture,”  said  H||||j 

Stephan 

Rosenfeld,  a 

former 

Philadelphia 

journalist  who  „ 

The  once 

now  runs  a  J. 

communica¬ 
tions  consul¬ 
tancy  there.  “For  them  to 
attract  circulation  and 
advertising  in  the  sub¬ 
urbs,  they  had  to  offer  a 
far  superior  product.” 

In  Philadelphia,  the 
profit  pressure  makes 
the  paper’s  costly  job  of 
attracting  readers  in  the 
growing  suburbs  even 
tougher.  Covering  the 
"burbs  well  can’t  be  done 
on  the  cheap.  The  In¬ 
quirer  circulates  outside 
Philadelphia  in  hun¬ 
dreds  of  municipalities 
in  seven  counties  spread 
over  two  states  that  are 


served  by  scores  of 
already-entrenched  local 
papers.  Coverage  efforts 
over  the  years  were 
varied  and  erratic,  and 
failed  to  stem  substantial 
circulation  losses. 

In  the  national  and 
international  news 


and  future  editors  of  the  Inquirer: 
Rosenthal  (left)  and  Walker  Lundy 


arena,  the  Inquirer  also 
competes  with  The  New 
York  Times,  which  sells 
some  30,000  copies  in 
its  market. 

For  Rosenthal,  who 
championed  investiga¬ 
tive,  national,  and 
international  reporting, 
suburban  coverage  was 
not  as  high  a  priority  as 
his  bosses  would  have 
liked.  “Certainly,  Bob 
Hall  had  issues  with  the 
speed  of  change,”  Rosen¬ 
thal  said.  To  Hall,  the 
dissension  was  over 
“how  much  and  how  fast 


and  how  can  we  do  that 
with  the  resources  we 
have,”  he  told  E^P. 

Financial  pressures 
led  to  tough  cuts 
throughout  Rosenthal’s 
four-year  term  as  top 
editor.  In  the  past  two 
years,  a  series  of  buyouts 
trimmed  the 
news  staff  by 
^  23%,  to  485, 

P  while  the  number 

^  ;  of  correspon- 
^  dents  —  junior 

reporters  who 
handle  the  bulk 
of  the  suburban 
coverage  — 
dropped  by  34%, 
to  71,  according 
to  The  Newspa¬ 
per  Guild  of  Greater 
Philadelphia.  Cutbacks 
in  telemarketing  and 
circulation  promotions 
also  undermined  circu¬ 
lation  in  the  last  year. 

Henry  J.  Holcomb,  an 
Inquirer  reporter  who 
helped  launch  the 
paper’s  suburban  bu¬ 
reaus  in  the  1980s,  said 
that  while  the  paper 
could  have  been  more 
aggressive  in  covering 
the  suburbs,  Rosenthal 
wasn’t  entirely  to  blame. 

“I  think  Rosey  was 
clearly  interested  in  the 


use  virtually  all  of  their 
resources  for  war- 
related  coverage,  but 
its  members  requested 
and  received  the 
results  last  week. 

“We  liave  been  able 
to  free  up  some 
resources  to  work  on 
this  and  other  proj¬ 
ects,”  said  Times 
spokeswoman  Kathy 
Park,  who  noted  Uiat 
her  paper  would  report 
on  the  findings  today. 

-  JOE  STRUPP 

AMAWSTAKE 


After  a  13-month 
struggle  with 
city  authorities,  The 
Frederick  (Md.) 
News-Post  and  The 
Associated  Press 
obtained  Wednesday 
so-called  “black  book” 
files  from  a  confessed 
madam’s  call-girl 
business. 

A  Frederick  County 
court  had  safeguarded 
the  material  sought  by 
the  News-Post  and  the 
AP  since  March,  when 
city  Mayor  Jim  Grimes 
tried  to  dispose  of  it 
News-PKt  Managing 
Editor  Mike  Powell 
said  the  newspapers, 
with  a  combined 
weekday  circulation 
of  41,585,  will  begin 
naming  names  as 
soon  as  reporter  Steve 
Miller  can  work  his 
way  through  the  five 
computer  disks,  two 
folders  of  records, 
and  four-inch  pile  of 
papers  released  after 
a  judge’s  ruling. 

Mayor  Grimes, 
who  lost  a  bid  for 
re-election  Tuesday, 
blamed  the  defeat  in 
part  on  News-Post 
coverage,  including 


www.editordndpublisher.com 
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the  pursuit  of  the 
“black  book”  files. 

He  told  the  AP:  “I 
absolutely  feel 
that  the  same  thing 
that  happened  at  the 
World  Trade  Center 
has  hit  me.  I  was 
terrorized  by  The 
Frederick  News-Post.” 
-TODD  SHIELDS 

‘METRO’ KEEPS 
TRAKSITPASS 

Philadelphia  Metro 
will  retain  the 
right  to  distribute  on 
city  buses  for  the  next 
18  months  under  a 
settlement  reached 
Nov.  5  with  the  city’s 
major  dailies  and  tran¬ 
sit  system.  Elsewhere 
in  the  commuter 
system,  the  settlement 
puts  Metro  on  an 
equal  footing  with 
other  papers. 

The  settlement, 
which  has  little 
practical  impact  since 
Metro  isn't  circulating  . 
on  buses  right  now, 
ends  the  tabloid's 
nearly  2-year-oid  legal 
tussle  with  The 
Philadelphia  Inquirer, 
the  Philadelphia  Daily 
News,  Gannett  Co. 

Inc.,  and  the  New 
York  Times  Co. 

-  LUCIA  MOSES 

HEAOHUNTER 
A  DONE  DEAL 

Consolidation  of 
the  online  job 
recruitment  business 
continued  with  Thurs¬ 
day's  consummation 
of  the  acquisition 
of  HeadHunter.Net 
Inc.  by  CareerBuilder 
Inc.  for  about  $200 
million. 

Knight  Ridder  and 
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major  issues  that 
affect  this  market, 
whether  they  be 
local  or  national,” 
Holcomb  said. 

“Could  he  have 
been  more  person¬ 
ally  involved  in 
dealing  with  the 
problems  of  cover¬ 
ing  [the  suburbs]? 
Perhaps.  But  he’s 
had  a  full  plate 
throughout  his 
editorship.” 

Lundy,  who  officially 
takes  over  Nov.  26,  has 
been  soliciting  staff  for 
suggestions  on  how  to 
improve  the  paper.  He 
expanded  the  Pioneer 
Press’  suburban  cover¬ 
age  four  years  ago,  and, 
he  said,  ‘You  can’t  do 
zoning  inexpensively.” 


He  also  will  have  to 
deal  with  a  newsroom 
culture  that  isn’t  always 
in  sync  with  the  paper’s 
priorities  today.  Many 
still  pine  for  the  days  of 
Editor  Eugene  L. 
Roberts  Jr.,  who  poured 
resources  into  investiga¬ 
tive  projects  during  the 


1970s  and ’80s  and  led 
the  paper  to  17  Pulitzer 
Prizes  —  and  they  aren’t 
!  jazzed  about  suburban 
’  news.  As  Tom  Ferrick,  a 
metro  columnist  and  26- 
year /n^uiVcr  veteran 
t  put  it,  “What  would  you 
rather  cover,  City  Hall  or 
Tunafish  Township?” 


Lundy,  whose 
Pioneer  Press  won 
a  Pulitzer  last  year 
for  beat  reporting, 
told,EefPthata 
newspaper  the  size 
of  the  Inquirer 
“has  to  and  can” 
excel  at  local  as 
well  as  global 
coverage.  “I  don’t 
think  the  era  of 
great  journalism 
is  over  at  the 
Inquirer.” 

The  best  judge  of  the 
Inquirer  will  be  its 
readers,  not  the  Pulitzer 
board,  he  said.  “I  think 
if  I  had  a  choice  of 
winning  10,000  readers 
or  a  Pulitzer,  I’d  rather 
have  10,000  readers. 
And  then  I’d  want  a 
Pulitzer.”  II 


Taxing  problem  for  Tribune  Co. 


More  than  $600M  may  be  on  the  table  ‘ 


BY  TODD  SHIELDS 

WASHINGTON 

HREE  YEARS  AGO,  THE  TiMES  MiRROR  CO. 
engineered  what  it  called  a  tax-free  disposal 
of  two  specialty  publishing  subsidiaries.  Reed 
Elsevier  PLC  got  the  companies.  Times  Mirror  got 
$1.1  billion,  and  the  U.S.  taxpayer  got  nothing. 

Now,  the  Internal  Revenue  Service  (IRS)  is  signal¬ 
ing  it  disagrees  with  Times  Mirror’s  accounting.  As  a 
result,  the  Tribune  Co.,  which  purchased  Times  Mir¬ 
ror  last  year,  could  face  a  whopping  bill  of  $600  mil¬ 
lion  or  more  for  back  taxes,  interest,  and  penalties 
stemming  from  that  transaction  and  a  similar  deal. 

Tribune  spokesman  Gaiy'  Weitman  said  the  com¬ 
pany  could  not  issue  detailed  comments  because  the 
dispute  with  the  IRS  is  not  settled.  But  in  filings  with 
the  U.S.  Securities  and  Exchange  Commission  early 
this  year,  Tribune  estimated  federal  and  state  taxes  for 
the  deals  could  amount  to  $600  million  and  said  it 
had  set  aside  a  $  180-million  reserve.  “The  company 
intends  to  vigorously  defend  its  position  in  this  mat¬ 
ter,”  Tribune  wrote  in  the  March  filing  —  a  statement 
Weitman  said  still  reflects  the  company’s  position. 

Tribune’s  tax  travail  began  in  March  1998,  when 
Times  Mirror  disposed  of  law-products  publisher 
Matthew  Bender  &  Co.  Inc.  and  Times  Mirror’s  50% 
stake  in  legal-citation  publisher  Shepard’s  Co.  Times 
Mirror  said  it  realized  a  $l.l-billion  gain  from  the  deal 


with  Reed  Elsevier,  but  the  transaction  was  far  from  ; 
straightforward.  According  to  Times  Mirror  filings,  i 
some  $222  million  went  to  pay  down  debt.  In  addi¬ 
tion,  Times  Mirror  said  it  “became  the  sole  manager” 
of  Eagle  New  Media  Investments  LLC. 

Another  transaction  later  in  the  year,  in  which 
Times  Mirror  sent  medical  publisher  Mosby  Inc.  to  1 1 
educational  publisher  Harcourt  General  Inc.,  also  ;! 
bore  the  earmarks  of  a  so-called  “nonsale  sale.”  !  i 

It  is  unclear  from  Times  Mirror  filings  whether  j ; 
Eagle  New  Media  was  formed  to  carry  out  the  divesti-  | ! 
tures.  Times  Mirror  said  it  intended  to  use  Eagle  to 
buy  its  own  stock  and  to  finance  investments.  j 

On  Oct.  18,  the  IRS  chief  counsel’s  office  issued  a  ' 
directive  that  mentioned  neither  Times  Mirror  nor  i 
T ribune,  but  the  eight-page  document  concluded  that 
taxes  are  owed  in  some  deals  “wherein  corporations 
are  nominally  disposed  of  in  a  reorganization  ...  but  | 
are  in  substance  sold.”  A  sign  of  such  a  transaction,  it  i 
said,  is  when  a  company  disposes  of  a  subsidiary  and  i 
ends  up  with  control  over  a  limited  liability  company.  f 
Kevin  Lavalla,  managing  director  with  the  New 
York-based  media  merchant  bank  Veronis  Suhler,  ;  i 
called  the  IRS  directive  a  clarification  rather  than  a  ! 
change  to  rules  governing  divestitures. 

The  IRS  does  not  disclose  whether  it  is  seeking  j 
penalties  from  taxpayers,  but  the  agency  can  seek  j 
back  taxes  and  interest,  said  spokesman  Don  Roberts  I  j 
in  Washington.  In  its  October  directive  covering 
nonsale  sales,  the  agency  said  it  may  impose  penal-  i ! 
ties  equal  to  20%  of  the  tax  underpayment.  11  \  j 
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CALENDAR 


i  NOVEMBER 

On_Qn  Adweek’s 
LU  uU  27th  Annual 
j  Creative  Seminar, 
Adweek  Conferences, 
Hyatt  Regency 
Tamaya  Resort  & 

Spa,  Santa  Ana 
Pueblo,  N.M. 


on  nn  2001 

LU  UU  Editor  and 
Marketeer 
Conference  & 
Exhibition,  World 
Association  of 
Newspapers,  Four 
Seasons  Ritz  Hotel, 
Lisbon,  Portugal 

DECEMBER 

Adweek 
Forum  @ 

Fall  Internet  World, 

Adweek  Conferences, 
Jacob  K.  Javits 
Convention  Center, 
New  York 


JANUARY 

in_in  NAA 

lU  lU  Operations 
SuperConference, 
Newspaper  Association 
of  America,  Hyatt 
Regency  Phoenix  at 
Civic  Plaza,  Phoenix 


20-23 


I  NAA 

!  Cooperative 
Marketing  &  Sales 
Conference,  News¬ 
paper  Association  of 
America,  San  Diego 
Marriott  Hotel  & 
Marina,  San  Diego 


20-23- 


NAA  Market¬ 
ing  Confer¬ 
ence,  Newspaper  Asso¬ 
ciation  of  America,  San 
Diego  Marriott  Hotel  & 
Marina,  San  Diego 


FEBRUARY 

E&P’sl3th 


Annual 


Interactive 
Newspapers 
Conference  &  Trade 
Show ,  Adweek 
Conferences,  San  Jose 
Convention  Center, 
San  Jose,  Calif. 

Ut  LI  Executives 
Conference, 

Inland  Press 
Association,  The 
Registry  Resort  Hotel, 
Naples,  Fla. 

MARCH 

M  National 

Computer- 
Assisted  Reporting 
Conference, 
Investigative 
Reporters  and  Editors, 
National  Institute 
for  Computer- 
Assisted  Reporting, 
and  The  Philadelphia 
Inquirer,  DoubleTree 


Hotel,  Philadelphia 


1M9 


Mid-Atlantic 
NAME  March 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising  and 
Marketing  Executives, 
Emerald  Pointe 
Resort  &  Conference 
Center,  Lake  Lanier 
Islands,  Ga. 

APRIL 

on  on  sABEw 

LQ  uU  Annual 
Convention,  Society 
of  American 
Business  Editors 
and  Writers,  Pointe 
Hilton  Tapatio  Cliffs 
Resort,  Phoenix 

NOTE:  To  list  events, 
please  e-mail  to 
calendar^  editorand 
publisher.com  or fax 
to  (646)  654-5370. 


Minnj  ball:  It’s  going,  going ... 


BY  JOE  STRUPP 

The  ONLY  HITS  IN 
the  Twin  Cities 
next  summer 
might  be  the  ones  local 
businesses  —  such  as 
the  Minneapolis 
Tribune  and  the  Saint 
Paul  Pioneer  Pre.'ts  — 
take  if  the  Minnesota 
Twins  baseball  team, 
as  now  expected,  is 
called  out  forever. 

Circulation  executives 
at  each  paper  said 
single-copy  sales  would 
likely  dip  by  about  2,000 
to  3,000  a  day  during 
the  baseball  season  with¬ 
out  the  Twins,  while 
marketing  also  would  be 
affected  slightly.  “The 
team  is  very  important 
to  us,”  said  Pioneer  Press 


Marketing  Director  Lori 
Swanson,  who  noted  the 
paper  sponsors  several 
events  with  the  team 
and  has  “limited  -sign¬ 
age”  at  its  ballpark.  “We 
have  not  decided 
what  to  do  if 
they  leave.” 

Sports  editors 
said  losing  the 
Twins  would  put 
a  big  dent  in 
their  coverage. 

“We  will  have  to 
be  very  creative,” 
said  Glen 
Crevier,  Star  Tribune 
sports  editor,  who 
devotes  at  least  two 
pages  a  day  to  baseball 
during  the  season.  Both 
papers  only  had  one 
Twins  beat  writer  last 


season,  however,  and 
editors  seem  surprisingly 
calm  about  the  team’s 
departure,  citing  the 
populariU’  of  local  pro 
football,  hockey,  and 


basketball  teams,  as 
w  ell  as  a  minor-league 
baseball  Iranchise. 

Each  paper  wasted 
little  time  urging  local 
officials  to  block  the 
team’s  extinction. 


Within  days  of  Baseball 
Commissioner  Bud 
Selig’s  Nov.  6  statement 
that  two  teams,  likely 
the  Twins  and  Montreal 
Expos,  w'ould  be  axed, 
both  papers’ 
editorial  pages 
pleaded  for 
something  be 
done  to  keep 
the  team,  even 
if  it  meant 
paying  for  a 
new  ballpark. 
“Unless 
Minnesota 
changes  its  mind,  and 
soon,  about  building  the 
Twins  a  new  facility, 
they  can  kiss  its  ballclub 
goodbye,”  said  a  Pioneer 
Press  editorial  appear¬ 
ing  Thursday.  II 


The  Minnesota  Twins  soon  may  be  out  at  home. 


the  Tribune  Co., 
which  each  own  47% 
of  CareerBuilder, 
started  integrating 
branding,  content, 
and  listings  both  on 
their  Web  sites  and 
in  the  print  editions 
of  their  Sunday 
newspapers  in  late 
September. 

A  field  that  a  few 
months  ago  had  four 
major  players  now 
has  two,  with  the 
acquisition  of  Hot- 
Jobs.com  by  Monster- 
.com  announced  in 
June. 

-  WAYNE  ROBINS 

B0NDS0U6HI 

F0RLE66En 

Vanessa  Leggett 
should  be  freed 
on  bond  while  she 
contests  her  con- 
tempt-of-court 
citation  for  refusing 
to  turn  over  notes 
about  a  murder, 
her  attorney  argued 
last  week. 

Mike  DeGeurin  in 
a  Nov.  5  filing  told 
the  5th  U.S.  Circuit 
Court  of  Appeals  that 
nobody  anticipated 
how  long  Leggett, 
who  was  jailed  July 
20,  would  be  held. 

Also  last  week, 
the  American  Society 
of  Newspaper 
Editors,  the  Reporters 
Committee  for 
Freedom  of  the  Press, 
and  the  Society  of 
Professional 
Journalists  asked  the 
court  to  free  Leggett, 
saying  she  deserves 
Rrst  Amendment 
press  protections. 
Prosecutors  say 
Leggett  does  not 
qualify. 

-  TODO  SHIELDS 
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Job  site  secures  beachhead 

Monstercom  islandis) 


BY  LUCIA  MOSES 

OR  MANY  PAPERS, 
allying  with 
Monster.com  is 
tantamount  to  sleeping 
with  the  enemy.  The 
Honolulu  Star-Bulletin, 
however,  saw  the  lead¬ 
ing  online  help-wanted 
site  as  its  best  hope  now 
that  it’s  an  underdog 
in  the  competition  for 
job  ads  with  the  city’s 
dominant  daily. 


The  Star-Bulletin, 
reborn  under  new 
ownership  March  15 
after  its  joint  operating 
agreement  with  Gannett 
Co.  Inc.’s  Honolulu 
Advertiser  dissolved, 
agreed  to  merge  its 
online  recruitment  ad 
listings  with  Monster- 
.com’s  in  Haw'aii. 

All  Star-Bulletin  print 
ads  will  automatically 
appear  on  Monster.com. 


VisitorstoMonster.com 
seeking  jobs  in  Hawaii 
will  be  taken  to  a 
separate  co-branded 
Web  site  containing 
1  Hawaiijob  listings  from 
I  Monster.com  and  the 
Star-Bulletin.  The  two 
companies  will  share 
the  revenue. 

“We  had  to  come  up 
with  something  to 
strengthen  the  print 
!  product,”  Star-Bulletin 


OHonolulu  Star-Bulletin 

Star-Bulletin 
seeks 
Monster 
surfers. 


j  Monster.com  hasn’t 
!  given  up  on  papers  as  a 
way  of  growing  its  local 
i  market  reach,  however. 

I  Timothy  Dittrich,  senior 
[  vice  president  for 
consumer  business 
development,  said 
Monster.com  is  talking 
I  to  a  few  other  papers  in 
I  hopes  of  striking  5tar- 
’  Bulletin-type  deals.  i) 


Marketing  Director 
Donnie  Welch  said. 

“I  think  this  is  the  way 
to  do  it." 

Monster  .corn’s  past 
efforts  to  partner  with 
papers  were  rebuffed. 
Newspapers  have 
worried  that  it  will 
siphon  off  their 
lucrative  recruitment 
advertising  revenue. 


TTionsrer.com  ^ 
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j  ‘Star  Tribune’  adds  by  subtracting 

SEEKING  TO  ATTRACT  THE  YOUNG  READERS 

coveted  by  advertisers  —  and  to  cut  its 
newsprint  costs  in 
a  down  market  — 
the  Minneapolis 
Star  Tribune 
merged  its  daily 
features  section 
into  its  Friday 
entertainment 
guide. 

Launched 
Nov.  2,  the  new 
“Variety/Free 
Time”  section 
contains  several 
features  —  such 
as  a  local  music 
column  and  a 
restaurant 
column  —  that 
the  376,765-daily-circulation  paper 
developed  based  on  reader  feedback. 

—  Lucia  Moses 

>  ChiTown  papers  in  a  JCDecaux  box 

Chicago  awarded  JCDecaux  Co.,  the 
sometimes-controversial  French  firm,  a 
20-year  contract  to  install  2,200  pieces  of 
“street  furniture,"  including  as  many  as  1 10 
multiple-title  newspaper-vending  racks  and 
21  newsstands.  It  will  net  the  city  $200 
million  from  advertising  on  the  structures  and 
includes  implementation  of  a  compromise 


with  Chicago  papers  to  install  a  limited  num¬ 
ber  of  the  so-called  “gang  racks”  downtown. 
Chicago  papers  will  hold  up  their  end  of 
the  bargain,  but  are  not  happy  about 
the  boxes,  Chicago  Sun-Times  Vice 
President  for  Circulation  Mark 
Hornung  said.  “The  newspaper 
industry  opposes  this  for  constitution¬ 
al,  legal,  and  pragmatic  reasons.  The 
pragmatic  reason  is  that  it  is  bad  for 
newspaper  sales,"  said  Hornung, 
who  added  that  the  Sun-Times  is  not 
satisfied  with  JCDecaux's  servicing  of 
racks  installed  during  a  pilot  program. 

—  Mark  Fitzgerald 

USPS  seeks  $2-billion  delivery 

POSTMASTER  GENERAL  JOHN  E.  POTTER 
told  Congress  Thursday  that  the 
U.S.  Postal  Service  needs  help  with 
$5  billion  in  extraordinary  costs. 

Potter  said  responding  to  anthrax 
attacks  would  cost  $3  billion,  while  a 
slump  in  mail  volume  that  began  with  Sept, 
ll’s  terrorist  attacks  could  cost  $2  billion. 

He  asked  a  Senate  subcommittee  for  a 
$2-billion  emergency  appropriation.  The 
alternative,  he  said,  would  be  ruinous 
postal  rate  increases.  —  Todd  Shields 

Big  phone  bill  for  ‘The  Tennessean’ 

To  SETTLE  A  COMPLAINT  THAT  ITS  TELEMARKETERS 

violated  the  state’s  “Do  Not  Call”  law.  The 
Tennessean  of  Nashville  is  paying  a  $2,000 
fine,  the  newspaper  reported  Wednesday. 


The  fine  specified  in  the  settlement  is  the 
maximum  civil  penalty  allowed  per  violation, 
the  paper  noted.  —  J.J.  McGrath 

Rush  to  serve  as  NNA  interim  CEO 

National  Newspaper  Association  (NNA) 
CEO  and  Executive  Vice  President 
Kenneth  B.  Allen  resigned  effective  Nov.  5, 
the  organization  said  in  a  press  release. 

The  group  named  former  NNA  President 
and  CEO  Tonda  Rush,  a  lawyer  who  is 
president  of  American  PressWorks  Inc., 
as  interim  CEO. 

Kenneth  H.  Rhoades,  president  of  the 
Arlington,  Va.-based  NNA  and  publisher  of 
Enterprise  Publishing  of  Blair,  Neb.,  said  the 
“events  of  Sept.  1 1  and  the  [resultingl 
cancellation  of  NNA's  annual  convention 
have  created  an  economic  climate  that 
dictates  change.”  —  T.S. 

Sullivan  distinguished  by  dinner 

COLUMBIA  University's  Teachers  College 
will  honor  Newspaper  In  Education  (NIE) 
expert  Betty  L.  Sullivan,  co-founder  of  the 
Use  The  News  Foundation  in  San  Francisco, 
with  its  Distinguished  Alumni  Award  at  a 
Nov.  29  dinner  in  New  York. 

Sullivan  directed  the  Newspaper  Asso¬ 
ciation  of  America's  NIE  program  for  eight 
years  and  managed  education  programs  at 
USA  Today,  New  York  Newsday,  and  The 
Commercial  Appeal  in  Memphis,  Tenn., 
before  creating  Use  The  News  and  Sullivan 
Communications  Inc.  in  1995.  —  M.F. 
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THE  READER  RESPONSE  WAS  IMMEDIATE.  THEY 


WANTED  PARADE  BACK.  WHEN  PARADE  RETURNED. 


I  WAS  ACTUALLY  APPLAUDED  FOR  THE  DECISION!  » 

-BARRY  LOCHER.  EDITOR.  THE  STATE  JOURNAL-REGISTER 

SPRINGFIELD.  IL 


Join  Us  Every  Sunday  In 


A  Conversation  Willi  America" 


Each  week,  PARADE  engages  in  A  Conversation  With  America^**  reaching  nearly  80  million  readers  through  our 
unique  brand  of  informative,  engaging  journalism  and  world-famous  expert  advice.  To  have  a  conversation  about  newspapers, 
call  JACK  GRIFFIN  at  (212)450-7139  or  e-mail  jack  griffin@parade.com. 


BY  JAMIE  SANTO 


N  E  WS  P  E  O  P  LE  («'  E  D  I  TO  R  AN  D  P  U  B  LI  S  H  E  R  .  C  O  M 


CALIFORNIA 

Margaret  Krost 

Maggie  Krost,  52,  vice  president  of  adver¬ 
tising  for  The  Charlotte  (N.C.)  Observer,  has 
been  named  senior  vice  president  of  sales 
and  advertising  at  the  San  Francisco 
Chronicle.  She  succeeds  Bart  Green,  who 
resigned.  A  native  of  Nottingham,  England, 
Krost  has  worked  at  a  number  of  California 
papers,  including  five  years  as  vice  president  of  advertising  for 
the  Press-Telegram  in  Long  Beach.  She  is  first  vice  president  of 
the  Newspaper  Association  of  America’s  Display  Federation. 


Pacific-Sierra  Publishing 

has  sold 

Seal  Beach  (CA)  Sun  Newspapers 

(33,000  weekly  circulation) 

Catalina  (CA)  Islander 

(4,500  weekly  circulation) 
to 

Community  Media  Corporation 

ot' Cypress,  California 

We  are  pleased  to  have  represented 
Pacific-Sierra  Publishing  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505. 820. 27OO  FAX:  505.82O.29OO 
e-.mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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IDAHO 

Mike  Patrick  to  managing  editor  of  the  Coeur 
d'Alene  Press  and  North  Idaho  Sunday 
from  general  manager  of  the  Web  site  at 
The  Dady  Herald  in  Provo.  Utah. 

INDIANA 

Rich  Welch  to  publisher  of  The  Times  in 
Frankfort  from  advertising  sales  manager 
at  the  Evansville  Courier  d  Press. 

LOUISIANA 

Scott  Turick  to  managing  editor  of  The  Daily 
Iberian  in  New  Iberia  from  city  editor. 

NEBRASKA 

Teri  McCormick  to  advertising  manager 
of  the  Fremont  Tribune  from  group 
advertising  manager  for  Cincinnati- 
ba.sed  Brown  Publishing  Co. 

NEW'  YORK 

Michael  E.  Schroeder  to  chief  of  staff  for 
Neu'sday  in  MeKille  from  director  of  edito¬ 
rial  technolog>-  and  information  services. 
He  succeeds  Robert  Keane,  now  managing 
editor  for  operations  and  vice  president. 

OREGON 

Pat  Caldwell  to  managing  editor  of  theyligzi^ 
Obserz’er  in  Ontario  from  associate  editor. 
He  succeeds  Larry  Hurrie,  now  managing 
editor  of  the  Independent  Enterprise  in 
Payette,  Idaho. 

Lora  Cuykendall  to  executive  editor  and 
associate  publisher  of  the  semiweekly 
Portland  Tribune  from  deputy  editor 
and  associate  publisher. 

TEXAS 

Barry  Boesch  to  executive  editor  of  the 
Denton  Record-Chronicle  from  government 
editor  at  The  Dallas  Morning Neu'S.  Boesch 
succeeds  Jim  Flansburg.  who  resigned. 


NEBRASKA 

Kristy 
Gerry 

to  director  of  s 
production  at  the  I 
Omaha  World-  » 
Herald  from  systems  integration  I 
manager.  Gerry  succeeds  Ed  =  | 
Babcock,  who  resigned  after  28  P 
years  with  the  paper.  i !  \ 
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EDITORIALS 


In  this  modern  age  of  industry  consolidation,  the  Blocks  of  Toledo 
illustrate  the  enduring  value  in  family  ownership  of  newspapers 


WHEN  Jim  Moscou,  a 

frequent  contributor  to 
these  pages,  began 
preparing  this  week’s 
cover  stor>’  on  the  Block  newspaper¬ 
publishing  family,  some  of  his  longtime 
sources  scratched  their  heads.  They’re 
“boring,”  one  top  newspaper  broker 
groused  —  probably  because  acquisition- 
shy  Block  Communications  Inc.  hasn’t  had 
need  of  a  broker  for  the  last  10  years  or  so. 

Of  course,  anyone  reading  this  fascinat¬ 
ing  story  of  the  Blocks  will  quickly  learn 
that  “boring”  is  the  least 
appropriate  description  for  The  dri 

the  varied  and  fractious  , 

personalities  who  make  up  COllipei 

a  family  willing  to  come  tllC  OCC 
together  for  quarterly  board  .  UU  l 
meetings  —  but  not  for  11  ()  D  D\  1 

Thanksgiring  dinner.  The  f  ucls  fc 

Blocks  are  a  heartening 
throw  back  to  the  days  when  rcporti 
nearly  all  local  newspaper 
publishers  had  outsize  personalities,  ambi¬ 
tious  ci\ic  agendas,  and  the  full  attention  of 
the  pow  ers  that  be  in  their  communities. 

This  w’eek’s  story  is  no  elegy  for  an  epoch 
long  past,  but  reporting  on  the  way  things 
work  right  now  in  Toledo,  Ohio,  where  the 
Blocks  publish  The  Blade,  and,  to  a  lesser 
e.xtent,  three  hours  away  at  the  family’s 
Pittsburgh  Post-Gazette.  The  Blade 
constitutes  a  “Publishing  Party”  with  at 
least  as  much  influence  as  the  Republicans 
or  the  Democrats,  one  Toledo  city  father 
tells  Moscou.  There  are  undoubtedly  many 
in  journalism  w'ho  cringe  at  that,  and  find 
something  vaguely  unseemly  about  a 
publisher  trying  to  impose  his  will  in  his 
owTi  hometown.  Don’t  count  us  among 
their  number.  We  think  America  would  be 


better  off"  if  there  were  more  family  newspa¬ 
per  owners  like  that  —  indeed,  if  there  w  ere 
more  family  new'spaper  owners,  period. 

Whatever  the  merits  of  Blade  Co- Pub¬ 
lisher  and  Editor  in  Chief  John  Robinson 
Block’s  campaign  against,  say,  the  local  Port 
Authority  —  and  we  have,  perhaps,  more 
faith  in  the  voters  of  Toledo  to  make  up 
their  own  minds  than  do  Block’s  critics  — 
that  brand  of  civic  engagement  created 
great  cities  from  coast  to  coast.  In  Toledo, 
the  drive  that  compels  rides  on  the  occa¬ 
sional  hobbyhorse  also  fiiels  such  fearless 
reporting  as  in  the  “Deadly 
f*  that  Alliance”  series  on  the 


The  drive  that  Alliance”  series  on  the 

1  .  1  horrific  price  in  health 

COmptls  tides  on  beryllium  miners  paid  for 

the  occasional  the  neglect  of  mine  owners 

I  ,  ,  I  I  and  the  federal  govem- 

hobbyhorse  also  ment.  contrast  that  to  the 

fuels  fearless  content  of  the  average 

.  140,000-circulation  paper 

reporting.  published  by  a  chain. 

Moscou  writes  that 

ities,  ambi-  chain  publishers  are  “empty  chair(s)” 

attention  of  among  their  communities’  movers  and 
munities.  shakers.  It’s  a  nice  image,  but  maybe  it’s 
or  an  epoch  more  accurate  to  say  they  are,  at  best,  seat- 

ivay  things  warmers,  putting  in  their  time,  in  places 
I,  where  the  they  consider  one-horse  towns,  with  barely 
to  a  lesser  disguised  impatience,  while  they  await  the 
family’s  next  step  on  their  way  to  the  mother  ship  of 

ide  w'hatever  chain  owns  their  real  loyalty. 

’  with  at  Family  ownership  is  no  protection  from 

lepublicans  the  economy’s  vicissitudes,  and  the  grave- 
ity  father  yard  of  newspapers  is  crowded  with  inde- 
(tedly  many  pendent  publishers  whose  crackpot  agen- 
t,  and  find  das  did  neither  their  communities  nor  their 
)out  a  businesses  any  favor.  Still,  for  all  that  family- 

rill  in  his  owners  have  given  and  continue  to  give  to 
among  this  nation,  w'e  hope  the  tradition  they 

■a  would  be  represent  not  only  survives  —  but  revives. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged;  The  Journalist,  established  March  22. 1884;  Newspaperdom,  .March  1892; 
The  Fourth  Estate,  March  1. 1894;  Editor  &  Publisher.  June  29. 1901;  Advertising,  June  ‘12. 1.9-25. 
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Against  the 
corporate  grain, 
the  family 
continues  v 
to  wield  I  - 
power  —  and 
put  out  good 
newspapers  — 
in  Toledo  and 
Pittsburgh 


BY  JIM  MOSCOU 

SOME  OF  THE  LOCALS  LOVE  TO  HATE  THE  NEWSPAPERMAN, 

Mumble  his  name,  from  bars  to  boardrooms,  and 
listen  to  the  stories  swirl,  like  sharks  lured  to  bloody 
chum.  The  morning  shock  jocks  have  made  a  living  off 
the  guy  (and  so  have  their  lawyers),  nipping  at  him  on 
everything  from  his  politics  to  his  private  life.  Academics,  politicians, 
business  folks,  and  journalists  —  they’ll  slice  you  a  salacious  rumor, 
then  make  you  swear  not  to  reveal  where  it  came  from. 

After  all,  they  may  not  like  it,  but  the  newspaperman  is  the  most 


powerful  man  in  town.  And  if  he  doesn’t 
like  you,  if  you  get  on  his  bad  side,  or  if  your 
interests  simply  clash,  he  won’t  just  make 
your  job  difficult,  he  “makes  it  so  wives  don’t 
want  to  be  seen  with  [their  husbands]  in 
public,”  claims  one  local  politician  who 
asks  to  remain  anonymous.  Another  local 
politician  (who  also  asks  to  go  unnamed) 
claims  that  the  newspaperman,  John 
Robinson  Block  —  co-owner,  co-publisher, 
and  editor  in  chief  of  Toledo,  Ohio’s  only 
daily,  The  Blade  —  can  single-handedly  move 
the  results  of  a  local  election  five  points  in 
either  direction  and  to  his  liking.  The  “P'ive- 
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that  the  authority’s  board  of  directors  made 
John  Block  mad  about  something  and  it  was 
payback  time.  By  midsummer  1998,  the 
well-respected  Blade  was  publishing  dozens 
of  stories  on  the  authority  that  alleged 
rampant  fiscal  abuse,  accusations  that 
helped  fuel  an  FBI  investigation.  Authority 
President  James  Hartung  became  a 
lightning  rod  for  the  paper’s  energies. 

Still,  the  levy  was  popular  with  the  locals. 
That  October,  a  poll  measured  voters  as 
being  in  favor  of  Issue  12  by  51%  to  37%. 

At  the  same  time.  The  Blades  coverage 
intensified,  averaging  nearly  six  articles  a 
week,  plus  editorial  cartoons,  all  tough  on 
the  authority.  And,  on  the  morning  of  Nov. 

5, 1998,  it  was  clear  that  the  newspaperman 
had  done  it  again:  The  levy  was  killed.  The 
final  tally:  55%  to  45%,  a  mighty  swing  in 
only  four  weeks. 

“I’ve  lived  in  a  lot  of  different  places,  with  a 
lot  of  different  types  of  local  politics,”  says  a 
Democratic  Party  leader,  who  was  hea\ily 
involved  in  the  1998  election  and  asked  not 
to  be  identified,  afhiid  of  angering  the 
newspaperman.  “Tou  know  how  they  say 
some  towns  have  a  strong-mayor  form  of 
government,  or  a  strong-city-manager  form 
of  government?  Well,  here,  it’s  a  strong- 
publisher  form  of  government.  Nothing 
big  gets  done  in  Toledo  without  John 
Block’s  approval.” 

Four  heads  in  Ohio 

Months  after  the  ’98  vote,  the  scenario 
surrounding  Issue  12  was  reviewed  by  The 
Blade’s  ombudsman.  Jack  Lessenbeny.  And 
he  didn’t  absolve  his  boss  for,  seemingly, 
strong-arming  the  election  his  way. 

Starting  in  mid-1997,  Block’s  editors 
became  mindful  that  the  co-publisher  had, 
or  was  thought  to  have  had,  “a  special  inter¬ 
est  in  Port  Authority'  coverage,”  Lessenberrv' 
WTote  in  his  report  published  in  The  Blade, 
“and  sometimes  stories  were  tailored  to  fit 
what  they  thought  was  expected  or  desired 
by  the  publisher.”  Indeed,  Lessenbeny  said 
in  a  telephone  interview  later,  “It’s  almost 
unquestionable  the  paper’s  fervent 
opposition  to  the  Port  Authority’  levy  single- 
handedly  caused  that  levy’  to  be  defeated.” 

But  Toledoans  don’t  need  an  ombuds¬ 
man  to  know  which  way  the  wind  blows. 
For  more  than  70  years,  the  Block  family 
has  been  more  than  a  publisher  in  this 
removed  Ohio  city.  It’s  a  local  admini¬ 
stration  of  power  that  both  enemies  and 
friends  say  goes  beyond  newspapers  and 


Chips  off  the  old 
Blocks:  With  founder 
Paul  Block  Sr.  (left)  and 
his  son,  Paul  Block  Jr.,  looking 
over  their  shoulders,  the  four  heirs 
gather  for  a  rare  group  photo:  (from  left) 
William  Block  Sr.,  John  Robinson  Block, 
Allan  Block,  and  William  Block  Jr. 


railway,  trucking  serv’ices,  or  Toledo 
Port,  just  hours  from  some  of  the  East 
Coast’s  biggest  markets.  Take  away  the 
authority  and  Toledo  won’t  die,  but  itll 
certainly  wither,  and  this  city  can  hardly 
stand  to  lose  any  more  weight. 

And  John  Block  knows  the  vitals  of  this 
local  economy  as  well  as  anyone.  After  all, 
his  dad,  Paul  Block  Jr.,  and  The  Blade 
campaigned  to  have  the  authority  created 
in  the  1950s. 

So,  three  years  ago  came  a  vote  to  renew 
the  levy  —  Issue  12  on  the  ballot.  Months 
before  the  November  vote,  rumors  bubbled 


Point  Rule”  he  and  several  others  call  it.  And 
to  illustrate,  there’s  the  legend  of  “Issue  12.” 

In  1998,  Toledo  residents  were  preparing 
to  vote  on  the  renewal  of  the  area’s  most 
identifiable  levies.  For  decades,  locals  have 
generally  supported  a  small,  annual  property’ 
tax  that  fimds  one  of  the  region’s  financial 
lifelines:  the  Toledo-Lucas  County  Port 
Authority.  It’s  not  sexy,  but  on  the  south¬ 
western  shores  of  Lake  Erie,  the  authority  is 
life.  It’s  thousands  of  blue-collar  jobs  steeped 
in  a  20th-century  economy  whose  goods  — 
automobiles  and  wheat,  coal  and  steel  — 
pass  through  the  authority’s  two  airports. 
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journalism  —  whether  one  likes  it  or  not. 

Peter  Silverman,  a  member  of  the  Toledo 
Board  of  Education  who  has  “felt  the  whip” 
of  the  newspaperman,  calls  John  Block  “the 
key  behind-the-scenes  player.”  He  adds: 
“The  benefit  is:  the  newspaper  is  incredibly 
dedicated  to  this  community,  as  opposed 
to  a  corporate  newspaper. ...  The  detriment 
is: ...  if  [John  Block]  is  pushing  an  agenda 
and  you  disagree  with  him,  you  wish  he 
wasn’t  so  powerful.” 

The  local  fact  of  life  is  “you’re  not  going  to 
always  like  what  he  says,”  says  Paul  Many,  a 
longtime  resident  and  a  communication 
professor  at  the  University  of  Toledo.  Sure, 
any  paper  with  a  strong  editorial  board  is  a 
natural  epicenter  of  controversy, 
regardless  of  ownership,  the 
professor  notes.  But  how  the 
Block  family  and  especially 
John  Block  (first,  editorial¬ 
ly,  among  four  equal 
family  business  partners) 
have  operated  The  Blade 
—  it’s  just  different.  It’s  a 
face,  a  personality,  an 
agenda  that  can't  be 
called  Democrat  or 
Republican.  It’s  a 
“Publishing  Party,”  and  it’s 
e.xtraordinarily  powerful. 

And  that,  for  those  ponder 
ing  the  state  of  the  American 
newspaper,  just  might  be  refreshing. 
Consider  a  glimpse  at  the  numbers  for  a 
moment:  In  198.5,  almost  70%  of  America’s 
daily  newspapers  were  owned  by  an 
“independent”  publisher  (a  term  loosely  de¬ 
fined  as  someone  who  owns  am-where  from 
one  to  just  a  few'  dailies,  like  the  Blocks), 
according  to  Dirks,  Van  Essen  &  Murray, 
the  Santa  Fe,  N.M.-based  new'spaper  broker. 

Last  year,  that  number  was  about  18%, 
according  to  E^P  researchers. 

American  newspapers  have  gone 
“corporate,”  tipping  the  publisher's  focus 
toward  the  bottom  line  as  never  before.  If 
the  Jay  T.  Harris/Knight  Bidder  controversy 
early  this  year  reflected  anything,  it  w'as  this 
quintessential  struggle  between  Wall  Street 
profits  and  the  American  daily. 

But  John  Block  and  especially  his  role 
in  Toledo  just  might  remind  us  that  more 
is  at  stake  than  journalism  and  money. 
Family-owned  newspapers  are  gasping  for 
breath,  lea\ing  Block  and  his  family  —  who 
are  also  at  the  helm  of  the  Pittsburgh 
Post-Gazette  —  not  only  unintended  industiy 
iconoclasts  but  an  endangered  species. 
America’s  new  corporate  newspaper 
owners  rule  w'here  once  reigned  a  breed  of 
20th-centuty  publishers  whose  personalities 


bled  beyond  ink  and  paper,  and  into  the 
community’s  soul. 

'B/adr'  runners 

It  was  once  the  norm  for  almost  evetyone 
in  a  community  to  know  the  local  publisher’s 
name.  Some  were  tyxannical  titans.  The  good 
ones,  though,  were  first  and  foremost  great 
journalists  who  also  could  take  an 
editorial  swipe,  fund  an  investigation  with 
ulterior  motives,  nudge  along  a  favorite 
politician,  or  simply  champion  the  call  for 
improving  the  downtown  economy.  After  all, 
it  was  their  downtown,  too.  And  evetyone 
who  was  anyone  in  town  knew  that  behind 
closed  doors  at  the  table  of  local  politics  sat 
“The  Publi.sher”  and  his  arsenal  of 

journalists,  circulation,  and  money. 


Today,  though,  it  s  not  hard  to 


sense  an  empty  chair,  or,  at  the 


very  least,  to  suspect  there  just 


“A  good  newspaper  is  interwoven 
into  the  fabric  of  the  community 
...  a  tradition  set  by  my  father  and 
my  grandfather.” 


JOHN  ROBINSON  BLOCK 

Bi,ock  Communications  Inc. 


might  be  a  serious  character  gap 
betw'een  Wall  Street  and  the  Main  Street  of 
Brisbane,  Bingham  —  and  Block. 

It’s  a  sentiment  caught  this  year  in  Frank 
Brady's  book  on  John  Block’s  grandfather, 
called  “The  Publisher:  Paul  Block,  A  Life  of 
Friendship,  Power  &  Politics”  (University 
Press  of  America  Inc.).  It’s  a  laborious 
profile  of  the  founder  of  what  is  one  of  the 
countiy'’s  last  family-newspaper  dynasties: 
Paul  Block  Sr.  The  book  was  actually 
contracted  in  part  by  the  Block  family  to 
mark  the  family’s  100th  anniversary  in 
publishing  as  well  as  to  celebrate  a  name 
change:  “Blade  Communications  Inc.”  is 
now'  “Block  Communications  Inc.,”  a 
reflection  of  the  family’s  holdings  in  cable 
TV,  telephone  services,  the  Internet,  and 
newspapers.  But  there’s  also  a  sense  that  the 
family  contracted  the  book  because,  w'ell, 
selling  a  story  of  the  family-owned  new's- 
paper  in  the  era  of  Wall  Street  is  tough. 

“Why  w'ould  you  want  to  do  a  story  about 
the  Blocks,  anyway?”  one  top  industry 
newspaper  broker  asks  when  I  call  for  an 
interview'.  “They  haven’t  done  anything  — 
they’re  not  growing.”  And  he’s  right.  Of  the 
top  40  U.S.  newspaper  companies,  only  the 
Blocks  (32nd  in  circulation)  have  not  ac¬ 
quired  a  newspaper  in  the  last  10  years.  They 


are,  as  a  result,  “boring,”  the  broker  says. 

And  that’s  the  way  the  family  likes  it  —  or 
at  least  having  the  public  believe  that.  The 
four  controlling  members  of  the  Block  family 
don’t  like  attention.  They  don’t  care  for  Wall 
Street.  Or  analysts.  Or  stocks.  That’s  not 
“newspapering”  and  can  ruin  a  newspaper’s 
mission  to  build  “community,”  they  say. 

After  all,  they  note  repeatedly,  they’re  not 
trying  to  satisfy  thousands  of  shareholders, 
but  publish  good  newspapers  —  and  to  keep 
their  holdings  in  the  family. 

And  that’s  where  it  gets  interesting. 
Running  a  family  newspaper  can  be  as  tough 
as  that  annual  Thanksgiving  dinner  with  the 
relatives.  There’s  William  Block,  the  wise  and 
respected  patriarch,  son  of  Paul  Block  Sr., 
who  sits  at  the  honorary  head  of  the  enter¬ 
prise  and  has  guided  the  two  newspapers 
since  1941;  there’s  his  son,  William  Block  Jr., 
the  quiet  bottom-line  guy;  and  then  there  are 
his  nephews, 
the  47-year-old 
twins,  John 
and  Allan. 

(See  family 
tree,  p.  17). 

Together,  the 
Block  Four  have 
fought,  slapped, 
boxed,  yelled, 
and  finally 
agreed  with  each  other  to  survive  as  one  of 
the  last,  great,  profitable,  American  news¬ 
paper  families.  Tliere  have  been  few'  profiles 
of  them,  and  even  fewer  reporters  allowed 
into  their  offices.  For  E^P,  each  Block 
w'ould  sit  only  for  an  hour-long  interview  — 
carefully  arranged  meetings  chaperoned 
throughout  by  a  newly  hired  public-relations 
man  from  Cleveland  named  Rob  Falls.  His 
job,  I  would  soon  learn,  is  not  so  much  to 
protect  the  Blocks’  reputation  —  he’s  there  to 
protect  the  Blocks  from  themselves. 

Bi//  Sr.:  'I'/ic  start ini>;  Block 
“Now',  a  family  operation  is  like  a  mar¬ 
riage,”  says  William  Block,  a  tall  man  who’s 
rocking  his  oversize,  brown-leather  chair 
behind  a  clutter-free  desk  inside  his  musty 
comer  office  one  late  afternoon.  We’re  deep 
inside  The  Blade's  downtown  Toledo  head¬ 
quarters,  a  gray  concrete  Art  Deco  edifice 
that  stands  like  a  palace  in  this  stmggling 
region  of  nearly  half  a  million  people.  It’s  a 
room  without  any  paperwork  or  signs  of 
pressing  responsibility,  confirmation  that  the 
widely  respected  Block  elder  is  committed  to 
his  semiretirement.  In  fact,  he  lives  mainly  in 
Pittsburgh  and  Florida. 

Like  the  desk  and  the  shelves,  the  brown, 
wood-paneled  walls  are  completely  bare  with 
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only  a  black-and-white  portrait  of 
his  father  hanging  by  the  door. 

“My  theory'  is,  a  marriage  is  held 
together  by  two  things,”  Uncle  Bill 
says.  “The  ability  to  compromise 
and  a  sense  of  humor.” 

After  decades  of  watching  the 
newspapers  of  bigger,  stronger 
families  get  gobbled  up  by 
corporations,  there  are  few  industry 
figures  who  have  navigated  the 
changes  like  the  86-year-old  Uncle 
Bill.  Twice  the  family  has  paid  estate 
taxes,  the  latest  in  the  late  1980s 
when  his  brother,  Paul  Block  Jr., 
died.  He  wouldn’t  say  how  much 
was  owed,  but  figures  easily  range 
upward  into  the  tens  of  millions  of 
dollars.  “[Families  with  papers]  are  forced 
to  sell  under  pressure,”  he  complains.  “Or 
borrow  a  lot  of  money  on  tbe  property.” 

Other  family-owned  newspapers  have  been 
sold  due  to  spoiled  silver-spoon  descendants, 
such  as  Louisville’s  Binghams. 

Regardless,  there’s  no  secret  to  a  family 
newspaper  success,  he  says,  except  one: 

“For  us,  everything  goes  back  to  my  father, 
the  philosophy  of  the  company,  our  vision: 
to  be  tbe  best  newspaper  we  can  be  for  our 
communities  —  and  to  try  and  keep  it  in  the 
family  as  long  as  we  can.” 

'Fhis  family  saga  began  in  1885,  when 
Paul  Sr.,  an  impoverished  Jewish  immigrant 
from  Prussia,  arrived  in  this  country.  The 
Blocks  settled  with  relatives  in  Elmira,  N.Y., 
where  Paul’s  father  found  work  as  a  ragpick¬ 
er  and  junkman.  Paul  got  his  first  job  —  at 
the  age  of  10  —  at  the  Elmira  Telegram.  As  a 
teen-ager,  he  set  tyjje,  wrote  stories,  and  was 
involved  in  the  paper’s  promotion. 

Soon,  he  became  its  crack 
advertising  salesman. 

When  he  w'as  20,  he  ^ 

accepted  a  job  in  New  I 

York  as  a  “publisher’s  / 
representative”  (as  they  / 

were  then  known),  / 

tapping  into  what  I 

became  an  industiy  I  ^ 

financial  tsunami:  the  I 

coming  of  national  \  '  ^ 

advertising.  Paul  Sr. 
placed  ads  for  consumer  X* 

products  in  1,600  dailies  \  J 

across  the  country.  A  few  ^ 

years  later,  he  set  up  his  own  . . 

ad-rep  company  in  New  York’s  famed 
Flatiron  Building.  “It  will  be  seen  that  Mr. 
Block  is  as  modest  as  he  is  successful,”  wrote 
E^P  in  1903,  noting  the  young  man’s  fast 
rise  in  the  industry. 

By  1916,  he  had  bought  his  first  newspaper 


the  Toledo  Blade.  Block’s  pajsers 
kept  their  joumali.stic  teeth.  In 
1936,  his  Pittsburgh  paper  exposed 
future  U.S.  Supreme  Court  Justice 
Hugo  Black’s  involvement  with  the 
Ku  Klux  Klan,  a  stoiy'  that  won  a 
1937  Pulitzer  Prize. 

Ov'er  lunch  with  FDR,  Block 
learned  of  the  president’s  desire  to 
pack  the  Supreme  Court  with  his 
New  Deal  sv'mpathizers,  and  he 
exposed  that,  too.  Though  often  at 
odds  with  Roosevelt,  Block  was 
one  of  the  few  big  publishers  who 
supported  the  president’s  call  to 
help  Britain  in  its  fight  again.st  the 
Nazis  during  America’s  pre-World 
War  II  isolationism.  Block  also 
funded  Adm.  Richard  Bvxd’s  first  expedition 
to  the  South  Pole  in  1928.  To  this  day, 
Antarctic  explorers  sail  into  Paul  Block  Bay 
and  trek  to  Mount  Paul  Block  Jr. 

“Block  really  enjoyed  his  role  as  publisher,” 
wrote  Brady,  “and  he  loved  just  being  in  the 
newsroom.”  And  he  loved  Toledo.  In  the 
early  1930s,  he  published  a  Blade  mission 
statement  listing  w'hat  he  considered  to  be 
the  city’s  most  important  goals:  an  airport, 
improved  streets  and  sewers,  and  developing 
the  St.  Lawrence  Waterway  to  encourage 
Great  Lakes  trade.  Like  a  thread  in  time,  the 
proclamation  was  picked  up  by  his  son.  Paul 
Jr.,  and  ultimately  led  to  the  Toledo-Lucas 
County  Port  Authority.  “Chain  publications, 
they  just  don’t  take  strong  positions  like 
that,”  Uncle  Bill  says  of  his  father’s  record. 

On  June  22, 1941,  Paul  Sr.  died,  leaving 
Bill  and  his  brother,  Paul  Jr.,  the  two 
newspapers.  They  continued  their  father’s 
tradition  of  community  service.  In 
Pittsburgh,  after  World  War  II,  the  Block 
paper  championed  an  effort  to  clean  up  the 
city  notorious  for  smog  and  soot,  with  Uncle 
Bill  joining  a  key  committee  that  successfully 
pushed  for 
tougher 
control”  laws. 

And  when  the 
McCarthy  witch- 
hunts  took  hold 
the 

back.  As  an  Inter- 
■BjlllllllilllllH  national  Press  In- 
stitute  member, 
be  led  an  intense  effort  at  the  Post-Gazette 
“to  counter  the  influence  of  McCarthvism  at 
that  time.  It  wasn’t  just  trving  to  counter 
what  Sen.  [Joseph]  McCarthy  was  tiying  to 
do,  but  his  followers  as  well,”  he  savs. 

Back  in  his  21st-centuiy  Toledo  office,  it’s 
late  in  the  afternoon,  and  the  day  is  taking  its 


Block  Family  Tree 


Paul  Block  Sr. 

(1875  - 1941) 


—  the  Newark  (N  J.)  Star-Eagle  —  and 
would  come  to  control  13  more  in  the  next 
20  years,  including  the  New  York  Evening 
Mail,  Milwaukee  Sentinel,  Los  Angeles 
Express  —  and  the  Toledo  Blade  (purchased 
in  1926).  Block  gained  a  reputation  as  a 
nattily  dressed  socialite,  often  seen  out  on  the 
town  (sometimes  without  his  wife,  Dina) 
with  the  likes  of  George  Gershwin,  Irving 
Berlin,  Babe  Ruth,  and  Will  Rogers.  He 
dated  Marion  Dav'ies  and  financed  her  first 
film.  His  closest  confidant  and  mentor  was 
William  Randolph  Hearst,  who  named 
Block  trustee  for  his  will.  He  had  the  ear  of 
Presidents  Calvin  Coolidge,  Herbert  Hoover, 
and  Franklin  D.  Roosevelt. 

Block  also  earned  a  reputation  as  a  com¬ 
passionate  man,  pouring  money  into  New 
York  charities  and  helping  found  institutions 
such  as  the  Manhattan  Eye,  Ear,  and  Throat 
Hospital.  He’d  arrange  payments  to  widows 
of  city  policemen  or  firemen  who  had  been 
killed  in  the  line  of  duty.  And  he 
promoted  “community.”  In  w’hat 
would  become  a  family  tradition, 
when  the  Newark  Bears 


baseball  team  struggled  financially 
and  the  city  faced  losing  the  franchise  in 
1927,  Block  invested,  becoming  “something 
of  a  local  hero,”  Brady  wrote  in  his  recent  bio. 

Even  after  the  Depression  whittled  his 
holdings  down  to  Pittsburgh’s  Post-Gazette 
and  what  he  called  his  flagship  paper. 


William 

John 

Allan 

Block  Jr.  j 

R.  Block 
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(1954)  1 
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Block  Sr. 

Block  Jr. 

(1915)  1 

1  (1911  - 1987)  1 

toll  on  him.  Uncle  Bill  is  tired,  and  flashes 
through  the  last  40  years  quickly:  how  they 
successfully  promoted  the  Port  Authority, 
the  Medical  College  of  Toledo,  and  the  city’s 
librarv'  system  —  all  visions  of  his  father  — 
via  The  Blade  and  the  family’s  money.  And 
there  were  failures,  too.  “For  example,  my 
brother  didn’t  like  that  Owens  Coming  built 
a  huge  factory  near  the  river,  and  he  wasn’t 
admired  for  his  stance,”  says  Uncle  Bill.  “But 
you  know  what?  He  was  100%  right.  Toledo 
would  have  been  a  lot  better  off  had  it  had  a 
very  beautiful  riverfront.” 

In  1987,  Uncle  Bill’s  brother  died 
and  the  Block  family  faced  a  ^rf«**'*'*“ 

crossroads  that  has  paralyzed 
other  family  papers.  Paul 
Jr.’s  twin  sons,  John  and 
Allan,  who  were  in  their 
30s,  had  been  groomed 
at  private  East  Coast 
academies  and 
universities,  and  were 
ready  (it  was  hoped)  to 
take  over  the  family 
business.  On  the  other 
side  of  the  family.  Uncle 
Bill  had  his  own  son.  Bill 
Jr.,  a  decade  older  than  the 
twins,  who  displayed  his  own 
knack  for  mnning  a  business.  The 
elder  Block  took  a  gamble. 

“I  decided  to  pass  it  all  over  to  them  when 
my  brother  died,”  he  reflects.  “I  have  no 
authority  anjmore.  Just  my  vote.  The 
younger  generation  is  now  in  charge.” 

John  Craig,  editor  of  the  Post-Gazette,  who 
has  worked  with  the  Blocks  since  being  hired 
by  Paul  Jr.  in  1976,  gives  his  boss  more  credit 
than  that.  While  the  four  Blocks  have  equal 
say,  “he’s  the  key  person,”  Craig  contends,  the 
Block  that  links  the  transition  of  this  family 
dynasty.  “He’s  the  tiebreaker.” 

But  it’s  John  Block,  his  nephew,  who  is 
the  editorial  leader  in  a  family  rooted  in 
publishing.  I  ask  Uncle  Bill  if  John,  like  his 
grandfather,  is  the  most  powerful  man  in 
Toledo.  He’s  surprised  at  the  question,  then 
answers,  "rhere  is  a  certain  amount  of  tmth 
to  it.”  He  pau.ses.  “They  may  exaggerate  it  a 
bit.  But  there’s  some  tmth  to  it.” 

mu  Jr.:  Keeping  the  books 

Media  handler  Rob  Falls  escorts  me  into 
the  oflfice  of  Uncle  Bill’s  son.  Bill  Jr.  is  a  burly 
man,  quiet,  reserv'ed,  and  professional.  His 
oflfice  is  ground  zero  of  Block  Communica¬ 
tions,  where,  at  56,  Bill  Jr.  is  president  and 
co-publisher  of  The  Blade  and  the  Post- 
Gazette.  In  everyday  practice,  he’s  the  Block 
in  charge  of  fiscal  health.  And  a  framed  color 
poster  hanging  on  the  w'all  tells  of  the  job 


he’s  doing;  it’s  the  Earth  emblazoned  with 
the  words  “Blade  2000  —  We’re  Still  Here.”  | 
Bill  Jr.  almost  admits  to  the  burden  of 
protecting  the  Block  legacy.  “Well,  I  was  a 
histoiy  major,”  he  says  in  a  monotone  that  i 
reminds  you  of  cable  TV  game-show  host 
Ben  Stein.  “I  enjoy  looking  at  histoiy.”  At 
first,  it  feels  like  a  coy  statement,  but  his 
remark  points  to  a  recurring  theme  heard 
from  anyone  who  has  worked  in  these 
newsrooms:  the  Blocks  have  a  deep  respect 
for  the  legacy  of  Pauls  Sr.  and  J r.  It  perme¬ 
ates  everything  they  do.  It’s  a  great  .story,  a 
deep  respect  you  can  feel,  the  glue  that 
1,^  keeps  them  together  and  keeps  the 
r  family’s  decisions  unanimous.  But 

they  don’t  like  to  share  that  story. 
lutBjk  \  And  they  don’t  have  to  be 


nice  to  each  other.  The  family  doesn’t 
do  holidays  and  rarely  sees  one  another 
e.xcept  for  quarterly  meetings.  Insiders  say 
disagreements  have  led  to  shouting  matches 
in  the  newsroom  among  the  younger  genera¬ 
tion,  especially  between  the  twins.  In  turn, 
“we  have  an  agreement  to  stay  in  the  areas 
we’ve  agreed  to  stay  in,”  Bill  responds  when 
asked  about  family  conflict.  It’s  a  point 
demonstrated  with  his  oflfice,  located  at  one 
end  of  The  Blade  building  —  far  from  the 
bustling  newsroom,  John’s  territory. 

What  is  striking  to  an  outsider  searching 
for  how  this  family  has  survived  is  that  all  the 
Blocks  —  independently  —  speak  of  a  goal 
that  even  media  man  Falls  could  not  have 
coordinated:  a  deep  pride  in  bettering  each 
newspaper’s  community,  their  company’s 
wealth,  and  their  name.  At  first,  it  seems 
manufactured.  But  the  family  since  1997  has 
contributed  nearly  $5  million  to  nonprofit 
causes,  almost  all  local,  including  the  Toledo 
Museum  of  Art,  the  library  system,  and  the 
zoo,  as  well  as  a  $500,000  donation  for  the 
refurbishing  of  Toledo’s  Valentine  Theatre,  a 
dowTitown  venue  constructed  in  the  1890s 
and  once  considered  one  of  the  nation’s 
premier  theaters. 

They’ve  made  similar  communal  gestures 
in  Pittsburgh,  esjjecially  when  the  Pittsburgh 
Pirates  threatened  to  leave  the  city.  The 
Blocks  joined  an  investment  group,  anteing 
up  $2  million  of  the  $90  million  necessary  to 


purchase  the  team,  thus  keeping  Major 
League  Baseball  —  and  all  its  profits  and 
spinoffs  —  in  the  Three  Rivers  city. 

Meanwhile,  even  when  most  newspapers 
companies  were  making  20%  to  30%  or 
more  in  pretax  profit  margins,  the  Blocks 
said  they’re  happy  consistently  clearing  the 
midteens.  Wages  for  Blade  reporters  average 
about  $50,000,  nearly  twice  the  average 
income  of  Toledo  residents  and,  adjusted 
for  cost  of  living,  on  par  with  the  nation’s 
top  newspapers. 

Even  in  a  big  economic  downturn.  The 
Blade  and  Post-Gazette  have  not  had  any 
significant  layoffs.  Amid  all  the  rumored 
family  dysfunction,  the  Block  Four  have 
found  a  way  to  preserve,  wield,  and  grow 
their  collective  wealth,  reportedly  hovering 
around  $500 
million. 

Still,  if  there’s 
a  kiss  of  death 
for  family  nev/s- 
papers,  it’s  family 
infighting. 

Drilling  for  any 
sign  of  it,  any  rot, 

I  manage  only  to 
hit  solid  Block. 

“Does  internal  fighting  ever  threaten  the 
company?”  I  ask. 

“We  don’t  agree  on  everything,”  Bill  Jr. 
says,  “but  when  it  comes  to  something  really 
important,  we  tend  to  generally  vote  4-0  on  a 
particular  issue.” 

“When  do  you  disagree?” 

“Where  to  have  lunch.” 

Allan:  The  Nexc  Yorker 

The  Block  twins  are  thin,  a  little  over  5'! 2 
feet  tall.  John  wears  eyeglasses,  but  Allan 
does  not.  Allan  seems  more  urbane,  like  his 
grandfather.  Indeed,  he  makes  New  York  his 
de  facto  home. 

Allan’s  family  chore  is  to  run  the  cable  TV 
and  Internet  companies,  as  well  as  several 
regional  TV  stations,  most  in  Ohio.  He’s 
proud  to  be  from  Toledo,  but  it  simply 
doesn’t  have  the  lifestyle  he  prefers.  He 
enjoys  a  cocktail,  the  hum  of  a  big  city  — 
and,  like  his  brother,  he’s  single,  and  relish¬ 
ing,  like  his  granddad,  Gotham’s  social  life. 

And  he  just  doesn’t  like  publicity,  he  says. 

Yet,  last  year,  Allan  stuck  his  head  out  of  the 
trenches,  agreeing  to  an  in-depth  New  York  = 
Obsen'er  profile  —  putting  his  neck  on  the  j 
chopping  Block,  so  to  speak.  He  says  he  was  > 
under  the  impression  the  interview  was  to  | 
promote  Brady’s  biography  of  his  grand-  H 
father.  But  the  article  became  a  story  about  a  ” 
conservative,  wealthy  bachelor  roaming  New  5 
York’s  streets  for  love,  under  the  headline:  S 


“We  don’t  agree  on  everything, 
but  when  it  comes  to  something 
really  important,  we  tend  to 
generally  vote  4-0 ...” 


WILLIAM  BLOCK  JR. 

Block  CoMMuxic.vTioNs  Inx. 
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“Allan  Block  Is  Worth  More  Than  $100  | 

Million  and  He’s  Seeking  a  Wife  in  New 
York.”  Mentioning  the  stoiy  sets  him  off. 

“I’m,  I’m,  I’m,  I’m  angiy.  I  was  lied  to,”  he 
says.  “The  story  was  predetermined!  In  every  | 
respect.  I  said  I  want  to  be  married.  I’m  not  ! 
gay.  Every  single  person  is  not  gay,  but  that’s 
not  why  I’m  in  NYC.  It’s  not  hard  to  believe  , 
that  I  want  to  be  in  New  York  City  Friday  or 
Saturday  night  rather  than  —  .” 

“How  ’bout  those  Knicks,  huh?”  PR  man 
Rob  Falls  interjects,  unsuccessfully  trying  to 
stop  this  drift.  Falls,  incidentally,  is  the  son  of  j 
the  great  Detroit  sportswriter,  Joe  Falls.  ! 

“I  love  Toledo,”  Allan  continues,  “but  I  | 
choose  to  be  in  New  York  for  a  variety  of  I 
reasons.  And  I  think  a  lot  of  people  in  Toledo 
would  agree  with  that,  too.  And  I  don’t  mean 
to  knock  my  hometown.  At  some  point  in 
this  process  [the  interview  for  the  Observer  \ 
article],  did  my  ego  come  out?  I’m  sure  it  i 
did.  I  suppose  the  mistake  I  made ...  if  I’d 
had  Rob  sitting  next  to  me,  when  they  said,  ‘I  j 
want  to  talk  about  you,’  I  would’ve  said,  ‘OK, 
interview  over.’  I  should’ve  said,  “When  you  i 
want  to  do  an  interview  about  Paul  Block 
Sr.,  give  me  a  call.’” 

The  thing  is,  the  Observer  article  wasn’t 
that  bad.  True  to  the  papers  profile  style,  it 
was  colorful,  hanging  its  hook  on  the  wife 
hunt,  which  he  admittedly  is  pursuing.  It 
might  have  even  helped  his  cause  in  that 
regard  (he’s  not  telling).  ! 

But  the  Block  Twins  —  like  their 
grandfather  —  are  notorious  lightning  rods 
for  gossip.  What  makes  the  coverage  so 
confounding  is  how  they  handle  it:  either  1 
they  are  greatly  inept  at  dealing  with  the  ! 
media  or  honest  to  a  fault. 

John  R.:  The  nexcspaperman 

“Do  me  a  favor,  don’t  use  the  ‘seeing 
double’  nonsense.”  The  most  powerful  man  ' 
in  Toledo  doesn’t  take  over  the  room  when 
he  enters.  When  he  sits  with  his  legs  crossed  I 
in  his  Blnde  office  for  an  interview,  his  pant  | 
leg  crumples  close  to  his  knee  exposing  a 
blue  sock  and  hairy,  white  leg.  “I’m  just 
joking,  but  occasionally  there  is  that  really 
stupid  twin  cliche,”  John  Robinson  Block 
explains.  “Occasionally,  there  is  some  sort  of 
a  feature  photo  involving  the  ‘Double  Mint 
Twins,’  or  the  ‘seeing  double,’  or  some  kinda 
stupid  twin-type  thing  gets  into  it.”  ; 

The  concern  is  genuine.  He  and  Allan 
(“The  Twins”  as  their  workers  call  them) 
appear  strikingly  identical  —  though  they 
don’t  know  if  they  are,  genetically  speaking, 
and  certainly  they  don’t  always  express 
identical  views.  When  asked  how  they  all  get  i 
along,  John  recalls,  “My  father,  when  we  ' 
were  6,  bought  us  boxing  gloves  because  he 


said,  ‘If  you  boys  are  going  to  fight,  you’re 
going  to  fight  by  the  rules.’” 

John  pulls  out  a  reporter’s  notebook  from 
his  gray  suit  and  swears  that  he  still  carries  it 
around.  It  feels  staged,  but  the  spirit  is  there. 
In  fact,  if  you  believe  in  reincarnation,  John 
might  be  the  karmic  descendant  of  his  father, 
Paul  Jr.,  and  his  grandfather,  Paul  Sr. 

For  instance,  there’s  no  question  about  his 
desire  to  keep  alive  a  tradition  of  quality 
journalism.  He  has  funded  some  of  Ohio’s 
most  important  First  Amendment  fights.  In 
1990,  he  sent  his  lawyers  after  Toledo’s  police 
intemaJ-aft’airs  records,  ultimately  exposing 
cops  with  criminal  backgrounds  and  mental 
illnesses.  Several  cops  sued,  taking  the  case  to 
the  Supreme  Court  and  reportedly  costing 
the  Blocks  $1  million  in  legal  fees,  and  John 
didn’t  blink  an  eye.  Around  the  same  time, 
his  lawyers  forced  open  the  local  sheriff 
department’s  personnel  records. 

And  there’s  money  to  do  good  stories,  too. 
In  1998,  Block  sent  Post-Gazette  photogra¬ 
pher  Martha  Rial  to  chronicle  the  struggles 
of  those  who  survived  the  conflicts  in  Rwan¬ 
da  and  Burundi:  She  won  a  Pulitzer  Prize  for 
spot  photography.  In  1999,  Block  funded  a 
feature  on  Pitcairn  Island,  the  South  Pacific 
island  where  the  mutineers  of  HMS  Bounty 
tried  to  build  a  home,  only  to  fail  miserably. 
The  $10,000  project.  Block  says,  was  “just  a 
good  stoiy,”  with  no  ties  to  Toledo  at  all. 

Describing  the  process  whereby  family- 
owned  newspapers  make  story  choices  and 
decisions  on  where  to  spend  money,  Post- 
Gazette  Editor  Craig  explains:  “It’s  different. 
And  I  think,  in  many  ways,  better.  You  can 
be  ‘eccentric’  in  the  best  sense  of  the  word.” 

That  eccentricity  really  shone  through  in 
1997  in  The  Blade  newsroom,  when  a 
reporter  named  Sam  Roe  was  sniffing  out  a 
story  on  a  local  maker  of  beryllium,  a  metal 
used  to  construct  nuclear  weapons  that’s 
deadly  when  inhaled.  Block  funded  Roe’s  22- 
month  investigation  that  revealed  a  “Deadly 
Alliance”  (the  name  of  the  series)  between 
government  and  beryllium  manufacturers 
that  intentionally  put  profit  and  our  nuclear 
arsenal  over  people’s  health.  The  govern¬ 
ment,  in  a  rare  admission,  took  responsibili¬ 
ty,  while  The  Blade  courageously  stared 
down  saber  rattling  by  the  beryllium  industry 
and  especially  its  lead  attorney,  Thomas 
Yannucci,  who  extracted  $14  million  from 
The  Cincinnati  Enquirer  and  parent  Gannett 
Co.  Inc.  for  Chiquita  Brands  International 
Inc.  and  orchestrated  the  tobacco  industry’s 
now-infamous  trump  against  CBS’  “60  Min¬ 
utes.”  Roe’s  series  won  more  than  a  dozen 
awards,  and  he  was  one  of  two  finalists  for 
the  2000  Pulitzer  in  investigative  journalism. 

“John  Block  may  be  eccentric,  and  he 
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As  a  not-for-profit  news  c<K)perative, 
we  strive  to  consistently  provide  value 
to  our  members.  The  tragic  and 
unprecedented  events  of  September  1 1 
have  allowed  us  to  perform  our  funda¬ 
mental  mission:  to  provide  news  ser¬ 
vices  of  the  highest  quality,  reliability 
and  objectivity. 

"You  guys  have  been  super. 
Great  photos,  great  stories, 
on  time  and  well  written" 

-)im  Witt,  Vice  President  and  Editor 
Fort  Worth  Star-Telegram 

"AP  photos:  Awesome  and 
much  appreciated" 

-Steve  Bell,  Managing  Editor 
The  Buffalo  News 


“I  just  tried  to  call 
you  to  tell  you  how  much  we 
admire  the  work  AP  has  done 
on  the  terrorist  stories. 

I’m  very  impressed.” 

lim  Wall,  Publisher 
Deseret  News,  Salt  Lake  City 

"AP  did  a  great  job.  We  had 
no  problem  filling  an  eight- 
page  special  edition  that  was 
on  the  streets  by  2  p.m." 

-)oe  Worley,  Executive  Editor 
Tulsa  (OK)  World 

"You’ve  done  an  amazing  job, 
particularly  when  you  consider  the 
difficulties  you  had  to  overcome  in 
covering  this  story." 

-Tonnie  Katz,  Editor 
The  Orange  County  (CA)  Register 

The  Associated  Press  will  continue  to 
meet  our  member’s  most  pressing 
demands  for  timely  and  accurate  news. 

Associated  Press 

www.ap.org 
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can  be  irritating,  but  he  also  is  very  much 
dedicated  to  journalism  and  to  news,” 
says  Blade  Ombudsman  Lessenberry. 

“And  when  it  comes  to  doing  a  good  story, 

I  have  never  heard  him  ask,  ‘How  much  is 
it  going  to  cost?’” 

Like  his  twin’s,  John’s  frankness  has  led 
him  into  controversy.  In  1998,  an  alternative 
weekly.  The  Toledo  City  Paper,  named  the 
city’s  most  powerful  man  one  of ‘Toledo’s 
Most  Eligible  Bachelors.”  In  the  brief  profile, 
John  explained  that  trying  to  meet  the  right 
type  of  woman  in  Toledo  “ ...  is  so  bad,  I 
think  it’s  a  community  issue,  really.”  He 
called  himself  a  “worldly"  man  who  either 
intimidated  or  was  bored  by  Toledo  women. 

While  he  won’t  discuss  the  City  Paper 
honor,  John  was  quoted  in  conversation  with 
Susan  Ager,  a  columnist  at  the  Detroit  Free 
Pre.ss,  in  May  1998.  Ager  wrote  that  Block 
had  told  her,  “The  only  way  I  keep  my  sanity 
is  by  getting  away  from  Toledo,  for  weeks  at 
a  time,  usually  in  Europe.”  WTien  she  told 
him  that  this  was  a  strange  statement  by  a 
civic  booster,  he  allegedly  retorted:  “‘Not  me. 
I’m  in  the  truth  business.’” 

Toledo  radio  shock  jocks  (who  refused  to 
talk  to  me  due  to  litigation)  relentlessly 
chomped  on  the  newspaperman’s  reputation 


—  banter  that  would  eventually  get  com¬ 
pletely,  and  legally,  out  of  control  for  the  sta¬ 
tion’s  owners  and  the  Blocks’  own  employees. 

On  Aug.  27, 1999,  “Breakfast  Club”  hosts 
Denny  Schaffer  and  Tricia  Courtney  on 
Toledo’s  W^VKS-FM  had  the  following 
exchange  (according  to  a  transcript  later 
excerpted  in  Block’s  own  paper)  with  local 
TV  news  anchor  Jerry  Anderson: 

Anderson:  “  ...  Remember,  if  you  have 
$100  million  and  can’t  get  a  date,  what  does 
that  say  about  you?” 

Schaffer:  “And  allegedly  a  big  schmeke” 
(Yiddish  for  penis  and  a  reference  to  John 
Block’s  Jewish  roots). 

Anderson:  ‘Teah,  well,  wait  a  minute.” 

Courtney:  “So  we  hear.” 

Anderson:  “Wait  a  minute,  wait  a  minute, 
wait  a  minute.  Yes,  I  have  heard  that  before 
on  the  .styling  salon  circuit.  All  right. ...  If 
you’re  a  woman,  and  word  got  out  that  you  ... 
had  gone  out  with  John  Robinson  Block, 
wouldn’t  you  have  to  come  up  with  some 
excuse,  some  fonn  of  redeeming  value?” 

Schaffer:  “Ohhhhhh.” 

When  asked  if  that  type  of  attention 
bothers  him,  John  says  he  just  lets  such 
commentary  “roll  off  me,”  like  his  father 
and  grandfather  did. 


Control 

But  Blade  insiders  say  their  publisher’s 
respon.se  is  more  complicated. 

Later,  in  1999,  after  another  local  radio 
station,  WSPD,  made  comments  about  the 
Rev.  Jesse  Jackson  wanting  to  be  a  martyr 
like  the  Rev.  Dr.  Martin  Luther  King  Jr.  — 
“All  we  need  now  is  a  shooter”  —  The  Blade 
published  a  scathing  package  on  shock  jocks 
and  their  often-tasteless  rhetoric.  To 
illustrate  the  point,  the  paper  published  the 
WVKS  “big  schmeke”  transcript.  (“I  mean, 
why  would  he  want  that  published  unless 
he  wants  that  published?”  asks  an 
incredulous  Blade  insider). 

John  has  threatened  or  filed  several 
lawsuits  against  Clear  Channel  Communi¬ 
cations,  the  nation’s  largest  radio  broadcaster 
and  owner  of  WVKS,  WSPD,  and  three  other 
Toledo  radio  stations.  In  one  instance,  he 
sued  WSPD  after  that  station  continued  to 
read  Blade  news  articles  on  the  air  with  the 
host  telling  listeners,  “I  read  The  Blade  so 
you  don’t  have  to.”  The  case  was  settled  in 
The  Blade's  favor  this  year. 

But  two  recent  instances  prove  employ¬ 
ment  can  get  personal  when  working  in  the 
world  of  a  family  newspaper.  In  1999,  WVKS 
shock  jock  {continued  on  page  21} 


Walter  Lippman,  1920 


iKSBfNO  higher  LAW 

IN 

telltheTRUTH  AND  SHAME 

THE  devil 

Walter  Lippman  knew  that  powerful  politicians,  big  business,  and  other  institutions  in  our  society  could  create 
perceptions  that  people  might  mistake  for  reality.  That  is  why,  especially  today,  we  need  tenacious  investigative 
journalists  to  pierce  the  veil  of  misleading,  and  often  deceptive,  information  to  reveal  the  truth. 

THE  SELDEN  RING  AWARD  is  a  jewel  of  recognition  for  top  journalists.  The  $35,000  award  recognizes  published 
investigative  reporting  that  has  brought  results  -  such  as  2001  SELDEN  RING  AWARD  recipient  Virginia  Ellis’s 
Los  Angeles  Times  expose  of  corruption  in  the  California  state  insurance  commissioner's  office,  that  led  to  a  federal 
criminal  probe  and  the  commissioner's  resignation. 

To  apply  for  the  2002  SELDEN  RING  AWARD,  visit  annenberg.usc.edu  or  contact  Michael  Parks,  interim  director, 
use  Annenberg's  School  of  Journalism  at  213.740.3914. 

use  ANNENBERG 
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ples  at  www.billwallacesports.com. 

(203)  259-5765,  wwall45887@aol.com 

POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Anvfam@juno.com 


ENTERTAINMENT 


NEWS.  REVIEWS.  FEATURES.  Columns. 
Photos.  Billboard  charts. 

Movie  charts.  TV  ratings. 

“This  Day  in  Music"  almanac. 

From  the  leading  brands  in  the  business. 
BPI  Entertainment  News  Wire 

Peter  Gonzaga  Tel#  (323)  525-2240 
www.bpienw.com 


pu:/y.LF5 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


WEATHER  MAPS 


WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-f  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 


-ANNOUNCEMENTS- 


CONTENT  FINDER 


CONTENT  FINDER  -  www.econtentfinder.com 
Identify  Suppliers  of  Syndicated  Content  Indexed 
by  Topic,  Target  Audience,  Type  or  Language. 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  »  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 

LEADER  IN  NEWSPAPER  APPRAISALS 

Free  Initial  Valuation. ..go  to 

www.mediamergers.com 

W.B.  Grimes  &  Co.,  Est.1959 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS  NEWSPAPER  APPRAISERS 


Producing  Top  Values 
For  Publishers  Since  1923 

Over  the  years  we've  prtxluced  top  values  for  publishing  companies,  in 
thousands  of  transactions  througnout  the  country'.  We  have  built  this 
record  on  hard  vvcirk,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 

CRIBB 

&  ASSOCIATES 

Publication  Brokerage  &  Appraisal 

(406)  586-6621 

Bozeman.  Montana 


John  Crihb  •  Jim  Hicks 
Tom  Karavakis  •  Gary  Greene 
Kerry  Murdock 


NEWSPAPER  BROKERS  NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
(517)  369-3066 
Ron  Mix,  West  (209)  634-7202 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


Leader  in  Sale 
»r  Community 
Newspapers 

C'lwck  i*tir  ri’fi'renct’s 

(2I4>  265-‘>3<M> 

Kic’kcnhacher  IVIuclia 

f',l^  I  Dcscit  I>r..  Oalla 
(yl?>\  Desco  Dr..  Dallas.  IX  75225 
w  Nv  v\  .riuk.cnb;ichcrnicLlia  .Ci>in 


PHILLIPS  PROPERUES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
PO.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1000  ! 

3390  Peachtree  Rd.  NE  I 

Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533  \ 

Lon  W.  Williams 


NEWSPAPERS  FOR  SALE 


AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free  list. 
Bill  Berger,  ATN,  1801  Exposition 
Ausbn,  TX  78703-2833  (512)  476-3950 

For  a  list  of  Properties  for  Sale: 

www.medjamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

LAS  VEGAS  MONTHLY  Grossing  and 
growing.  5  yrs.  $89k.  Established  in  health 
care  community.  Call:  (702)  2601835 

RECRUITMENT  TRADE  PUBS 

Nurses  -  Allied  -  M.D.’s.  Infl  &  nafi  dist. 
NO  DEBT,  10  years  est.  (617)  739-7712 


-ANNOUNCEMENTS- 


NEWSPAPERS  FOR  SALE 


WELL  ESTABLISHED  NICHE  publication 
generating  over  $370, 0(X)  cashflow/income 
for  owner.  Ten  year  history  of  excellent  prof¬ 
it.  Located  in  Minneapolls/St.  Paul  area. 
Contact  Jim  Hicks  (Cribb  &  Associates). 
(307)  684-9407  or  jfhicks@trib.com. 


NEWSPAPERS  WANTED 


WE  ARE  SEEKING  to  add  several 
large-circulation  newspapers  or  newspaper 
groups  to  our  family  of  award-winning  publi¬ 
cations.  All  information  will  be  held  in  the 
strictest  of  confidence.  For  a  quick  sale, 
send  information  about  your  company  to: 
Box  2412,  Editor  &  Publisher, 

1  770  Broadway  7th  FL..  NY,  NY  10003 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SA1.E 


VICTORIA  ADVOCATE 
USED  EQUIPMENT  FOR  SALE 

•  One  OvalStrap  JP  -80 

good  working  order  $500.00 

•  One  OvalStrap  Bottom  Wrap 
good  working  order  S500.(X) 

•  Four  Signode  MLN  2A 

good  working  order  $500.00  each 

•  Two  550  IDAB  CounterStackers 
good  working  order  SKXW.OO  each 

•  One  IDAB  Hand  Fly  &  Top  Ass 
good  working  order  $1000.00 

•  Two  IDAB  Bottom  Wraps 

good  working  order  $500.00  each 

•  Six  Wing  Mailers 

good  working  order  $100.00  All  six 

•  One  quick  roller  and  two  motorized 
knife  cutters  good  working  order 

Two  Signode  MLN  2A  Broken  FREE 
Call  (361)  574-1293 


MAILROOM 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

'  (256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  85a7945 
Fax:  (508)  85a7951 
wvirw.newstec.com 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


NOVEMBER  12,  2001  EHXITOR  &  PUBI.IStlER  C’l.A.S.SI  FI  E;i>S  Cl 


www.editorandpubllsher.com 


Phone:  1-888-825-9149  CLASSIFIED  ADVERTISING  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-EQUIPMENT  &  SUPPLIES- 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall...We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


2  GOSS  SSC-4  Highs  21  1/2”  cut-off 

running  well  -  $100,000.00  each  -  or  best 
offer  by  owner  (631)  231-  6060 

FOR  SALE:  5/U  1974  Goss  Community 

w/SC  folder,  50  HP  drive,  $90,000;  7/u 
1986  News  King  w/KJ8  folder,  60HP, 
$150,000;  6/u  68-73  News  King 

w/running  circ  register  on  units,  w/KJ6 
folder  w/upper  former  &  60  HP,  $68,000 
guaranteed;  Goss  Community  SSC  1996 
4/u  w/SSC  folder/60  HP. 

Call  John  Newman  (913)  648-4195 


WE  HAVE  AVAILABLE  subject  to  prior  sale  the 
following  used  presses,  they  are  offered  "AS  IS’ 
or  ’Remanufactured”. 

GOSS  SUBURBAN:  6  Units.  1  Combination 
Folder,  3  Butler  splicers,  (good  condition 
running  when  removed). 

•  Harris  V25:  5  Units,  1  JF-25  Folder  (only 

offered  remanufactured)  ; 

•  Harris  VISA;  4  Units,  1  JF-7  Folder  (only  j 

offered  remanufactured)  j 

•  Harris  VISA;  7  Units,  2  Folders 

•  Harris  V2S:  2  Units,  1  JF  10  Folder,  available 
January  2002,  can  be  shown  running 

We  also  have  available  Suburbans.  VI 5A  &  V25  i 
Units  &  Folders. 

MIRACLE  INDUSTRIES,  INC. 

259  Great  Hill  Road 
Naugatuck,  CT  06770 
(203)  723-0928 
Fax:  (203)  723-0394 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


PARENTING  COLUMNS:  FREE  columns  of 
parent  and  child  topics  written  by  former 
Parents  Magazine  columnist.  Accurate,  con¬ 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  Office  of  Child  De¬ 
velopment.  Download  at: 
www.pitt.edu/-ocdweb/columns.htm 


CIRCULATION  SERVICES 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge 
Horace  Southward 
(800)  950-8475 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES,  INC. 

The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493-0470  ext.  109 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


INTERNET  SERVICES 

ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397 
www.our-hometown.com 


CIASSIFIED  ADVERTISERS: 


If  you  ik)n’t  see  a 


CATEGORY  THAT  FITS  YOUR  NEEDS, 


l>l.EASE  CALL  US  AT 


888.825.9149 


C2  KDITOK& PL’BLISHKK  CI.ASSIFIKDS  NOVKMBEK  12,  2001 


-INDUSTRY  SERVICES- 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

I  Dirty  presses,  ceilings,  walls,  beams?  Un- 
j  safe  floors,  catwalks  and  ladderways?  Dirty 
[  handling  systems,  duct  work? 

I  Daily  Service  Contracts 

One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
!  COMPLETE  SATISFACTION 

40  Years  experience! 
PRESSROOM  CLEANERS 
'  CALL  TOLL  FREE  (800)  657-21 10 


-HELP  WANTED- 


ACADEMIC 


DIRECTOR  OF  STUDENT  MEDIA 
(SR#106371). 

Arizona  State  University  seeks  an  individual  [ 
to  provide  administrative  direction  for  Stu-  ! 
dent  Media  (State  Press,  Web  Devil,  Hay-  ! 
den’s  Ferry  Review,  &  Channel  2). 

REQUIRED:  Master's  degree  in  journalism 
or  related  field  and  six  years’  professional  ; 
experience  in  journalism,  which  includes  5  ; 
years  in  a  managerial  capacity;  OR,  12 
years  of  professional  experience  in  journal¬ 
ism,  which  includes  5  years  in  a  managerial 
capacity;  OR,  any  equivalent  combination  of 
experience  and/or  education  from  which  ! 
comparable  knowledge,  skills,  &  abilities  ! 
have  been  achieved. 

DEADLINE:  November  26,  2001,  and  . 
every  2  weeks  thereafter,  until  filled,  up  to 
5/28/02.  For  complete  application  and 
qualification  information, see: 

www.asu.edu/hr/jobs 

The  Department  of  Communication  Studies  i 
at  California  State  University,  Sacramento  i 
invites  applications  for  two  positions  to  j 
begin  fall  semester  2002.  | 

PUBLIC  RELATIONS  i 

Assistant  professor  will  provide  curricular  i 
leadership  in  public  relations  and  teach  un-  i 
I  dergraduate  courses  in  public  relations  and  ^ 
i  journalism.  Faculty  member  will  also  advise  I 
!  students  and  engage  in  scholarly  activities, 
j  Preference  given  to  candidates  with  prior 
^  professional  experience.  M.A.,  M.S.,  or 
Ph.D.  (Ph.D.  preferred).  ^ 

JOURNALISM  ; 

Assistant  professor  will  provide  curricular  ^ 
leadership  and  teach  introductory  and  up-  ' 
per-division  courses  in  print  journalism,  with  ; 
a  secondary  area  in  public  relations,  on-line 
I  journalism,  or  broadcast  journalism.  Faculty 
;  member  will  advise  students  and  engage  in 
scholarly  activities.  M.A.,  M.S.,  or  Ph.D. 
(Ph.D.  preferred). 

California  State  University,  Sacramento  is  ! 
an  Affirmative  Action/Equal  Opportunity  em-  | 
ployer.  Salary  for  assistant  professors 
'  ranges  from  $41,940  to  $52,872  de¬ 
pending  upon  qualifications.  Application 
deadline  is  February  1,  2002.  Applications 
will,  however,  be  accepted  until  the  position 
is  filled.  All  degree  requirements  must  be  j 
completed  by  August  28,  2002.  ABD  ac-  1 
i  ceptable.  Address  requests  for  a  full  an-  j 
nouncement  and  description  to: 

I  Hiring  Committee 

■  Communication  Studies  Department 

California  State  University,  Sacramento 
J  Sacramento,  CA  95819-6070  i 


(S)  visit  our  website  @ 

www.editorandpublisher.com 


-HELP  WANTED- 


ACADEMIC 


ASSISTANT  PROFESSOR,  TENURE  TRACK 
The  School  of  Visual  Communication  at 
Ohio  University  is  seeking  to  fill  a  tenure- 
track  position.  The  person  selected  for  this 
position  is  expected  to  teach  classes  relat¬ 
ing  to  publication  design  such  as  desktop 
publishing,  newspaper  and  magazine 
design,  and  digital  illustration  techniques. 
Candidates  should  have  an  advanced  de¬ 
gree  in  a  related  field.  Prior  professional  or 
teaching  experience  is  desirable.  The  start¬ 
ing  date  is  September  1,  2002. 

For  more  information,  visit  Ohio  University’s 
employment  web  site  at: 

www.uhr.ohiou.edu 
Or  contact  William  Schneider  at: 

(740)  5934897 

Or  E-mail:  william.schneider@ohio.edu 
Ohio  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Applications 
from  women,  minorities,  veterans,  and  per¬ 
sons  with  disabilities  are  encouraged. 


CIRCULATION 


SINGLE  COPY  SALES  MANAGER 
The  Des  Moines  Register,  a  155,000  daily, 
and  250,000  Sunday,  Gannett  newspaper, 
has  an  opening  for  a  single  copy  sales  man¬ 
ager  with  previous  single  copy  sales,  circu¬ 
lation  marketing  and  operations  experience. 
This  is  primarily  a  sales  position  and  does 
not  manage  the  trucking  and  delivery  of  the 
newspaper. 

This  position  requires  a  high  energy  individ¬ 
ual  who  can  grow  the  number,  motivate  a 
department  of  sales-oriented  individuals, 
and  continually  introduce  and  execute  inno¬ 
vative  ideas,  programs  and  promotions  that 
will  result  in  increased  sales. 

Candidate  must  have  direct  sales  experi¬ 
ence  and  be  proficient  in  Excel  and  Word; 
familiarity  with  the  AS400  system  would  be 
a  plus.  A  positive  can-do  approach,  strong 
customer  service  skills,  and  a  drive  for  ad¬ 
vancement,  are  necessary  for 
consideration  for  this  position. 

We  offer  a  competitive  salary,  commission 
plan,  and  an  excellent  benefits  package. 
Please  send  resume,  including  salary 
history  to: 

The  Des  Moines  Register 
Human  Resources 
715  Locust  Street 
Des  Moines,  lA  50309 
Or  FAX:  (515)  286-2526 
or  E-mail  to:  sdecker@dmreg.com 
The  Des  Moines  Register  is  committed  to 
diversity  and  proud  to  be  an  equal  opportu¬ 
nity  employer.  Employment  may  be  contin¬ 
gent  on  passing  a  pre-employment,  post-o¬ 
ffer  drug  test. 

CIRCULATION  OPPORTUNITIES 
Northern  Virginia  Community  Newspaper 
Group  has  several  opportunities  available  in 
its  Circulation  Department.  Desire  self-start¬ 
ers  with  strong  analytical  skills.  Candidates 
should  have  the  ability  to  motivate  others. 
IT  experience  is  necessary  with  ability  to 
problem  solve. 

Offer  a  competitive  compensation  and  ben¬ 
efit  package  including  health  and  dental, 
401(k)  Plan,  ST  and  LT  Disability  and  Life 
Insurance.  Fax  or  E-mail  resume  and  salary 
requirements  to: 

(703)  771-0036  akey@timespapers.com 
EOE 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION 


Regional  Home 
Delivery  Manager 


We  are  Publishers  Circulation  Fulfillment,  an  acknowl* 
edged  leader  in  national  newspaper  distribution,  with 
c  lients  inc  luding  The  New  York  limes  and  several  other 
well-known  publications.  We  are  currently  seeking  a 
motivated  and  dynamic  circulation  protessional  to 
expand  and  oversee  our  field  ofxvations. 

As  a  Home  Delivery  Manager,  you  will  be  res|X)nsible  for 
identifying  opfxirtunities  for  exfwnsion  of  the  home  dcHivery 
services  to  increase  revenues  and  |)rofitability,  while 
minimising  customer  complaints  on  servic  e.  Other 
resfxinsibilities  include  develo[)ment  and  imple- 
mentaticjn  of  strategies  to  improve  emfjloycH' 
recruitment  and  retention,  and  managing,  through 
forc.'casting  and  budgeting,  the  optimal  utilization  of 
c(jm[)any  resources  for  the  assigned  region.  Sulistantial 
travel;  a  bas(‘  in  the  northeast  is  desirable. 

Qualifications  include  a  colk»ge  degree*  or  ecjuivalent 
work  ex(x*rience  and  5-plus  ycvirs  of  [)rogrc*ssive  manage¬ 
ment  exfx*rience.  Knowledge  of,  and  <'x|x*rience  in  home 
delivery  o|X'r<itions  is  necessary. 

We  offer  a  cc)m|x»titive  comfx*nsation  and  fxinus  fjrogram  as  well  as  medical, 
dental,  [xesc  ription,  vision  and  401 K  fx*nefils.  lo  lx*  considerex)  for  this 
exciting  opfiortunity,  [)lease  forward  your  rc'sume  including  salary 
history/requirements  to:  ^\sH£Rs  q 


PCF-HDM 

P.O.  Box  241 

Oxford,  N|  07863 

Fax  (908)  453-4395 

E-Mail:  Lois.Nagie@pcfcorp.com 


PCF 


EOE 


CIRCUIATION 


CIRCULATION  DIRECTOR 
The  Times-Standard,  a  daily  publication  with 
a  circulation  of  21,000,  located  in  Eureka, 
California,  seeks  an  experienced  circulation 
individual  to  join  our  management  team. 
The  position  is  responsible  tor  the  leader¬ 
ship  of  circulation  operations  including 
sales  and  service.  This  is  an  excellent  op¬ 
portunity  for  career  advancement  with 
long-term  growth  potential.  FAX  your  resume 
to:(707)  441-0577  or  E-mail; 

gadolph@times-standard.com 
or  mail  to:  Times-Standard,  P.O.  Box  3580, 
Eureka,  CA  95502.  Attn:  Gerry  Adolph. 


ACCOUNTING 


CONTROLLER  needed  for  70,000-1-  circula¬ 
tion  cluster  daily  newspapers  in  western 
Carolines.  Extensive  newspaper  experience 
desired,  proven  management  experience 
required,  great  people  skills  mandatory, 
CPA  preferred.  Public  newspaper  company, 
excellent  benefits.  E-mail  resume  in  word 
format  to  stephen.dewitt@nytrng.com. 

No  phone  calls,  please 


Call  us  about  our 
low  contract  rates! 

(888)  825-9149 


ACCOUNTING 


CHIEF  FINANCIAL  OFFICER 
Forum  Communications  Company  located 
in  Fargo,  North  Dakota  is  seeking  a 
qualified  Chief  Financial  Officer  to  oversee 
the  financial  responsibility  of  our  group  of 
daily  and  weekly  newspapers,  broadcast  di¬ 
vision  and  commercial  printing  operations. 
This  position  will  be  responsible  for  coordi¬ 
nating  all  accounting,  financial  reporting, 
budgeting  activities  and  financial  planning 
for  our  corporation. 

KNOWLEDGE  AND  EXPERIENCE: 

•  4  year  Accounting  Degree 

•  Strong  knowledge  of  newspaper  industry 

•  CPA  preferred 

•Ability  to  research  and  recommend 
policy  and  procedures 

•  Excellent  verbal  and  communication  skills 

•  Possess  vision  for  our  expanding  media 
company 

Send  resume  to  Lloyd  Case,Chief  Operating 
Officer  Forum  Communications, 101  5th 
Street  South,  Fargo,  ND  58107. 


ADMINISTRATIVE 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit  us  often  to  check  for 
new  employment  opportunities! 

www.BrehmCommunications.com 


ADMINISTRATIVE 


BOSNIA  AND  HERZEGOVINA 
INDEPENDENT  MEDIA  DEVELOPMENT 
The  IREX  ProMedia  Program,  a 
,  USAID-funded  project,  seeks  a  long-term 
I  resident  advisor  for  a  print  media  develop¬ 
ment  program  in  Bosnia  and  Herzegovina. 
Ideal  candidates  are  experienced  profes¬ 
sionals  with  10  or  more  years  of  journalism 
and/or  business  management  experience  in 
print  media,  and  previous  international  train¬ 
ing  or  consulting  experience.  Please  send 
resume  and  cover  letter  to:  IREX/MDD/BK, 
Fax  (202)  628-8189  or  hr@irex.org. 

GENER^mGER/AD  MANA^  people 
person  who  can  train  and  motivate  in  all  de¬ 
partments.  Small  privately  owned  Ohio  daily 
with  good  product  and  market.  Community 
:  involvement  a  must.  Opportunity  for  good 
ad  manager  to  move  up.  Send  resume  and 
salary  needs  to  “General  Manager”,  P.O. 
Box  268,  Fremont,  OH  4342CT0268. 

INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

publisher  needed  for  high  quality  weekly 
newspaper  in  Julesburg,  CO.  Great  small 
town  on  the  eastern  plains  offers  fine  coun¬ 
try  living.  Part  of  MediaNews  Group.  AcceL 
erated  career  opportunity  for  individual  with 
ability  and  ambition.  Excellent  compensa¬ 
tion  program  and  full  benefits.  Respond  to: 
David  McClain,  Fax  (970)  522-2320 
Or  mcclains2@mindspring.com 


ADVERTISING 


AD  REPRESENTATIVE:  Seeking  creative, 
goal-oriented  professional  to  take  over 
growing  territory.  Heatthy  commission,  ben¬ 
efits  and  quality  of  life  in  one  of  the  North¬ 
west’s  prime  recreation  areas.  Send 
resume  to:  Lynda  Larsen,  Daily  Record, 
401  N.  Main  St.,  Ellensburg,  WA.  98926, 

Or  E-  mail:  llarsen@kvnews.com. 

ADVERTISING  DIRECTOR 
Fast-growing  daily  and  weekly  newspaper 
group  in  Zone  4  seeks  dynamic  manager 
with  proven  ability  to  manage  sales  staff 
and  direct  multiple  product  sales.  We  pub¬ 
lish  18,000  daily  and  20,000  Sunday,  6 
weekly  newspapers,  shoppers,  coupon  and 
chamber  magazines,  internet,  and  direct 
mail  products.  Ability  to  drive  existing  prod¬ 
ucts  while  developing  new  revenue  streams 
important. 

Send  resume  showing  past  experience  and 
salary  history  to; 

Box  2405,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Fir.,  NY,  NY  10003 

ADVERTISING  DIRECTOR  (daily/weeklyl 
position  in  fast-growing  community  near 
southern  metro  area.  Proven  producer, 
self-starter,  promotions  oriented,  tram/ 
motivate  eager  staff.  Perks  include  publish¬ 
er  training.  Send  replies  to:  Box  2416,  Edh 
tor  &  Publisher  Classified,  770  Broadway, 
7th  Floor,  New  York,  NY  10003. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Established  group  with  mid-size  5-day  daily 
and  two  weeklies  is  looking  for  experienced 
advertising  director.  Located  in  mid-Atlantic 
region  of  Zone  2.  Good  benefits,  401(k), 
base  salary  plus  annual  bonus.  Reply  to: 

Box  2429,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Fir.,  NY,  NY  10003 

ADVERTISING  MANAGEMENT  POSITION 
Illinois  community  daily  newspaper  has  a 
solid  opportunity  for  an  individual  with 
a  successful  track  record  in  newspaper 
advertising.  Bring  a  minimum  5 
years  newspaper  advertising  experience,  2 
years  in  management,  we’ll  provide  plenty 
of  guidance  and  opportunity.  Base  salary  in 
the  low  to  mid  $30’s.  Bonus  should  get  you 
$40k,  with  success.  Send  or  fax  resume 
with  salary  history  to:  Bruce  E.  Coury, 
VP/Publisher,  Edwardsville  Intelligencer, 
P.O.  Box  70  Edwardsville,  IL  62025. 

FAX:  (618)  656-7618 

RETAIL  ADVERTISING  MANAGER 
The  Island  Packet,  a  McClatchy  owned 
daily,  (-*•-  20,000  circulation)  in  the  fast 
growing,  Hilton  Head,  SC  area,  seeks  an 
experienced  retail  sales  manager.  Candi¬ 
dates  must  possess  strong  leadership, 
training  and  management  skills.  Duties  in¬ 
clude  but  are  not  limited  to  overseeing  retail 
sales  reps  and  working  closely  with  special 
sections  coordinator.  Competitive 
salary,  plus  MBO  bonus  and  full  benefit 
package.  Send  resume  with  salary  history 
to  HR  Director,  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 

Or  fax  to:  (843)  7065239 
EOEM/F 

RETAIL  ADVERTISING  MANAGERS 
Pacific-Sierra  Corporation  Inc.,  with  newspa¬ 
pers  throughout  Central  California,  is 
looking  for  dynamic  and  talented  individuals 
for  Retail  Advertising  Manager  positions. 
Successful  candidates  will  be  able  to  inno¬ 
vate,  affect  change,  build  revenue  and  de¬ 
velop  people.  Excellent  communication, 
outstanding  customer  relations  and  presen¬ 
tation  skills  a  must.  We  are  looking  for 
someone  who  can  demonstrate  strong 
leadership  skills.  College  degree  preferred 
with  a  minimum  of  3  years  supervisory  ex¬ 
perience.  Must  have  a  proven  track  record 
of  high  performance  results.  If  you  are  in¬ 
terested  in  joining  our  team  of  media  pro¬ 
fessionals,  please  send  a  cover  letter  and 
resume  outlining  your  qualifications  to:  Pa¬ 
cific-Sierra  Corporation  Inc., Human  Re¬ 
sources  Department  Attn:  V.P.  Corporate 
Advertising,  P.O.  Box  738,  Merced,  CA 
95341.  E-mail:kdavis@pspub.com  EOE. 

ADVERflSING  SALES  MANAGER 
The  Omaha  World-Herald,  (200,000  daily, 
260,000  Sunday),  is  seeking  an  experi¬ 
enced,  results-oriented  sales  manager  to 
lead  a  sales  staff  of  10  sales  professionals 
in  retail  advertising.  You  would  join  an  ener¬ 
getic  sales  management  team  working  in  a 
can-do  environment.  The  Omaha  World- 
Herald  is  employee-owned  with  market  pen¬ 
etration  which  ranks  among  the  highest  in 
the  nation.  This  position  offers  a  competi¬ 
tive  salary  and  benefits  program. 

Send  resume  by  mail  to: 

Diana  Condon,  Omaha  World-Herald 
V/orld-Herald  Square,  Omaha,  NE  68102 
Or  FAX  to:  (402)  3465209 
E-mail:  condor@owh.com 
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-HELP  WANTED- 


EDITORIAL  EDITORIAL 


International  Longevity  Center-USA 

(with  a  grant  from  the  John  S.  and  James  L.  Knight  Foundation) 

invites  journalists  to  an  intensive  Age  Boom  Institute: 

Covering  the  Longevity  Revolution 
In  a  Time  of  Terrorism 

December  14,  2001,  9  a.m.-S  p.m. 

Seattle,  Washington 

Topics  include:  Values  and  Images  of  Aging  in  an  Age  of  Terrorism,  The 
Longevity-Immigration  Link,  Men’s  Health/Women's  Risks,  Extravagant 
Claims;  A  Scientist  Looks  at  the  eAnti  Aging'  Movement,  Meaning  and 
Purpose  in  Longevity,  The  Crisis  in  Care,  and  Making  The  Next  Great  Beat  Work. 

Speakers  include:  Robert  N.  Butler,  M.D.,  renowned  geriatrician  and  Pulitzer  Prize 
winner,  leading  scientists,  physicians,  economists,  and  humanists. 

No  charge  for  those  with  advance  registration. 

Call  (212)  517-1281  or  E-mail  ageboominstitute@ilcusa.org 

Upcoming  Age  Boom  Institutes:  Miami  --  Feb  15;  San  Jose  --  May  10 
EDITORIAI.  EDITORIAI. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Star-Gazette,  Gannetfs  first  daily  news¬ 
paper  with  a  30,000  daily/42,500  Sunday 
circulation,  has  an  immediate  opening  for  a 
RAM,  overseeing  sales  and  management  of 
the  retail  advertising  department.  The  posi¬ 
tion  is  responsible  tor  meeting  retail  and 
on-line  advertising  revenue  goals,  as  well  as 
overall  management  of  ten  representatives 
and  one  supervisor.  We  are  seeking  an  in¬ 
novative,  results-oriented  manager  with 
newspaper  sales  and  management  experi-  ■ 
ence.  Solid  analytical  and  accurate  fore-  ■ 
casting  skills  are  essential.  Proven  success  , 
in  strategic  planning  and  implementation  , 
are  a  must.  Requires  a  minimum  of  a  Bach-  , 
elor's  degree  and  a  proven  record  of  suc¬ 
cess  in  newspaper  sales. 

Located  in  the  heart  of  ttie  Finger  Lakes  Re¬ 
gion  of  southern  NY  State,  we  offer  a  com¬ 
petitive  base  salary  and  excellent  benefits.  ; 
As  one  of  Gannetfs  97  daily  newspapers  in 
the  United  States,  we  offer  excellent 
training  programs  and  opportunities  for  up-  ' 
ward  mobility.  Send  resume  to: 

Kathy  Carpenter,  Star-Gazette 
201  Baldwin  Street,  Elmira,  NY  14902 
Or  E-mail:  kcarpenter@stargazette.com 

RETAIL  ADVERTISING  MANAGER 
The  Sioux  City  Journal  is  accepting  applica¬ 
tions  from  qualified  candidates  for  the  posi¬ 
tion  of  Retail  Advertising/  Promotion  Man¬ 
ager. 

We  are  looking  for  a  hands  on  professional 
with  management  experience  to  lead  our 
team.  The  position  requires  recruiting,  train¬ 
ing  and  managing  a  team  of  professional 
advertising  representatives.  You  will  moti¬ 
vate  and  lead  team  members  to  manage 
their  existing  accounts  as  well  as  prospec¬ 
ting  and  developing  new  business. 

Ideal  candidates  will  demonstrate  proven 
sales  management  and  marketing 
expertise.  Candidates  possessing  strong 
communication  skills,  the  ability  to  develop 
relationships,  Internet  knowledge,  telesa¬ 
les/telemarketing  management  and  excel-  ’ 
lent  organizational  skills. 

We  offer  an  expectional  pay  and  benefits 
package,  a  strong  management  team  and  a 
great  place  to  live. 

Send  resume  to: 

The  Sioux  City  Journal 
Attn:  Ron  Peterson,  Publisher 
P.O.  Box  118 
Sioux  City,  lA  51102 
E-mail:  rep@siouxcityjournal.com 

SALES  LEADER 

The  Octopus,  Champaign-Urbana’s  News  & 
Entertainment  Weekly,  seeks  an  experi-  ; 
enced  sales  leader  with  strong  analytical, 
presentation  and  account  management 
skills  to  take  us  to  the  next  level.  We  provide 
clients  a  wide  array  of  advertising  solutions 
in  print  and  radio  through  our  parent 
company,  lllini  Radio  Group.  You’ll  interact 
with  senior  marketing  managers  in  a  variety  i 
of  client  fields,  including  health  care,  finan¬ 
cial  services  and  automotive  industries.  Me¬ 
dia  experience  preferred,  but  not  requisite.  ! 
Large  account  or  ad  agency  work  a  plus,  i 
Salary  negotiable  based  on  achievements 
to  date.  Full  benefits  package  included.  Fax 
resume,  salary  history  and  a  short  letter  to  | 
The  Octopus,  c/o  Karen  Cochrane,  lllini  Ra-  i 
dio  Group,  2603  W.  Bradley,  Champaign,  IL  | 


AGGRESSIVE  REPORTER  WANTED,  to  make 
a  difference  at  a  small  daily  in  North  Central  ‘ 
Massachusetts.  Candidates  should  have  ex¬ 
perience  reporting  and  be  able  to  impress 
our  editors  with  what  they’ve  done.  Good 
news  judgment,  writing  ability  and  accuracy 
required.  Competitive  pay  and  benefits. 
Can  you  find,  report  and  write  complete 
news  stories?  If  so,  respond  to  Bill 
Bilodeau,  executive  editor.  The  Gardner 
News,  P.O.  Box  340,  Gardner,  MA  01440. 

Or  Fax  to  (978)  630-5410 

CAPITAL  REPORTER/CRIME  REPORTER 
Two  key  beats  are  open  at  The  Bismarck 
Tribune,  a  30,000  circulation  AM  paper  in 
North  Dakota’s  capital.  The  right  capital  re-  ^ 
porter  will  be  able  to  go  beyond  politicians 
and  policy  to  examine  how  government  af¬ 
fects  real  people.  The  crime  reporter  we 
seek  will  scour  the  beat  without  losing  sight 
of  the  big  picture.  Bismarck  is  a  manicured 
city  in  a  state  with  little  crime,  good 
schools  and  smart  people.  (Forget  what 
you  saw  in  the  movie  “Fargo”.)  Send 
resume,  clips  to:  City  Editor,  P.O.  Box 
5516,  Bismarck,  ND  58506  or  E-mail  to: 
dwinter@ndonline.com 

REPORTER 

Wanted:  Skeptical,  digging,  tenacious,  ere-  j 
ative  investigative  reporter  to  conduct  in-  I 
vestment  research  full-time  tor  San  Fran-  ; 
cisco  Hedge  Fund.  Not  a  writing  position. 
Must  work  out  of  SF  office.  E-mail: 
amw@cannellcap.com 

EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits.  For  ; 
info  call  Hanes  Byerly  or  Jamie  Brown; 

(800)  562-9822  i 

NOVEMBER  12,  2001 


ASSISTANT  NEWS  EDITOR 
The  Fresno  Bee,  Central  California’s  largest 
daily  newspaper,  is  losing  its  top  news  de¬ 
signer,  and  we  are  looking  for  someone  to 
fill  his  shoes.  The  job  involves  supervising 
the  news  desk’s  designers;  overseeing  de¬ 
sign  for  the  news  and  business  sections; 
and  being  a  hands-on  designer/editor  for 
Page  A1  and  special  projects.  Interested 
candidates  must  have  six  years  experience 
at  a  daily  paper;  solid  pagination  skills;  ! 
good  copy  editing  skills;  some  management  ! 
experience;  and  the  ability  to  be  a  ' 
team  player.  The  Bee  is  an  award-winning 
163,000  daily/195,000  Sunday  circulation 
newspaper.  If  you  are  interested  in  applying 
for  this  full-time,  please  send  a  resume  and 
copies  of  your  design/copy  editing  clips  to: 
Kris  Eldred,  News  Editor,  The  Fresno  Bee, 
1626  E  St.,  Fresno,  CA  93786-0001.  If  ; 
you  have  questions,  please  feel  free  to  call  ' 
Kris  Tuesdays  through  Saturdays  at: 

(559)  441-6463  or  E-mail  her  at: 

keldred@fresnobee.com. 

Salary  will  be  based  on  experience.  EOE. 

DESIGNER/COPY  EDITOR 
The  Missoulian,  a  30,000  circulation  paper  - 
in  the  beautiful  northern  Rockies  of 
Montana  is  looking  for  a  talented  design-  j 
er/copy  editor.  We  offer  a  good  salary  and 
outstanding  benefits.  Missoula  is  a  progres¬ 
sive  university  town  with  a  lively  night  life 
and  unlimited  outdoor  activities.  We  are  a 
newspaper  that  takes  pride  in  our  product, 
from  the  in-depth  reporting  to  the  outstand-  i 
mg  design.  If  you  have  at  least  two  years  | 
experience  and  want  to  be  one  of  the  best 
send  clips  and  a  resume  to:  News  Editor 
Cal  FitzSimmons,  P.O.  8029,  Missoula,  MT 
59807  by  November  23. 


EDITORIAL 


FEATURES  EDITOR 

The  Herald  News,  a  38,000-circulation  daily 
in  northeastern  New  Jersey,  just  25 
minutes  from  Times  Square,  seeks  a 
bright,  energetic,  experienced  editor  to 
overhaul  our  features  pages  and  help  us 
win  new  readers.  We  serve  a  vibrant,  multi¬ 
cultural  community  that  yearns  for  creative, 
engaging  stories  and  eye-catching  layout. 
Our  features  editor  will  usher  in  a  sweeping 
redesign,  build  a  nine-member  team  of  tal¬ 
ented  writers  and  editors,  and  make  our 
pages  radiate  with  the  richness  of  local  cul¬ 
ture. 

We  are  intent  upon  winning  new  readers 
among  our  local  immigrant  and  minority 
communities,  while  at  the  same  time 
holding  onto  our  long-time  loyalists.  To  suc¬ 
ceed,  we  must  revolutionize  our  features 
pages,  double  production  of  weekly  sec¬ 
tions  and  give  our  reader  timely,  relevant 
stories,  enticingly  packaged.  Our  daily  com¬ 
petition  is  the  toughest  in  the  state;  our  big¬ 
gest  challenge  is  to  transform  our  pages 
and  to  win  the  hearts  of  new  readers. 

The  editor  we  seek  will  have  a  strong  news 
background  and  a  belief  that  great  feature 
writing  begins  with  strong  reporting;  proven 
ability  to  work  effectively  with  photo  and  art 
departments;  and  solid  supervisory  experi¬ 
ence.  The  best  candidates  will  be  brimming 
with  fresh  ideas,  be  adept  at  planning  and 
assigning,  and  have  a  gift  for  making  words 
and  pictures  come  alive  on  the  page. 

Please  send  resume,  clips,  including  page 
designs;  salary  history  and  references  by 
December  15  to  Stephen  McCarthy,  man¬ 
aging  editor/assignment.  Herald  News,  One 
Garret  Mountain  Plaza,  CN  473,  West  Pat¬ 
erson,  NJ  07424-0473. 

CHIEF  COPY  EDITOR 

Idaho  State  Journal,  17,500  AM,  seeks 
lead  copy  editor.  Opportunity  to  step  into 
leadership  position.  Daily  newspaper  experi¬ 
ence  required,  along  with  solid  editing, 
headline-writing,  proofing  skills,  commit¬ 
ment  to  deadline  performance.  Innovative 
paper,  university  town,  mountains,  trout 
streams,  etc.  Steve  Miller,  m.e.,  (208) 
239-3121;  smiller@journalnet.com;  P.O. 
Box  431,  Pocatello,  ID  83204. 

CITY  EDITOR:  Local  news  is  king  at  this 
17,000,  six-day  AM  in  California’s  Sierra 
Foothills.  The  top  candidate  will  know  how 
to  blend  grade-school  honor  rolls  with 
prize-winning  local  reporting  into  an  irresisti¬ 
ble  package.  The  challenges  are  great;  so 
is  the  fun.  Contact  John  Seelmeyer,  The 
Union,  464  Sutton  Way,  Grass  Valley,  CA. 

johns@theunion.com 

EXECUTIVE  EDITOR 

Needed  for  small  community  daily  Arizona 
newspaper.  Excellent  benefits.  EEOE. 

Please  reply  to: 

Box  2428,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 

New  York,  NY  10003 

LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


61821.  Fax  (217)  352-1256.  1 
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Phone:  1-888-825-9149  CLiniFIED  ADVERIISmii  Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


EDITORIAL 


EDITORIAL 


EDITORIAL 


-POSITIONS  WANTED- 


EDITOR:  The  Traverse  City  Record-Eagle 
part  of  Ottaway  Newspapers,  Inc.,  with  a 
circulation  of  30,000/43,000  has  an  open¬ 
ing  for  a  progressive,  team-oriented  editor. 
REQUIREMENTS  INCLUDE:  journalism  de¬ 
gree  or  equivalent,  minimum  of  three  years 
successful  newsroom  management,  excel¬ 
lent  communication  and  leadership  skills, 
in-depth  knowledge  of  libel  laws,  FOIA,  and 
first  amendment  issues,  strong  desire  to  be 
active  in  local  community,  and  basic  knowl¬ 
edge  of  electronic  production. 
RESPONSIBILITIES  INVOLVE:  staff  supervi¬ 
sion  and  development,  direction  of  editorial 
opinion  and  news  judgment,  strategic  plan¬ 
ning,  and  budget  development. 

Send  resume  and  clips  to  Human 
Resources  Director,  Record-Eagle,  120  W. 
Front  Street,  Traverse  City,  Ml  49684. 
Deadline  to  apply  is  12/5/01  EOE 

MIDWEST  REPORTER:  CHICAGO  OFFICE 
2+  years  news  reporting  and  feature 
writing  experience  with  track  record  of 
working  under  tight  deadlines.  Prefer  expe¬ 
rience  in  covering  TV  advertising  business, 
teleproduction,  filmmaking.  Send  resume, 
salary  history,  and  clips  to:  SHOOT,  Dept. 
BG,  5055  Wilshire  Blvd.  Los  Angeles,  CA 
90036.  FAX:  (323)  525D275. 

NO  PHONE  CALLS 

GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times, 
34,OOOcirculation  newspaper,  has  an 
opening  for  a  general  assignment  reporter 
in  one  of  its  St.  Lawrence  County  bureaus. 
The  beat  includes  coverage  of  local  govern¬ 
ment  and  major  industries.  B.A.  degree  re¬ 
quired.  Internships  preferred.  Salary  is  be¬ 
tween  $21,800  and  $26,000  depending 
on  experience.  Need  to  know  more  about 
us:  Read  this: 

http://www.editorandpublisher.com/editor 
andpublisher/features_columns/article_ 
display.jsp?vnu_content_id=  1 033061 
Please  send  resume,  clips,  references  to: 
Bob  Gorman,  AME-News 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 
(315)  782-1000,  ext.  259 
bgorman@wdt.net 

SPORTS  COPY  EDITOR  sought  for  a  desk 
committed  to  producing  a  top-notch  sports 
section.  We’re  looking  for  Quark-sawy  edi¬ 
tors  with  an  eye  for  design,  a  wordsmith's 
touch  with  copy  and  a  record  of  meeting 
tough  deadlines.  Minimum  12  months'  daily 
experience.  The  Herald  News  is  a  38,00(1- 
circulation  daily  in  northeastern  New 
Jersey,  just  25  minutes  from  Times 
Square.  Competitive  salaries,  excellent  ben¬ 
efits.  Send  your  resume,  references,  salary 
history  and  work  samples  to:  Kathie 
Adams,  Assistant  Managing  Editor,  Herald 
News,  One  Garret  Mountain  Plaza,  CN  473, 
West  Paterson,  NJ  07424. 

E-mail:  adamsk@northjersey.com 

The  Brownsville  Herald  seeks  an  innovative 
NEWS  EDITOR.  Position  demands  superior 
command  of  Quark,  design  skills  and  loads 
of  initiative.  Dynamic  newsroom  in  fast 
growing,  20,000  daily  30  minutes  from 
South  Padre  Island  and  next  to  Mexico. 
Contact  or  send  resumes  to:  Editor  Tecio  J. 
Garcia  at:  (956)  982-6610  or  E-mail: 
tgarcia@link.freedom.com. 

Fax  (956)  542-0840 


MANAGING  EDITOR 

The  Northfield  (Minnesota)  News,  a  5,000 
circulation  twice  a  week  newspaper  located 
an  hour  south  of  the  Twin  Cities,  is  looking 
for  a  newsroom  leader.  We  are  seeking  a 
journalist  who  knows  how  to  produce  a 
compelling,  reader-friendly  newspaper  that 
reaches  all  levels  of  a  common!^  in  an  at¬ 
tractive,  vibrant  format.  Our  ideal  candidate 
will  have  a  proven  track  record  of  excellence 
in  community  journalism  and  a  desire 
to  grow  in  the  industry.  The  News  is  a  fully 
paginated,  four-color  newspaper  with  a 
news  staff  of  8.  The  managing  editor  re¬ 
ports  to  the  publisher  and  editor,  is  a  key 
component  of  the  management  team,  and 
interacts  with  peers  at  nearby  sister  daily 
and  weekly  newspapers  sharing  common 
ownership.  Northfield  is  the  home  of  two 
four-year  nationally  recognized  private  col¬ 
leges,  diversified  industry,  and  a  sophisti¬ 
cated  and  rich  array  of  news  coverage  op¬ 
portunities.  Candidates  should  write  or 
e-mail  a  letter  of  introduction,  resume  and 
three  professional  references  to:  Renee 
Huckle  Pranger,  editor  and  publisher,  115 
W.  Fifth  St.,  Northfield,  MN  55057. 

E-mail:  rpranger@northfieldnews.com 
The  news  is  an  equal  opportunity  employer. 

STAFF  WRITER 

New  Times,  the  nation’s  largest  publisher 
of  alternative  newsweeklies,  has  an  immedi¬ 
ate  opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understands  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St.  Lou¬ 
is,  Kansas  City  and  Oakland.  We  offer  com¬ 
petitive  salaries  and  benefits.  Qualified  ap¬ 
plicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

SPORTS  EDITOR  -  Seven-day,  75,000  circu¬ 
lation  newspaper  in  the  Northeast  seeks  an 
experienced  editor  to  lead  and  develop  a 
full-time  staff  of  15.  We  cover  two  profes¬ 
sional  sports  teams,  NASCAR  and  major  Di¬ 
vision  I  college  sports,  and  keep  prep 
sports  as  a  main  focus.  Candidates  should 
have  strong  word  skills,  excellent  news 
judgments  and  a  thorough  knowledge  of 
sports.  This  editor  will  shape  coverage, 
oversee  production  and  handle  some  ad¬ 
ministrative  duties.  Editing,  layout  and  inter¬ 
personal  skills  a  must.  Reply  to: 

Box  2413,  Editor  &  Publisher  Classified 

770  Broadway,  7th  Floor,  NY,  NY  10003 

PUBLICATIONS  MANAGER  needed  for  non¬ 
profit  golf  association.  Qualifications: 
Graphic  design,  page  layout,  news  writing, 
editing,  expert  with  Macintosh  Quark,  Pho¬ 
toshop  and  Illustrator.  Send  resume  and 
portfolio  to  Rob  Coleman,  AJGA,  1980 
Sports  Club  Drive,  Braselton,  GA  30518. 

Visit  our  Web  site  at  www.ajga.org 


REPORTER  SOUGHT  tor  the  Naples  Daily 
News,  a  50,000  circulation  daily,  and 
Bonita  Banner,  a  30,000  circulation 
twice-weekly,  on  Florida’s  Gulf  Coast.  Both 
papers  are  consistently  rated  as  among  the 
best  in  the  state.  We’re  looking  for 
someone  who  can  jump  on  breaking  news, 
dig  for  in-depth  stories  and  write  like  good 
writing  still  matters.  Send  resume,  clips  to: 

Todd  Pratt 

P.O.  Box  40,  Bonita  Springs,  FL  34133 

TEAM  LEADER:  The  Tampa  Tribune  is  look¬ 
ing  for  an  aggressive,  experienced  editor  to 
lead  a  team  of  seven  reporters  covering  po¬ 
lice,  state  and  federal  courts  and  legal 
issues.  The  applicant  should  have  strong 
enterprise  and  investigative  skills  as  well  as 
the  ability  to  coordinate  major  breaking 
news.  Strong  news  judgment,  managerial 
skills  and  efficient  time  management  are  re¬ 
quired.  Multimedia  experience  a  plus. 
Please  send  resume  and  cover  letter  to 
Senior  Editor  Lawrence  Fletcher,  P.O.  Box 
191,  Tampa,  FL  33601. 

Or  E-mail:  lfletcher@tampatrib.com 

LEISURE  TEAM  LEADER 
The  Tampa  Tribune,  a  Media  General  News¬ 
paper,  is  looking  for  a  Leisure  Team 
Leader.  This  person  will  oversee  five  full¬ 
time  feature  writers  who  are  responsible  for 
four  themed  weekly  pages  -  Flavor,  Travel, 
To  Your  Health  and  Style  -  while  also  regu¬ 
larly  contributing  to  the  lifestyle  section  and 
other  coverage.  Must  have  a  Bachelor’s  de¬ 
gree  in  journalism,  English  or  other  compa¬ 
rable  field  of  study  with  5  years  of  daily 
newspaper  experience.  Experience  in  copy 
editing,  content  development,  creative 
thinking,  team  building,  and  strategic  plan¬ 
ning  IS  desired.  If  you  would  like  to  apply 
for  this  position  please  mail  a  resume  and 
cover  letter  to: 

The  Tampa  Tribune,  Attn:  Alicia  Kilburn 

202  S.  Parker  Street,  Tampa,  FL  33606 


PRESSROOM 


IMMEDIATE  OPENING  for  experienced 
pressman  to  run  a  lOunit  Goss  Community 
press.  The  ideal  candidate  will  provide 
hands-on  supervision  of  the  press  crew, 
must  be  strong  with  process  color  and  ex¬ 
hibit  a  high  degree  of  mechanical  aptitude 
on  press  equipment.  Excellent  community, 
reasonable  working  hours,  great  working 
environment,  excellent  pay  and  benefits. 
Send  resume  to  Georgetown  Newspapers, 
1481  Cherry  Blossom  Way,  Georgetown, 
KY  40325.  Fax  (502)  8634296  or  E-mail: 
mscogin@news-graphic.com 


SA1,ES 


WORKING  PARTNER  WANTED 
New  features  syndicate  seeks  hands-on 
sales  partner/director  to  sell  content  to 
print  media,  (lover  letter  &  resume  to 
jobs@businessindustrymedia.com 


ADMINISTRATIVE 

PUBLISHER’S  CONSULTANT 
Can  help  fix  any  problems  in  circulation,  ad¬ 
vertising,  editorial  and  administration,  or 
pre-press  to  print.  Able  to  re-energize  oper¬ 
ations  or  start-up  new  editions/publications 
and  tram  personnel  to  turnkey  status.  Avail 
able  for  short-  or  long-term  projects  as  the 
publisher’s  right  hand.  Over  thirty  years  ex¬ 
perience  in  daily,  weekly,  and  TMC  publica¬ 
tions.  All  services  confidential. 

Call  Michael  Bradley  at  (508)  563-2835 
Or  E-mail:  mbradley@capecod.net 


ADVERTISING 


QUINTESSENTIAL  Advertising  Director  with 
20-year  track  record  in  major  newspaper 
markets.  Former  Gannett  AD  with  a  reputa¬ 
tion  as  an  aggressive  and  agile  competitor 
with  leadership  skills  that  inspire  staff  to 
consistently  achieve  revenue  goals  even  in 
tough  economic  times.  Strengths:  resource 
allocation,  strategic  marketing,  financial 
analysis.  Contact:  robwest55@home.com 
or  call:  (610)872-1793. 

SALES  TEAM  FALLING  ASLEEP? 
Seasoned  Ad  Director/Publisher  will  put  the 
fire  back.  20  plus  years  in  the  business 
paid/tree  weeklies,  shoppers,  start-ups. 
magazine  publishing.  Tel.  (561)  716-3328 
Or  E-mail:  sunpub@bellsouth.net 


CIRCULATION 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/Fax  (631)  588-2735 


EDITORIAL 


HIGHLY  SKILLED  EDITOR  with  magazine. 
Web  and  management  experience  looking 
for  editorial  position  in  Miami.  Completely 
bilingual  (Spanish/English).  Please  E-mail: 
dianitalu@yahoo.com 


VERSATILE.  EXPERIENCED  EDITOR 

with  hands-on  capabilities,  looking  for 
newsroom  management  role,  or  opportunity 
in  corporate  communications.  Will  bring  25 
years  experience  and  an  extensive  network 
of  media  contacts  throughout  the  U.S.  Sea 
soned  professional  with  top-tier  newspa 
per/magazine  leadership  roles  m 
NYC/Chicago.  References  available.  New 
York  area  preferred. 

E-niail:swyahn@yahoo.com 


VETERAN,  award-winning  business  reporter 
looking  for  new  challenge  in  DC.  Presently 
covering  the  Pentagon,  but  have  experience 
writing  on  a  variety  of  business  topics,  in¬ 
cluding  automotive  and  technology  issues. 
Have  worked  for  major  market  newspapers 
and  national  wire  service.  For  resume  and 
clip  package,  send  job  description  with  con¬ 
tact  information  to: 

washreporter@aol.com 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  646.654.5302 

- details  at  www.editorandpublisher.com - 


www.editorandpublisher.com 
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ATTENTION  EXHIBITORS! 

It's  Almost  Show  Time. 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent. 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers  .  .  . 


"  .  .  our  booth  was  buzzing  the  whole  showl  We  signed  clients  on  the  spot  for  sites  that 
now  offer  rich  content.  The  (INC)  conference  provided  us  with  the  venue  to  connect  the 
right  products  with  the  right  people. " 

Dt  ,  '.'tlr-  -  Tii(  h  ..irli: 


"The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  We  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 
We've  already  signed  up  for  2002!" 

Mei 


EDITORtjPUBLISHER's  13th  Annual 

INTERACTIVE 
NEWSPAPERS 


2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 


Contact  your  Editor  &  Publisher  Sales  Representative  today  to  reserve  your  sponsorship  or  booth  space  for 
The  13th  Annual  E&P  Interactive  Newspapers  Conference  in  San  Jose,  California. 


SOUTHEAST 

Betsy  Maloney 
Associate  Ad  Director 
301-656-5712 


NORTHEASTERN  US/CANADA 

Howard  Flood 
Account  Executive 
646-654-5122 


MIDWEST 

Derek  Hamilton 
Account  Executive 
(312)  583-5522 


WESTERN  US/CANADA 

Jill  Martin 
Account  Executive 
(831)  625-6902 


Or  call  the  Conference  Hotline  (888)  536-8536  for  additional  information. 


INTERACTIVE 


wsj.niM  m  m 


'Harder  hit  than  any  other  news  operation  in  the  country,’ 
Dow  Jones’  flagship  online  site  did  more  than  stay  afloat 


KARIM  MOSTAl  A 


WHEN  Hurricane  Andrew  ripped  through 
Dade  County  in  Florida  nine  years  ago,  it  was 
Bill  Grueskin’s  first  day  on  the  job  as  The  Miami 
Herald's  city  editor.  “I  tend  to  have  big  disasters 
when  I’m  starting  something,”  said  Grueskin, 
tentatively  grasping  for  a  little  humor  as  he  acknowl¬ 
edged  he’d  only  been  on  the  job  as  managing  editor  of 
The  Wall  Street  Journal  Online  (WSJ.com)  for  three 
months  before  the  Sept.  11  terrorist  attacks  on  its 
neighboring  World  Trade  Center  in  New  York. 

Grueskin,  who  continues  to  manage  the  Battery  Park  City  apart- 


displaced  newsroom  of  the  only  profitable 
paid-subscription  news  site  while  trying  to 
find  a  new  home  for  his  wife  and  three 
daughters,  has  earned  this  laugh.  Grueskin, 
who  spent  10  years  covering  Miami’s 
colorful  news  for  the  Herald,  said  the  events 
of  Sept.  11  were  different  from  any  other 
news  story  he’s  covered,  elaborating  with  a 
continued  comparison  of  Hurricane 
Andrew  and  the  terrorist  attacks.  “If  you 
get  hit  once  by  a  hurricane,  you  pretty 
much  know  you  don’t  have  to  worry  about 
another  one  for  quite  a  while,”  he  said. 
“Where,  obviously,  here  you  have  no  idea 
what’s  going  to  happen  next,  and  we  have 
to  be  prepared  for  everything.”  He  admitted 
that,  while  evacuating  WSJ.com’s  offices  in 
the  World  Financial  Center  (WFC)  on  Sept. 
11,  he  didn’t  know  what  to  expect. 

Minutes  after  the  second  plane  hit  and 
his  staff  had  posted  a  preliminary  story  on 
the  site,  Grueskin  gave  control  ofWSJ.com 
1 1  to  its  bureau  in  Brussels,  Belgium. 

I  Staff  began  heading  to  parent  Dow  J ones 
I  &  Co.  Inc.’s  campus  in  South  Brunswick, 

I  N.J.  But  Grueskin  stayed  behind.  Foremost 
in  his  mind  were  his  wife  and  I'/^-year-old 
baby,  located  a  few  blocks  away  in  their 

www.editorandpublisher.coni 


ment.  He  also  had  to 
account  for  his  two 
other  daughters  in  city 
schools.  It  took  all  of 
that  morning  just  to  get 
his  family  and  staffers 
out  of  downtown 
Manhattan,  as  they 
escaped  on  boats 
headed  for  New  Jersey. 

“If  we  hadn’t  had 
Brussels  or  Hong  Kong, 
we  would  have  been  out  m  e.  Bill  Grueskin 
of  luck,”  Grueskin  said. 

Those  bureaus  were  still  publishing 
through  the  generator-powered  editorial 
server  in  the  WFC.  A  priority  in  South 
Brunswick  was  to  set  up  a  new  server  —  no 
easy  task  since  the  server  there  only  had  site 
templates  with  a  larger  ad  format  that  was 
scheduled  to  go  live  Sept.  12. 

Despite  the  fear  of  losing  the  WFC  server 
at  any  moment,  WSJ.com  Publisher  Neil 
Budde  said,  “We  decided  it  was  not  an 
appropriate  time  to  introduce  the  new 
templates.”  (The  new  ad  format,  300  by 
250  pbcels,  was  rolled  out  10  days  later.)  By 
that  evening,  Budde  said,  the  old  templates 


M.E.  Bill  Grueskin:  Master  of  disaster 


had  been  reproduced,  and  the  South 
Brunswick  crew  took  over  from  Brussels. 

During  the  relocation  process,  Richard  J. 
Tofel,  assistant  to  the  publisher  of  the 
Journal,  asked  WSJ.com’s  managers  to 
make  the  site  accessible  for  ftw.  The 
problem,  according  to  Budde,  was  “we 
wanted  to  ensure  that  we  could  continue  to 
serve  our  paying  subscribers  with  easy 
access  to  their  personalized  features  and 
handle  any  extra  load  we  might  get.” 

That  extra  load,  while  the  site  was  freely 
accessible  until  midday  on  Sept.  13,  was 
30%  to  50%  above  normal,  Grueskin  said. 

The  WSJ.com  staff  has  yet  to  head  back 
into  Manhattan.  And  when  they  do,  in  a 
few  months,  they  won’t  be  in  their  old  digs 
at  One  World  Financial  Center,  moving 
instead  into  new  offices  at  Grand  Street  and 
Avenue  of  the  Americas.  But,  for  now, 
Grueskin  and  his  staff  will  continue  to 
commute  to  South  Brunswick.  For  many 
employees,  residents  of  New  York  and  its 
suburbs,  the  displacement  means  spending 
several  nights  a  week 
in  hotels  around 
South  Bruns\vick. 

“It’s  been  a  verv’, 
very  hard  thing  for 
our  staff.  The  Journal 
was  harder  hit  than 
any  other  news 
operation  in  the  coun¬ 
try,”  said  Grueskin. 
“They’ve  just  done 
incredibK’  well,  and 
1  the  qualitv'  of  the  site 
,^i  is  as  high  as  ever.  And 
^  our  traffic  is  higher 
than  it’s  ever  been.” 

Since  the  disaster, 
Grueskin  said, 
WSJ.com  has  gained 
between  20,000  and 
laster  of  disaster  30,000  subscribers, 
some  of  whom  were 
included  in  September’s  traffic  report  of 
609,000  subscribers.  He  takes  pride  in  how 
WSJ.com  has  supplemented  the  Jouma/’ s 
coverage  with  interactive  features.  “It’s  been 
a  tough  time  in  the  online  news  business, 
but  we  feel  that  we’ve  proven  our  worth 
many  times  over  in  this  crisis,”  he  said. 

Of  those  first  few  dajs  following  the 
attacks  —  when  the  print  Jouttjc/  was  un¬ 
able  to  guarantee  delivery  in  a  locked-down 
Manhattan  —  Grueskin  said,  “Basically,  we 
were  the  voice  of  The  Wall  Street  Journal 
at  a  time  when  people  really  needed  to 
know  what  was  going  on.”  11 
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The  Nando  Times  (http://www.nando 
times.com)  is  launching  an  advertising-free 
version  of  its  popular  news  Web  site  and 
plans  to  charge  users  $1  a  week  via  the 
Pay-Through  third-party  micro-payment 
system.  The  McClatchy  Co.-owned  online 
service,  based  in  Raleigh,  N.C.,  finds  itself 
in  what  for  many  media  companies  is  a 
familiar  yet  uncomfortable  position:  Users 
don’t  want  to  pay  for  content,  but  dislike 
advertising.  “We  have  tried  pop-ups, 
pop-unders,  expandable  banners,  animated 
and  nonanimated  ads  to  assist  our 
advertisers  in  their  goals,  and,  as  a 
hardcore  news  site,  have  received  resist¬ 
ance  from  our  readers,”  said  Kathy  Ives, 
Nando  Media’s  director  of  marketing. 

There  is  no  premium  content  for  sub¬ 
scribers,  she  said,  “only  a  faster-loading 
site  for  our  readers  who  prefer  to  read  the 
news  quickly  and  without  ads.”  Ives  said  it 
should  be  launched  in  the  next  few  weeks. 


With  premium  product  recapping  NYC  baseball  in  ’40s  and  ’50s 
New  York  Times  Digital  looks  to  mine  gems  in  its  online  archive 


where.  Red  Smith,  the  Times'  Hall  of 
Fame  word-hurler,  was  with  the  Herald- 
Tribune  during  these  glory  days.  And  the 
Times  lived  down  to  its  “Gray  Lady" 
reputation  at  moments  of  historic  import, 
such  as  Bobby  Thomson’s  “shot  heard 
’round  the  world”  —  the  ninth-inning 
home  run  that  resulted  in  the  Giants’ 
shocking  defeat  of  the  Dodgers  in  195Ts 
pennant  playoff.  Here’s  the  top  of  the 
Times  lede,  from  John  Drebinger:  “In  an 
electrifiying  finish  to  what  long  will  be 
remembered  as  the  most  thrilling  pennant 

-  campaign  in  history  ..."Here’s  Red 

Smith’s  lede  from  the  Herald- 
Tribune,  on  the  same  event,  found 
via  a  free  Web  search:  “Now  it  is 


New  York  hasn’t  always  stood  as 
united  as  it  has  been  since  Sept.  11. 
Shortly  after  the  end  of  World  War 
II,  in  fact,  began  a  decade  of  divisiveness, 
during  w'hich  New'  Yorkers  pledged  fealty 
to  one  of  three  warring  tribes:  the  Dodgers, 
the  Yankees,  and  the  Giants. 

In  recent  weeks.  I’ve  been  calling  Derek 
Jeter’s  sho%'el  pass  that  turned  the  tide  of 
the  American  League  Divisional  Series 
the  shortstop’s  equivalent  of  Willie  Mays’ 
legendary  over-the-shoulder  ccnterfield 
catch  that  helped  my  tribe,  the  New  York 

Giants,  sweep  the  - 

Cleveland  Indians 

in  the  1954  World  J 

certain  age  —  and 

many,  say,  under  40.  Which  is  one 
reason  I  bought  a  new  premium  jHlH 
product  from  New  York  Times  |B!|| 
Digital:  “Glory  Days:  Baseball  in 
New  York  1947-1957.” 

The  year  1947  launched  a  new  decade 
of  Yankee  dominance  and  the  Dodgers’ 
Jackie  Robinson  as  the  major  leagues’ 
first  black  player.  The  inconsistent  Giants 
became  competitive  with  the  arrival  in 
1951  of  Mays,  perhaps  the  game’s  most 
charismatic  player.  The  year  1957  shall 
live  in  infamy  as  the  year  of  the  O’Malley- 
Stoneham  Betrayal,  when  the  ow'ners  of  the 
Brooklyn  Dodgers  and  New  York  Giants 
abandoned  the  fans  who  bled  for  them  to 
bleed  money  from  the  then-foreign  terri¬ 
tories  of  I^s  Angeles  and  San  Francisco. 

For  $9.95,  you  get  a  year  of  access 
through  QPa-ss  to  archived  articles  that 
ran  in  The  Neu^  York  Times,  recollections 
narrated  by  Dave  Anderson,  team  profiles, 
and  other  arcana,  from  a  time  when  base¬ 
ball  was  the  undisputed  national  pastime 
and  New  York  its  indisputable  capital. 

But  if  you’re  looking  for  a  mother  lode  of 
great  sportswriting,  youll  have  to  go  else¬ 


The  Arizona  Republic's  main  Web 
site  (http://www.azcentral.com)  is 
inviting  its  users  to  rate  and  recommend 
accommodations,  nightspots,  restaurants, 
and  other  local  attractions.  “Rex”  (The 
Recommendation  Exchange)  allows 
visitors  to  the  Phoenix  newspaper’s  site 
to  express  their  opinions,  while  the  site 
uses  the  input  to  maintain  a  database 
that  is  keyword-searchable. 


done.  Now  the  story  ends.  And  there  is  no 
way  to  tell  it.  The  art  of  fiction  is  dead. 
Reality  has  strangled  invention.” 

But  it  need  not  be.  Archives  are  still  the 
underexploited  online  gold  mine  upon 
which  too  many  newspapers  inexplicably 
sit.  “‘Glory  Days’  is  groundbreaking  in 
being  the  first  Web  retrospective  to  charge,” 
said  Peter  Krasilovsky,  partner  in  Borrell  & 
Associates  of  Portsmouth,  Va.  No  one 
should  ex-pect  quick  profits.  “Newspapers 
should  be  prepared  for  a  multiyear 
ramp-up  of  paid  services,”  he  said.  ‘What 
they  are  looking  to  do  is  establish  value.” 

That  requires  a  programming  vision  that 
most  newspaper  Web  sites  aren’t  willing  to 
invest  the  time  and  money  to  develop. 
Mistake!  As  broadband  access  comes  to 
more  homes,  people  will  want  innovative 
content.  If  newspaper  sites  don’t  deliver  it, 
someone  else  will.  Creative  packaging  of 
archival  material  requires  talent  and 
energy.  Build  it,  and  they  will  come.  11 


In  the  exurbs  of  Los  Angeles,  the 
Ventura  County  Star’s  Web  site  is  doing 
a  content  exchange  with  Home  &  Garden 
Television’s  online  edition.  The  newspaper 
site  (http://www.insidevc.com)  and  the 
cable  network  site  (http://www.hgtv.com) 
are  both  E.W.  Scripps  Co.  properties.  ... 
New  York  Times  Digital  has  at  least  two 
more  subscription  concepts  to  roll  out 
early  next  year.  “Topics  of  the  Times” 
would  repurpose  articles  on  specific 
subjects;  “Times  Talks”  would  feature 
streaming  video  of  New  York  Times 
special  events  —  perhaps  like  its 
popular  book-and-author  luncheon  series. 
Details,  as  they  say,  are  still  TK. 
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{continued from  page  20}  Schaffer 

started  alleging  on-air  that  Block  was  having 
an  intimate  relationship  with  one  of  his 
reporters,  Sandra  Svoboda.  Both  Block  and 
Svoboda  (who  refused  to  comment  in-depth) 
deny  the  relationship,  and 
Svoboda  shot  back  by  filing  a 
la\vsuit  against  Clear 
Channel  and  Schaffer. 

While  John  won’t 
get  into  details  of  the 
litigation.  Block  is 
paying  his  reporter’s 
legal  fees,  according 
to  their  PR  man. 

Svoboda’s  lawyer, 

Columbus  attorney 
Fred  Gittes,  says 
that’s  a  reflection  of  a 
publisher  standing  by  his 
reporter.  He  adds  the 
whole  incident  evolved 
because  “Block  is  a  moneymaker  in 
Toledo.”  His  client,  he  says,  was  “a  casualty  of 
the  ongoing  war  against  John  Block.”  Mean¬ 
while,  Clear  Channel’s  shock  jocks  have  all 
but  eliminated  their  blasts  against  John. 

And  there  are  other  signs  of  “ftiendly  fire” 
casualties.  Last  year,  when  the  Toledo  Press 
Club  held  its  annual  “Ribs  &  Roast”  dinner,  a 
strictly  off-the-record  gathering  of  local 
scribes  and  such,  a  cartoon  was  scheduled  to 
appear  in  the  dinner’s  spoof  newspaper, 

“The  Bleed.”  It  compared  the  size  of  John’s 
“news  organ”  to  the  WSPD’s  and  a  local  TV 
station’s.  After  threats  of  retribution  by 
management,  the  cartoon  ran  with  the  word 
“Censored”  stamped  across  it.  In  turn.  Blade 
reporter  Larry  Vellequette,  who  was  in 
charge  of  “The  Bleed,”  was  suspended  from 
his  job.  Blade  reporters  protested  by  yanking 
their  bylines  from  the  paper. 

John  responded  to  that  with  a  managerial, 
“Fine,  no  bylines,”  and  reinstated  a  policy  of 
no  bylines  that  existed  20  years  ago.  Bylines 
eventually  returned,  but  nobody  will  talk 
about  it  much. 

“I’m  hesitant  to  talk  to  you  at  length,”  says 
Beverlyann  Morris,  president  of  the  Toledo 
Newspaper  Guild/CWA  and  a  bookkeeper  at 
The  Blade,  when  I  call  to  ask  about  “The 
Bleed”  incident. 

“What’s  your  hesitancy?”  I  ask. 

“Um,  like  I  said,  it’s  a  good  place  to  work 
overall.  Every  company  has  its  problems,  and 
here  it’s  no  different.” 

But,  later,  in  a  conversation  with  a 
reporter  and  union  member  who  I  expected 
to  have  harsh  words  for  John,  I  ask  if  she 
would  rather  work  at  a  family-owned  news¬ 
paper  for  the  Blocks  than  at  a  corporately 
owned  paper  for  Gannett,  Knight  Bidder,  or 


E.W.  Scripps.  She  replies:  “Ohhh,  heck  yes!” 

“Is  that  the  general  consensus?” 

“Yes!  Yes!  You  go  to  meetings  or 
conventions  and  hear  other  people  who  are 
working  with  other  corporate-owned  papers, 
they  go  through  hell  and  back  to  get  a  decent 
contract.  You  just  thank  God  you’re 
working  for  a  family-owned  paper.” 
John  also  refuses  to  get  into  any 
details  on  the  byline  strike  or  the 


“I  love  Toledo,  but  I  choose  to 
be  in  New  York  for  a  variety  of 
reasons.  And  I  think  a  lot  of 
people  in  Toledo  would  agree  ... .” 

ALLAN  BLOCK 

Bi.OCK  Cl)MMl'NH'.\TU)NS  InC. 


controversy  from  the  Ribs  &  Roast 
dinner.  “I  don’t  choose  to  discuss  our  internal 
business  with  you,”  he  explains. 

Between  Block  and  a  hard  place 

John  also  wouldn’t  discuss  the  Issue  12 
vote  in  1998,  saying,  “The  editorial  record 
really  speaks  for  itself.” 

But  critical  Toledo  leaders,  and  a  former 


Blade  employee,  sing  a  different  tune.  The 
saga,  it  turns  out,  apparently  started  at  the 
Toledo  Express  Airport  back  in  1997,  when 
an  out-of-town  air-charter  service  named 
Grand  Aire  Express  asked  the  Port  Authority 
for  permission  to  open  a  Toledo  branch.  An 
amateur  pilot,  John  Block,  then  chairman  of 
the  authority’s  Airport  Committee,  reported¬ 
ly  had  fnends  who  operated  businesses  that 
would  be  in  competition  with  Grande  Aire. 

The  authority  board 
voted,  9-1,  to  let 
Grand  Aire  in,  with 
Block  the  dissenter. 
He  resigned  from 
the  board  soon  after. 
The  levy  vote  was  a 
year  away  as  board 
members  wondered 
how  Block  would 
retaliate. 

Later,  in  his  ombudsman  report, 
Lessenberry  quoted  an  unidentified  Blade 
reporter  as  complaining,  “The  reporters  were 
occasionally  pressured  to  include  ‘special’ 
information  in  every  story,  and  if  this 
information  was  not  presented,  we  were 
called  by  the  night  city  editor  or  saw  it 
automatically  inserted  into  our  stories.” 

Chris  Osher,  who  is  now  at  \he  Arkansas 


POWERFUL  STORYTELLrNG 
REQUIRES  POLISHEDSKILLS. 

HAVE  YOU  BRUSHED  UP  LATELY? 

BEEN  TO  POYNTER? 

Newspaper  Reporting,  Writing  &  Editing 

February  10-15,  2002 

Application  Deadline:  December  14,  2001 

Newspaper  reporters  and  copy  editors  will  focus  on  the  skills 
that  support  powerful  reporting  and  writing  and  effective 
editing.  You’ll  learn  practical  approaches  and  successful 
methods  that  you  can  take  back  to  the  newsroom  with 
special  emphasis  on  storytelling  and  deadline  writing. 

You’ll  learn  a  process  for  ethical  decision-making  and 
get  tips  for  enhancing  your  coaching  skills. 
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poynter.org/seminars/app.htm 
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After  a  series  of  predictable  or  evasive 
answers,  my  hour-long  interview  has 
degenerated  into  chitchat  between  Falls 
and  the  newspaperman.  John  tells  how  he’s 
-j  settling  into  his  new 
j  home  in  Pittsburgh,  a 
j  move  he  made  from 
I  Toledo  two  years  ago 
for  reasons  he  won’t  be 
I  more  specific  about 
i  other  than  “a  change” 
and,  yes,  a  bigger  city 
with  more  urban  action. 
He  notes  that  he  still 
drives  the  three-hour 
commute  to  Toledo 
every  week  or  two. 

While  the  family  has 
owned  a  newspaper  in 
the  Steel  City  since  it 
bought  the  Post-Gazette 
in  1927,  the  Block  paper 
didn’t  come  to  dominate  it 
as  it  does  in  Toledo  until 
1992,  when  a  Teamsters 
strike  effectively  shut  down  Scripps’  Pitts¬ 
burgh  Press  and  the  Blocks  Post-Gazette. 
After  the  dust  settled,  Scripps  sold  the  Press 
to  the  Blocks,  who,  in  turn,  closed  it. 

During  the  strike,  billionaire  conservative 
publisher  Richard  Mellon  Scaife,  owner  of  a 
suburban  paper,  the  Greensburg  Tribune- 
Revieu',  launched  a  Pittsburgh  edition.  He 
hired  away  Blade  Assistant  Managing 
Editor  Frank  Craig  (who,  like  Scaife,  didn’t 
return  telephone  calls  for  this  article)  and 
has  slowly  gained  a  foothold  in  the  city. 

What  makes  Scaife’s  move  storybook  is 
the  potential  for  bad  blue  blood.  Scaife  is 
descended  from  the  great  Pittsburgh 
family,  the  Mellons.  Could  these  two  rich 
20th-century  heirs  come  to  wage  a 
21st-century,  two-paper  war  in  Pittsburgh? 

John  scoffs  at  the  competition  and  won’t 
comment  on  the  rivalry  other  than  to  say  it 
doesn’t  exist.  And  while  the  Post-Gazette 
has  steady  circulation  (242,141  weekday) 
and  the  Tribune-Review  has  gained 
(118,376  daily),  it’s  obviously  not  an  even 
fight  —  yet. 

Still,  the  Blocks  plan  to  invest  in  a  new 
Pittsburgh  printing  press.  John  also  has 
infused  himself  in  local  power  positions, 
becoming  co-chairman  of  a  Pittsburgh  task 
force  to  redevelop  the  city’s  riverfront.  “A 
good  newspaper  is  interwoven  into  the 
fabric  of  the  community,”  John  says, "...  a 
tradition  set  by  my  father  and  my  grand¬ 
father.  And  one  I  intend  to  continue.”  (1 


Democrat-Gazette  in  Little  Rock,  identifies 
himself  to  E^P  as  the  reporter  behind  that 
quote.  Osher  says  he  occasionally  received 
calls  from  John  to  check  “this  or  that  out,” 
and  “it  made  me  a  feel  a  little  uncomfort¬ 
able,”  he  notes,  a  sentiment  heard  from 
several  ex-employees. 

But  in  the  same  breath,  and  while 
standing  by  his  quote  to  Lessenberry, 

Osher  affirms  a  loyalty  to  the  Toledo 
newspaperman.  John  Block,  he  says,  is  “a 
real  journalist”  who  spends  money  first  on 
good  stories  and  journalism,  Osher  adds. 
“So  I  have  mixed  feelings  about  The  Blade.” 
Would  he  prefer  to  work  for  a  corporate 
daily?  “No  way,”  Osher  shoots  back.  “I  don’t 
want  this  to  look  like  I  really  dislike  The 
Blade,  because  I  think  it’s  a  paper  that  does 
some  of  the  best  journalism  in  the  country.” 
It’s  one  of  the  reasons  he  went  to  the 
Democrat-Gazette  —  another  family- 
owned  newspaper. 

Port  Authority  spokesman  Brian 
Schwartz  tells  me:  “We’re  real  reluctant  to 
go  on  the  record  when  discussing  The  Blade 
or  [John]  Block  himself.”  He  would  “run 
this  by”  Hartung,  the  authority  president, 
“and  see  how  he  feels  about  it.  But  nothing 
productive  can  come  from  it.”  Schwartz 
adds:  “There  has  been  an  adversarial 


Frank  Brady 

Universiiy  Press  of  America 
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The  Pulliam  Journalism  Fellowship 

Jump-start  your  newspaper  journalism  career  with  a  solid  program  that  boasts 
four  Pulitzer  Prize  winners  among  its  alumni  -  the  Pulliam  Journalism 
Fellowship.  The  Fellowship  offers  myriad  career  opportunities;  in  fact,  a  Pulliam 
Fellow  from  our  first  class  of  1974,  Barbara  Henry,  now  serves  as  president  and 
publisher  of  The  Indianapolis  Star. 

Now  entering  its  29th  year,  the  2002  Pulliam  Journalism  Fellowship  helps  build  a 
bridge  from  the  classroom  to  the  newsroom.  Fellows  are  assigned  to  The 
Indianapolis  Star  or  The  Arizona  Republic  in  Phoenix  for  10  weeks  each  summer 
as  staff  reporters.  We  award  20  Fellowships  annually.  The  stipend  is  S6.(XX). 

Traditionally,  our  Fellowships  have  been  open  only  to  graduating  college  seniors. 
In  2(X)1,  we  expanded  eligibility  to  include  college  sophomores  and  juniors  as 
well  as  seniors  pursuing  a  career  in  newspaper  journalism.  We  will  be  accepting 
applications  for  our  Summer  2(X)2  program  as  of  September  2(X)I . 

Visit  our  Web  site  at  http://www.indystar.com/pjf  or  e-mail  Fellowship  director 
Russell  B.  Pulliam  at  russell.pulliam@indystar.com  for  an  application  packet. 

You  also  may  request  a  packet  by  writing: 

Russell  B.  Pulliam,  Director 
The  Pulliam  Journalism  Fellowship 
P.O.  Box  145 

Indianapolis,  IN  46206-0145 


Free-lancer  Moscou  has  contributed 
frequently  to  E&P. 
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TECHNOLOGY 


‘C-J’  will  build  a  plant  next  door  to  house  a  long,  tall  press  line 


BY  JIM  ROSENBERG 


PENDING  LOCAL  GOVERNMENT  APPROVAL,  HlE  COURIER- 
Joumal  in  three  years  will  roll  off  a  284V2-foot-long 
press  line  in  a  new,  $80-million  production  center  in 
the  block  next  to  its  Louisville,  Ky.,  headquarters. 

The  222,332-circulation  (284,820  Sunday)  Gannett 
Co.  Inc.  daily  chose  to  remain  in  downtown  Louisville,  after  explor¬ 
ing  suburban  sites  in  three  counties.  Though  the  newspaper  com¬ 
pany  owns  the  property  where  it  proposes  to  build  its  135,000- 
square-foot  facility,  the  city  first  must  close  a  short  stretch  of  road 


that  separates  that  four-acre  tract  from 
the  existing  7V2-story  building. 

The  street  closing  seems  likely,  and  the 
mayor  told  the  C-J  that  the  city  also  would 
pay  to  improve  landscaping  and  sidewalks 
on  the  streets  that  run  the  length  of  the 
newspaper’s  property.  Publisher  and  Presi¬ 
dent  Edward  E.  Manassah  said  his  paper  is 
considering  “any  of  the  available  [financial] 

incentives”  for  develop-  : - 

ment  that  are  offered  by  i  J  \ 

the  city  and  state,  and  is 
“taking  a  look  at  taxable ...  .  fcJrtJTT  rW 

industrial  revenue  bonds.”  K  Jl  H 

The  paper  reported  that  |HimiTl  II 

the  mayor  earlier  had  j 

arranged  a  deal  in  which  ^ - 

.,  , , .  In  a  plant  paralk 

the  pap)er  sold  the  county 

school  system  five  acres  on  which  to  build  a 
stadium,  the  school  system  agreed  not  to 
raze  an  old  building  that  others  wanted  to 
preserve,  and  the  mayor  promised  to  push 
for  closing  the  street  that  now  prevents  con¬ 
struction  of  an  adjoining  production  plant. 

The  new  plant  will  take  the  C-J  from 
four  lines  of  Goss  and  Hoe  letterpress,  each 
enhanced  by  two  KBA  Colormax  flexo 
units,  to  one  long  line  of  18  four-high  offset 
Colora  towers  and  three  folders  —  also 
from  KBA  —  that  can  be  run  as  one  or 
several  presses.  The  greater  capacity  and 


'  speed  is  expected  to  increase  and  improve 
i  color  printing  and  afford  later  deadlines 
i  and  early  delivery.  Current  equipment 
(some  of  it  50  years  old)  is  slower,  and  the 
I  only  color  is  supplied  by  the  flexo  units, 
j  A  switch  to  offset  was  there  from  the 
j  start  —  “as  soon  as  I  originated  the  plans, 

I  years  ago,”  said  Production  Vice  President 
i  Michael  Przybylek.  “There  was  no  decision. 


In  a  plant  parallel  to  the  current  building,  the  Colora  will  be  the  biggest  in  the  country. 


It  was  always  offset.  There  wasn’t  even  a 
discussion.”  Beyond  being  a  “proven 
technology”  that  does  not  suffer  the  same 
“printing  defects”  that  crop  up  in  flexo, 
Przybylek  said  the  “No.  1  reason”  for  not 
converting  to  full  flexo  was  the  price  of  its 
plates  —  roughly  triple  that  for  offset 
plates.  And  the  170,000-plate-per-year 
paper  would  see  those  costs  balloon  even 
more  because  of  its  anticipated  increase  in 
four-color  printing. 

Przybylek  said  the  choice  of  printing 
process  and  fate  of  the  flexo  units  never 


came  up  in  discussions  with  KBA  Gannett 
Production  Vice  President  Mark  S. 
Mikolajczv'k  “will  decide  what  to  do  with 
those  Colormax  units,”  said  Przybylek. 

To  ship  in  2003,  the  Colora  will  be  the 
largest  press  sold  in  the  United  States  by 
the  York,  Pa.,  affilate  of  Koenig  &  Bauer 
AG,  Wurzburg,  Germany.  To  be  erected 
on  a  concrete  substructure,  the  press  will 
comprise  five  towers  capable  of  printing 
four  colors  on  one  side  and  black  on  the 
other  and  13  towers  for  printing  four  colors 
on  both  sides  of  the  sheet.  Six  of  the  latter 
also  will  accommodate  two  webs  each,  for 
black  and  spot-color  printing  on  both  sides 
of  each  web.  Web  width  will  be  50  inches, 
and  cut-off  will  be  21  inches. 

The  sale  includes  21  Pastostar  reelstands, 
automatic  ink  feed,  28  turner  bars  with 
bay-window  web  leads,  skip  slitters,  six 
formers  in  three  stacked  pairs,  two  double 
folders  (KF5  2:5:5,  KF3  2:3:3),  a  single 
KF5  folder,  nine  EAE  monitor  and 
control  consoles  with  Print4  production¬ 
scheduling  and  presetting  software,  service 
and  diagnostics,  a  raster  image  processor 
interface  for  presetting  ink  keys  with 
prepress  data,  provision  for  a  plate/film 
scanner  interface,  and  an  interactive 
training  package  using  simulation  software 
from  Sinapse  Graphic  International. 

The  C-J  said  it  has  no  plans  to  add  to  its 
work  force  of 1,000, 90%  of  whom  are 
full-time  employees.  Dario  Designs  Inc., 
Framingham,  Mass.,  was  responsible  for 
the  concept  and  master  plan,  including 
programming,  budget,  and  scheduling.  An 
architecture  and  engineering  contract  is  to 
be  aw'arded  shortly. 

\  f  The  plant  is  to  include 

jU  .014  newsprint  storage,  space 

41  fi  for  which  is  now  leased. 

jL  H  H  A  Use  of  space  now'  occupied 
U  rllTilTlil  by  presses  has  not  been 
planned,  but  other 

production  areas  — 
it  in  the  country.  -  re  u  i 

managers  office,  break 

room,  ink  tanks  —  will  be  given  over  to 
insert  storage,  according  to  Przybylek. 

The  mailroom  on  the  third  floor  handles 
daily  inserting  on  three  older  Harris 
machines.  Renovated  space  on  the  first 
floor  “became  our  Sunday  inserting  center,” 
said  Przybylek,  after  a  Heidelberg  630  was 
installed  two  years  ago.  When  the  new 
production  plant  is  up  and  running,  he 
said,  another  630  will  be  bought  and  the 
two  mailrooms  will  be  consolidated  on  the 
first  floor.  Also,  a  fifth  Cannon  cart  loader 
will  be  added  to  those  bought  in  1998.  SI 
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SYNDICATES 


Tighter  security  measures  put  into  place  for  feature  submissions, 
fan  mail,  and  hate  mail  as  response  to  national  anthrax  anxiety 

BY  DAVE  ASTOR 

Syndicates,  cartoonists,  and  columnists  are  look- 
ing  very  carefully  at  their  mail  these  days.  They’re  hop¬ 
ing  that  envelopes  containing  feature  submissions,  fan 
letters,  or  angry  messages  don’t  also  contain  anthrax. 
And,  in  some  cases,  they’d  rather  not 
talk  to  the  media  about  specific  precautions  they 
or  their  mailrooms  may  be  taking. 

At  New  York-based  United  Media,  for  instance. 

Senior  Vice  President  and  General  Man-  talk  about 
ager  Sid  Goldberg  said,  “We’re  following  whether  I  have 
the  procedures  recommended  by  the  po-  procedures  or 
lice.  We  may  also  have  other  procedures,  not  because,  in 

but  we  don’t  want  to  detail  them  because  the  current 

that  would  diminish  our  security.”  environment,  it 

United,  like  other  major  sj-ndicates,  re-  might  encourage  Syndicates  want  to  avoi< 
ceives  thousands  of  feature  submissions  a  someone  to  scare  hosing  at  The  Key 

year  from  people  —  many  total  strangers  circumvent  them.” 

—  who  want  distribution  to  newspapers.  Pulitzer  Prize-winning  editorial  car¬ 

toonist  Walt  Handelsman  also  declined 
to  talk  about  mail-safety  measures  that 
might  be  in  place  at  Nexcsday,  based  close 
to  Manhattan  in  MeKdlle,  N.Y.  But  the 
Tribune  Media  Services  creator  did  note; 


Two  high-profile  columnists,  citing 
concerns  for  the  safety  of  themselves  or 
their  staffers,  declined  to  speak  on  the 
record  about  how  they’re  dealing  with 
snail-mail.  Said  one:  “I’m  reluctant  to 


Sept.  11  comics 
coming  Nov.  22 

More  than  100  creators  will 
pay  tribute  to  the  victims  and 
heroes  of  Sept.  11  in  their 
Thanksgiving  Day  cartoons  Nov.  22. 

National  Cartoonists  Society  (NCS) 
President  Steve  McGarry  said  the 
cartoons  will  include  a  Web  address 
(http://www.networkforgood.org)  read¬ 
ers  can  access  to  make  contributions  to 


the  relief  organization  of  their  choice. 
From  that  site,  readers  can  also  link  to  a 
Yahoo!  Auctions  page  to  bid  on  original 
art  from  Thanksgiving  Day  to  Nov.  27. 
Management  of  the  auction  will  be  han¬ 
dled  by  AllStarCharity.com,  with  pro¬ 
ceeds  going  to  the  American  Red  Cross. 

The  tribute  was  suggested  by  “Mutts” 
creator  Patrick  McDonnell  of  King  Fea¬ 
tures  Syndicate,  according  to  McGarry. 

Most  of  the  participants  will  be  comic 
creators,  but  a  few  editorial  cartoonists 
are  also  taking  part.  —  DaveAstor 


Syndicates  want  to  avoid  scenes  like  this  anthrax- 
scare  hosing  at  The  Key  West  (Fla.)  Citizen. 
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“For  years.  I’ve  opened  all  kinds  of  mail 
from  people  who  didn’t  put  a  return  ad¬ 
dress  on  the  envelope.  Those  days  are 
over  for  me.  It  used  to  be  fun  reading 
scathing  mail  from  anonymous  readers.” 

Indeed,  Association  of  American  Edito¬ 
rial  Cartoonists  President  Scott  Stantis 
said  many  AAECers  received  angry  letters 
before  Sept.  11.  But  it’s  a  scarier  time  now. 

“Are  editorial  cartoonists  nervous?  I 
think  we’d  be  liars  to  say  we’re  not,”  said 
Stantis,  wbo’s  with  The  Birmingham 
(Ala.)  Neu's  and  Copley  News  Service. 

Stantis,  who  has  talked  with  various 
AAECers  about  the  anthra.x  issue,  said 
there’s  a  perception  that  certain  cartoon¬ 
ists  (such  as  Jewish  ones  or  those  in  the 
biggest  media  markets)  might  be  more  at 
risk.  But  cartoonists  in  smaller  markets 
don’t  necessarily  feel  totally  safe:  For  one 
thing,  syndication  and  reprints  can  make 
their  names  known  nationwide.  Stantis 
is  especially  vigilant  about  looking  closely 
at  out-of-town 
envelopes  before 
opening  them. 

Even  comic 
creators  who  don’t 
address  current 
events  in  their 
strips  feel  uneasy 
about  the  anthrax 
possibility.  “I  look 
at  fan  mail  more 
carefully,”  said 
scenes  like  this  anthrax-  Jerry  Scott,  who 
'est  (Fla.)  Citizen.  writes  “Zits” 

(carried  in  960  papers)  and  “Baby  Blues” 
(750  papers)  for  King  Features  Syndicate. 

A  spokeswoman  for  Paws  Inc.,  the 
company  founded  by  “Garfield”  creator 
Jim  Davis  of  Universal  Press  Syndicate, 
said,  “We’re  cautious  about  anything  that 
doesn’t  have  a  return  address.”  11 

et  cetera  . . . 

In  response  to  the  Sept.  11  terrorist 
attacks,  HoaiSTER  Kios  (http://www.holtister 
kids.com)  created  a  special  12-page 
Newspaper  In  Education  section  called 
“Strength  of  a  Nation.”  ...  King  Features 
Syndicate  columnist  Heloise  is  set  to  appear 
today  on  the  ABC  TV  network’s  “The  View.” 

...  The  Cartoonists  &  Writers  Syndicate 
switched  its  headquarters  from  New  York  to 
California,  while  keeping  a  New  York  office. 

The  address  is  27520  Hawthorne  Blvd., 

Suite  174,  Rolling  Hills  Estates,  CA  90274. 
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Strupp  on  the  news 


In  Joe  Strupp's  new  novel,  “The  City  and 
County”  (Dry  Bones  Press),  the  city  and  county 
is  San  Francisco,  that  Golden  Gate  demimonde 
where  hot-dog  journalism,  corrupt  politics,  and 

Ianything-goes  lifestyles  co-exist 
in  a  cioppino  of  human  drama 
and  intrigue.  Subtitling  his  book 
"A  Novel  of  San  Francisco 
Newsmakers,”  Strupp  knows 
of  who,  which,  what,  why,  and 
where  he  speaks,  having 
worked  for  The  Argus  in  nearby 
Fremont,  Calif.,  and  for  Ted 
Fang’s  The  Independent  in  the 
City  by  the  Bay,  among  other 
papers,  before  joining  this  magazine  as  an 
associate  editor  and  hotshot  reporter  nearly 
three  years  ago. 

“I  never  wanted  to  be  a  novelist,”  Strupp  told 
this  writer  in  an  exclusive  telephone  interview 
from  an  adjoining  cubicle  in  the  £&P  newsroom. 
“But  after  several  years  in  San  Francisco,  I 
became  intrigued  by  the  way  newspapers  and 
politicians  can  manipulate  each  other  and  the 
public,  because  the  city  is  so  unusually  diverse 
and  open  to  almost  anything.  I  thought,  ‘Let’s 
take  that  power  and  put  it  in  the  most  abusive 
and  greedy  hands  and  see  what  happens.’” 

Strupp  takes  pains  to 
remind  the  reader  that 
his  420-page  opus  “is  in 
no  way  an  effort  on  my 
part  to  base  anything  on 
actual  people  or  events. 
...  It’s  all  my  fantasies 
and  imagination.”  A 
colorful  figure  in  the 
E&P  office,  Strupp  has 
never  allowed  his 
California  dreaming  to  change  his  baseball 
allegiance,  though  to  the  relief  of  some  he  said 
he  would  not  wear  his  trademark  extra-wide 
New  York  Yankees’  neckties  again  —  at  least 
until  next  spring.  —  Wayne  Robins 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


"If getting  rich  were  a  matter  of  intelligence  or 
judgment,  we  believe  in  onr  envious  hearts,  surelij 
reporters  woidd  be  in  life's  E-ZPass  lane.  " 

-  BILL  KELLER,  “THE  NEW  YORK  TIMES” 


A  guide  named  Joe 
looks  at  Bay  city. 


Photo  of  the  week 


TRACY  T.  MENDEZ,  DAILY  JOURNAL,  FRANKLIN,  IND. 

IF  YOU  ARE  STILL  USING  A  BROOMSTICK,  YOU  ARE  REALLY  OUT  OF 

it.  Dennis  Mings,  an  enthusiast  of  what  is  known  as  “power 
parachuting,”  came  to  Franklin  to  show  how  it’s  done,  dressed 
as  a  witch  to  attract  a  bit  more  attention  while  airborne.  With  the 
help  of  an  engine  in  the  back,  these  contraptions,  invented  in  the 
1980s  as  personal  flying  machines,  soar  with  the  help  of  a  parachute, 
at  25  mph,  from  treetops  to  10,000  feet.  —  Greg  Mitchell 


A  shot  and  a  chaser 

MGM  Mirage  in  Las  Vegas,  which  has  laid  off 
some  6,000  workers,  announced  last  week 
that  it  was  dropping  all  advertising  in  the  local 
weekly  CityUfe  after  one  of  the  paper’s  scribes 
said  some  Mirage  employees  refer  to  its 
president  and  CEO,  Terry  Lanni,  as  “Osama  bin 
Lanni.”  ...  Some  newspapers  admit  they  are 
downplaying  civilian  casualties  in  Afghanistan  — 
due  to  readers’  complaints.  —  G.M. 
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Ethics  Comer 


Welcome,  my  friends,  to  the  show  that  never  ends:  Brought  to  you 
and  yours  by  CNN,  al-Jazeera,  and  the  al-Qaida  terrorist  network 


OSAMA  BIN  Laden  is  the  biggest  crime  suspect 
since  O.J.  Simpson.  His  Arabic  videos  are  dubbed 
in  English  for  the  TV  news  shows.  His  picture  is 
always  in  Time  and  Newsweek.  He  is  hot. 

Which  is  why  the  Cable  News  Network  gave 
bin  Laden  The  Treatment.  The  kind  of  media  massage  reserved 
for  movie  stars,  baseball  players,  and  other  entertainment 
heavyweights. 

Wolf  Blitzer,  all  made  up  to  look  like  a  journalist,  went  on  the  air 
Oct.  16  and  read  six  questions  he  hoped  an  unidentified  person 


would  deliver  to  bin  Laden  who  then  would 
record  his  answers  on  video  tape  whenever 
he  got  around  to  it.  Follow-up  questions 
like  Why?  How  come?  and  What  do  you 
mean  by  that?  would  never  be  asked.  Bin 
Laden’s  smirks,  sighs,  and  body 
language  —  the  kinds  of  things 
that  “60  Minutes”  sage  Mike 
Wallace  once  called  the  lie 
detectors  of  TV  —  would  never 
be  brought  into  play. 

Not  that  it  would  matter 
much.  CNN  got  what  it  really 
wanted:  lots  of  attention,  which 
it  shared  with  al-Jazeera,  the 
Arabic-language  TV  network 
that  is  a  partner  in  the  scheme 
to  snare  bin  Laden.  Al-Jazeera’s  broadcasts 
of  bin  Laden  statements  make  it  seem  like 
the  Voice  of  Taliban. 

CNN  emasculated  its  own  written 
guidelines  when  it  read  its  questions  on 
the  air  —  a  curious  show-business  stunt 
that  should  have  made  its  own  reporters 
shudder  in  embarrassment.  If  CNN  really 
wanted  to  find  bin  Laden,  it  could  have 
done  it  the  old-fashioned  way:  by  sending 
out  a  correspondent  to  track  him  dowm. 

But  they  had  an  answer  for  those  who 


thought  them  ethical  deviates:  these  are  not  I 
normal  times.  Neither  were  those  of  the  | 

Gulf  War.  But  back  then  CNN  sent  Peter  | 
Arnett  and  Bernard  Shaw  into  Baghdad.  j 
CNN  has  said  it  would  share  bin  Laden’s  ! 
recorded  responses  with  any  j 

network  that  wanted  to  use  I 

them.  And  all  indications  are  | 
that  CNN s  broadcast  brethren  | 
—  except  for  Fox  —  will  take  the  1 
cable  network  at  its  word.  The 
print  news  media  has  been  just  i 
as  excited  by  CNN s  New  ! 

Journalism  techniques. 

“Most  print  reporters  who 
interviewed  me  said  they 
would  have  agreed  to  submit 
questions  if  that  were  the  only  way  they 
could  get  to  him,”  said  Matthew  M. 

Furman,  a  CNN  spokesman.  i 

Howard  Rosenberg  of  the  Los  Angeles 
Times  raved  about  the  CNN  gambit.  The 
As.sociated  Press  and  The  Washington  Post 
even  referred  to  Wolf  Blitzer’s  reading  of  his 
six  questions  as  an  “interview”  —  a  distor-  ! 
tion  of  that  practice  if  there  ever  was  one.  | 

Perhaps  the  national  media  ought  to  fly  i 
down  to  North  Carolina  for  a  refresher  ! 
course  on  how  to  treat  politicians,  foreign  I 


and  domestic.  “Sen.  Jesse  Helms’  people 
are  always  asking  us  to  submit  questions, 
and  they’ll  promise  to  tape  back  an  answer,” 
said  Stuart  Watson,  an  investigative 
reporter  for  WCNC-TV  in  Charlotte.  “We 
would  never  do  that  under  any  conditions. 

We  have  to  do  our  business  face  to  face.” 

What  does  all  this  mean? 

Reporters  have  been  seduced  by  the 
technology  that  was  supposed  to  free  them. 
E-mail  and  video  statements  that  should  be 
used  for  background  are  finding  their  way 
into  the  news  pages  as  bona  fide  interviews. 

“You  have  to  know  who  you  are  talking 
to,”  said  Brant  Houston,  executive  director 
of  the  Investigative  Reporters  and  Editors 
(IRE).  “I  always  want  to  follow  up  e-mail 
interviews  with  a  telephone  call.  Otherwise, 
you  lose  all  the  nuance.” 

It  is  difficult  enough  to  translate  the 
ranting  of  diplomats  when  one  understands  j 
their  language.  Bin  Laden  doesn’t  speak 
English.  Talk  about  losing  nuance. 

Even  more  bizarre  is  that  CNN  admitted 
it  doesn’t  know  the  identity  of  the  person 
serving  as  an  intermediary  to  bin  Laden. 

This  anonymous  source  claimed  he  was  a 
member  of  al-Qaida  —  bin  Laden’s  band  of 
suicide  bombers.  The  no-name  source 
telephoned  al-Jazeera  with  the  rip-and-  | 
read  deal,  according  to  al-Jazeera.  “A  CNN 
executive  said  the  network  was  confident  i 
the  al-Qaida  representative  was  who  he  ! 

said  he  was,”  reported  The  New  York  Times.  \ 

Forgive  me  if  I  pant  for  the  good  old 
days.  Before  news  organizations  decided 
the  public  wouldn’t  care  if  they  said  they 
were  interviewing  someone  without 
talking  to  them. 

Ed  Delaney,  an  Indianapolis  attorney 
who  is  a  longtime  libel  lawyer  for  The 
Indianapolis  Star  and  counsel  to  IRE, 
said  reporters  have  the  same  responsibility 
as  lawyers  deposing  witnesses. 

“You  are  giving  up  a  lot  if  you  don’t  get 
real-time  responses  to  questions,”  Delaney 
said.  “You  give  up  your  credibility.  The 
best  questions  get  an  immediate 
answer.  It’s  also  best  to  see  the  reactions 
of  your  witnesses.” 

Delaney  spoke  by  telephone,  the 
current  standard  for  most  print 
interviews.  But  CNN  regularly  uses  video 
phones  to  contact  its  correspondents. 

Maybe  one  of  them  can  persuade  bin 
Laden  to  call  in.  SI 
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Delivering  Competitive  Insight  to  Newspapers. 


To  be  competitive,  you  need  powerful,  targeted  market  information.  CMR  provides  you  the  tools 
necessary  for  that  marketplace  edge,  allowing  you  to  better  compete  with  TV,  radio,  and  local  print. 

AN  INSIDER'S  PERSPECTIVE.  Because  of  newspaper  cooperation,  you  can  be  assured  of 
accurate  and  up-to-date  information.  Plus,  our  in-market  representatives  ensure  that  we 
start  the  process  with  complete  newspapers,  including  direct  mail  and  weeklies. 

CMR  IS  PART  OF  YOUR  TEAM.  Our  regional  sales  and  service  teams  can  offer  specific 
solutions  for  newspapers.  Their  industry  expertise,  supported  by  CMR’s  applications 
and  special  advertising  reports,  can  help  your  business  tap  into  more  media,  more 
markets  and  revenue  opportunities. 

DELIVERING  RESULTS.  Target  your  market’s  full  potential,  focusing 
on  your  strengths  and  taking  advantage  of  our  experience. 

CMR.  We  deliver  to  the  newspaper  industry. 
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TATIOR  NILSON 


Our  Journalism... 


Wr  hen  terrorism  took  down 

the  World  Trade  Center  early 
on  a  Tuesday  in  September,  28  Knight 
Ridder  newsrooms  had  extra  editions  on 
the  street  within  hours.  For  the  following 
week,  these  same  newsrooms  -  like  so 
many  of  their  counterparts  across  the 
country  -  worked  with  greatly  dimin¬ 
ished  advertising  support  yet  without 
regard  to  cost  to  produce  the  greatly 
expanded  A-sections  and  special  reports 
that  would  begin  to  track  this  vast, 
complex  and  elusive  story. 

In  doing  so,  our  newsrooms 
adhered  to  a  tradition  ingrained  in 
Knight  Ridder:  Cover  the  news,  what¬ 
ever  it  takes.  It  is  the  same  tradition 
that  led  The  Miami  Herald  last 
December  to 
undertake, 

with  USA  ^  J  I  I  1^ 
Today,  a  I 

vote  recount 

project  that  resulted  in  the  definitive 
media  inquiry  into  last  year’s  disputed 
Presidential  election.  This  tradition 
also  prompts  our  newspapers,  one  after 
another,  but  most  recently  and 
prominently  those  in  Miami,  Wichita 
and  Akron,  to  undertake  costly  legal 
battles  for  access  to  public  records  - 
battles  to  which  we  commit  significant 
resources  because  covering  the  news 
is  our  lifeblood. 

Indeed,  covering  the  news  with 
distinction  has  always  been  a  core  value 
for  our  company.  Because  of  this,  we 
staff  almost  all  of  our  newsrooms 
well  in  excess  of  industry  norms. 
Because  of  this,  we  make  public  service 
journalism  a  high-priority  goal  of  each 
of  our  newsrooms  every  year.  Because 
of  this,  we  recruit  aggressively  and 
screen  rigorously  to  find  the  best  writers 


and  editors.  Because  of  this,  we  take 
liberal  advantage  of  both  internal  and 
industry  training  programs  to  ensure 
that  our  journalists  have  the  best 
grounding  we  can  provide.  Because  of 
this,  we  insist  that  each  of  our 
papers,  regardless  of  size,  adhere  to 
the  same  high  standards.  All  of  it 
mandates  that  we  spend  more,  but 
we  get  a  lot  more. 

For  one  thing,  we  get  to  be 
very  proud  of  our  journalism.  Proud 
that  when  the  B-52s  and  the  cruise 
missiles  bore  down  on  Kabul,  we 
already  had  10  correspondents  spread 

About 


from  Karachi  to  Tajikistan  in  a  multi¬ 
person,  multi-paper  effort  dedicated  to 
the  task.  Proud  that  when  war  became 
a  reality,  Knight  Ridder  Digital’s  Real 
Cities  Network  was  so  well  coordinated 
with  our  newspapers  that  it  beat  every 
other  online  news  service  in  breaking 
the  news.  Proud  that  in  each  of  our  28 
markets,  every  day,  Knight  Ridder 
newspapers  bring  home  for  readers 
these  unprecedented  events  in  words 
and  images  uniquely  compelling  and 
unfailingly  comprehensive. 

Earlier  this  year,  many  of  our 
newspapers  were  recognized  for  their 
contributions,  among  them:  one  Pulitzer 
winner,  four  Pulitzer  finalists,  three 
Sigma  Delta  Chi  Awards,  one  Headliner 
Award,  the  Robert  F.  Kennedy 
Journalism  Award,  the  Aldo  Beckman 
Award  and  the  Goldsmith  Prize  for 


Investigative  Reporting.  But  prizes  are 
not  the  important  point.  The  point  is 
high  journalistic  standards  in  all 
endeavors,  all  the  time  .  .  .  ongoing 
public  service  projects,  many  investiga¬ 
tions  and  much  hard-hitting  breaking 
news.  Great  newspapers  are  not  the 
occasional  home  run.  They  are  strong 
pitching  and  hitting,  day  in  and  day 
out.  The  pressure  for  excellence  is  the 
primary  pressure  on  all  of  our  editors; 
they  impose  it  on  themselves. 

One  more  thing.  Along  with 
all  that  is  traditionally  regarded  as  the 
measure  of  excellence  in  a  newspaper, 
we  add  one  other  ingredient:  utility. 
How  useful  is  the  newspaper  to  the 
reader?  How  easy  is  it  to  navigate?  To 
achieve  high 
marks  with 

^  both,  we  pros¬ 

it  I  I  I  •  •  •  ent  copy  as 
vividly  as  we 
know  how  -  with  all  the  breakouts, 
summaries,  informational  graphics, 
lists,  grids  and  calendars  that  that 
entails.  We  make  sure  that  subjects 
high  on  readers’  minds  -  local  news, 
personal  health,  finance,  technology, 
and  consumer  tips,  to  name  some  —  are 
high  among  our  priorities  as  well. 

Ben  Brad  lee  once  defined  a 
good  newspaper  as  a  newspaper  people 
like  to  read.  We  see  it  just  the  same  way. 


Tony  Ridder 
Chairman  and  CEO 


Jerry  Ceppos 
Vice  President/News 
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Information  for  Life 


We're  local, 
coast  to  coast, 
in  newspapers. 


*  TKe  PKilodelphio  Inquirer 

♦  C)<^roi>  free  Press 

»  The  Miomi  Herold 

■  San  Jose  Mercury  News 
rThe  Konsos  City  Star 

>  The  Chorlotte  Ob^rver 

>  fort  Worth  Star-Telegram 

>  Saint  Poul  Pioneer  Press 

>  Contrp  Costa  Newspapers 
»  Philode.lphio  Daily  News 

■  Akron  Beacon  Joornol 


I  Lexington  (Ky.)  HeraW-Leoder 

>  The  (Columbio.  S.-C.)  State 
)  el  Nuevo  Herald  (Miami) 

>  The  Wichita  (Kon.)  Eogle 

)  The  Macon  (Go  )  Telegroph  • 

>  Belleville  (111.)  News-Democrot 

>  The  jWllkes-Borre,  Pa.)  Times  Leoder 

>  Duluth  (Minn.)  News  Tribune 

>  Columbus  (Go.)  Ledger -Enquirer 

>  Tallohassee  (Flo.)  Democrat 

>  The  (Myrtle  Beach,  S.C.)  Sun  News 


>.  The  (Biloxi,  Miss.)  Sun  HeroJd 

>  The  (fort  Wayne,  Ind.)  News-Sentinel 

>  Bradenton  (Fta.)  Herald 

>  The  (San  Luis  Obispo,  Colif.)  Tribune 

>  The  Monterey  County  (Colif )  Herald 

>  Groryd  Forks  (N.D.)  Herald 

>  (State  College,  Pa.)  Centre  Doily  Times 

>  Aberdeen  (S.O.)  American  News 
7  Warner  Robins  (Go.)  Doily  Sun 

>  The  Olothe  Doily  News 


...and  on  the 
Real  Cities  Network. 

REAL 
Cities ' 

www.reafciHe5.com 


